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The manager of an oil 
company retail department 
discusses the four funda- 
mentals which determine 
the success of selling and 
stocking TBA items at ser- 


vice stations. Pointing out 


that 1949 potential sales of Accessories 
’ (Auto necessities) 
TBA may gross a profit of $30.07 





some $225.7 million, the 
author gives a breakdown 
on the estimate of 1949 
sales standards per 1,000 





Batteries 
$10.94 


gals. of gasoline for lubes, 
services and TBA (see chart 
at right). For a detailed 
study of factors affecting 
proper 
ing, turnover and control, 


inventories, stock- 


see story on p. 33. 


New Stations Given Gala Opening 


Hollywood style of grand opening was held 
n Houston by Sinclair Refining Co. when it 
tarted operations at five new service stations. 
Newspaper advertisements, television and radio 
ime carried the event to the public. P. 26. 





Selling and Stocking TBA at Service 


Other Merchandise 
$18.24 





















Motor Oils and Lubricants 
$28.11 








Total 
per 1,000 gallons gasoline 


$167.17 


Lubrication Services 
$33.70 











Tires and Tubes 
$34.95 






Other Regular 
Services 
$11.16 


Dual Meters on Trucks Speed Deliveries 


One large eastern marketer has equipped 
tank trucks with dual meters which permit dump- 
ing of two products at a service station at the 
same time. Company says much time is saved, 


P. 30. 


especially in busy metropolitan areas. 
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Morrison Fig. 119 Series 
LINE VALVES 


In the Fig. 119 Series, Morrison Bros. offer the Oil Trade a valve to meet 
every line valve requirement. Gravity Flow, — High Pressure — Low Pressure, 
— Light gasolines or heavy oils are all the same to Fig. 119 Series. This valve 
is the ultimate product of years of valve designing and manufacturing 
experience. 








FIG. 119B 











Fig. 119B. For high or low pressure under surface loading with dash pot ad- 


justment and vacuum breaker. 


MORRISON BROS. COMPANY 


OIL EQUIPMENT HEADQUARTERS 


DUBUQUE, IOWA 
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HE DEVELOPMENT of experimental 
p peel meni and procedures that 
will produce reliable data is essential to 
progress in fuels and engines. For 
twenty-six years, Ethyl Laboratories 
ive been developing procedures for 
research on problems relating to en- 
fines, fuels, antiknock compounds, and 
ubricating oils. Many of these have 
been adopted by other laboratories— 
some may prove helpful in your re- 
search operations. 


1. Duplicating “road” operation in 
the laboratory. The duplication in 
the laboratory of the performance 
f engines, petroleum products and 
intiknock compounds requires a 
schedule of operation simulating the 
variations in engine speed and load 












Ethyl-developed 
research methods 
useful to refiners 


y R Testing engine metals under simulated operating conditions. 
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that are characteristics of road opera- 
tion. Different types of mechanism- 

employing pneumatic, electrical and 
electronic principles—have been devised 
for reproducing these variations. Illus- 
trated at the right above is one type of 
automatic control mechanism devel 
oped by Ethyl which employs a _ per- 
forated “‘piano”’ roll to operate both 
dynamometer and engine controls to 
simulate any desired pattern of road 
operation. 


2. Testing engine metals under sim- 
ulated operating conditions. The 
Ethyl Laboratories designed and built 
for the U.S. Army Air Forces a special 
furnace (left above). This furnace sub- 
jects samples of valve steels to con- 
trolled tensile stress under alternate 
heating and cooling in an atmosphere 
of combustion products similar to that 
in engines. This same equipment is 
used by Ethyl and other laboratories 
for the testing of alloys intended for 
fabrication of other engine parts. 
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3. Bled manifold for “knocking” research on single-cylinder engines. 


3. Multicylinder engine “‘knocking”’ 
research in single-cylinder engines. 
Some years ago Ethvl engineers meas- 
ured the variations in the distribution 
of fuel to the cylinders of engines. It 
was shown that an irregular pattern of 
fuel distribution prevailed and that 
this had a pronounced effect on the 
knocking tendency of engines and on 
the relative performance of fuels of 
different composition. Ethyl engineers 
have developed a bled manifold for use 
with single-cylinder knock testing en- 
gines that permits, under steady oper- 
ation, the simulation of transient con- 
ditionsin respect to fuel distribution ex- 
isting in multicylinder engines. 
7 . . 

The development of research equipment 
and procedures is just one part of the 
overall Ethyl research effort. Ethyl’s 
aim has always been to render a com- 
plete antiknock service—to help refiners 
use “‘Ethyl’’ fluid most economically 
and effectively in the gasolines they 
produce. 


Since 1923 — continuous research to provide better antiknock service 


ETHYL 


RESEARCH 








Detroit, Michigan, 1600 West Eight Mile Road 


CORPORATION 


LABORATOR 
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San Bernardino, California, 2600 Cajon Road 























Stations finished 


in Du Pont DULUX 


decide to buy! 


Even when the approach to your 
service station is ideal, motorists 
must make up their minds about 
stopping ...inamatter of seconds! 

You can see why appearance 
counts ...Wwhy experienced opera- 
tors say the surest way to attract 
new customers is a well-groomed 
service station. And now you can 
see why so many service stations 
are finished with Du Pont DULUX 
these days. This sparkling enamel 
is an eye-catcher that helps many 
a motorist decide where he buys. 

DULUX does more than just 





‘. 
From this point on... every second counts 





help many a prospect 


in selling the motorist 


reflect the soundness and progress- 
iveness of your management. It 
offers outstanding maintenance 
advantages on pumps, signs, ex- 
teriors, and interiors. DULUX 
holds its gloss and color... takes 


Te 


Th 


In 





hard knocks, staining and weath- 
ering in stride . . . washes down 
quickly and easily. DULUX is the 
smart way to convince an ap- 
proaching motorist that he should 
slow down, turn in... pull up to 
your pumps! E. I. du Pont de 
Nemours & Co. (Inc.), Finishes 
Div., Wilmington 98, Delaware. 


It always costs more not to paint! 
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COMING MEETINGS 


MAY 
vorth Carolina Oil Jobbers Assn., Spring meet 
ng Highland Pines Inr Southern Pines 
North Carolina, May 6-7 
American Petroleum Institute, Marketing Di- 
vision, Jefferson Hotel, St. Louis, Mo May 


1-10 
Liquefied Petroleum Gas Assn., meeting and NEWS SECTION . . . . . . . . . . 15 


trade show, Palmer House, Chicago, Il., 

May 4-11 

Interstate Oil Compact Commission, Roosevelt 

Hotel, Jacksonville, Florida, May 9-11. 

Indiana Independent Petroleum Assn., French FEATURE INDEX 
Lick Springs Hotel, French Lick, Indiana, 
(Spring Outing) May 12-13 

American Petroleum Institute, Div. of Produc- ~ f:.. 
tion, Pacific Coast District, Biltmore Hotel, EXPANDING RETAIL OUTLETS—Sinclair Refining Co. opens live 
Los Angeles, Calif., May 12-13 new stations in Houston with Hollywood type of fanfare. First 

National Fire Protection Assn., Fairmont Ho- , ; 
tel, San Francisco, Calif., May 16-19 

Oil Heat Institute of America, annual meeting pany s $150 million expansion program 26 
ind National Oil Heat Exposition, Mechan- 
s Hall 30ston, Mass May 16-20 
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of 17 new outlets to be built in the city, this is part 





American Petroleum Credit Assn., annual —_ : ao oa ’ . 
neeting, Atlantic City, New Jersey, May 17 DUAL METERED TRUCKS—1 {UIppIng Ink — ; 
, . . : at 
Oil Industry Information Committee, San Fran- meter whicn permit sf ilt-load dun i i oa line l Iiving 3s 
sco, Calif., May 17-19 to 40>. in time per service station stop, Esso Standard y 30 
Virginia Petroleum Jobbers Assn., spring meet- . , 
ng, John Marshall Hote Richmond Va 
May 19 
Virginia Oil Men's Assn., John Marshall Ho- SUCCESSFUL TBA PROGRAM x. L. Switzer 
el, Richmond, Va., May 20 samniiee sak dmimiinmmeies sie Encee tiundrermani 
Empire State Petroleum Assn. Ine., Mark ; ee es ; 
vain Hotel, Elmira, New York, May 22-24 tocking rnover al 
American Petroleum Institute, Lubrication TBA progran 1t service tation 33 
Comm., Div. of Marketing, The Broadmoor 
( ido Spring or May 22-24 
4 National Oil Jobbers Council, Mark Twain H 
Elmira, N, ¥ May 25-26 
society of Automotive Engineers (diesel en- 
gines), Engineering Societies Bldg New DEPARTMENTS 
Y k, N. ¥ May 26 
American Petroleum Institute, Div. of Produc- a | 
tion, Rocky Mountain Dist., Gladstone Hotel, About Oil Peonl:. 60 | 
( per, Wyoming, May 26-27 | 
. Awarticar Inder 
National Tank Truck Carriers, Ine., The Cos- Aaveriser: index 64 
nopolitan Hotel, Denver, Colo May 30, 31 » 
. x >of the é 
June 1 Ahe 1 2 . 3 
— Editorial 23 
Society of Automotive Engineers, summer 
eting, French Lick Springs Hotel, French Markets 43 
Ind., June 5-10 
South Carolina Oi! Jobbers Assn., Ocean For- Midwest Comment 1] 
é Hotel, Myrtle Beach, S. C., June 8-9 ae 47 
5 a 
Tennessee Oil Men’s Agsn., convention, Hotel u Prices ’ 
Patton, Chattanooga, Tenn June 12-14 Dacitie Cxacet Camment 13 
The Oi Trade Assn. of Philadelphia, spring tree ; red 
g match and dinner, Manufacturers Coun- Statistic 53 


Club, suburban Philadelphia, Pa June 
TBA Section 33 


International Gas Conference, sponsored by 

















rnational Gas Union, London, England Washington Comment 11 
) 15-17 
Cincinnati Oi} Club, annual picnic Summit 
t Country Club, Ft. Mitchell, Ky June 
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More-—for less! Thermo now offers 
a new rockbottom price . . . And 
Publicker’s new ingredient, Per- 
mium, means that your customers 
can enjoy all-weather, all-winter 
protection equal to any premium- 
priced anti-freeze. Thermo is a 
quality product—with no toxic 


PER GALLON 
RETAIL” 


*Slightly higher ina 
few mountain and 
western states. 


substances. There will be plenty of 
Thermo, too, to meet every user’s 
needs. And to help you move 
Thermo fast we’ ve planned smash- 
ing ad programs, including bill- 
boards and newspapers in your 
area. Cash in on this sure profit 
maker. Stock—push-—sell Thermo! 


THERMO DIVISION 
PUBLICKER INDUSTRIES INC. - 1429 WALNUT ST., PHILA., PA. 


PRICE! 











TO THE MUSICIAN, THE SIGN ABOVE STANDS FOR 


A DOUBLE SHARP. 








TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 


e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 

The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 





The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can _ jointly 


achieve. 
Gulf Oil Corporation 
Gulf Refining Company 
General Offices, Pittsburgh, Pa. 
DIVISION SALES OFFICES REFINERIES 


Boston * New York «+ Philadelphia «+ Pittsburgh New York «+ Philadelphia «+ Pittsburgh «+ Toled 
Atlanta * New Orleans «+ Houston « Louisville «© Toledo Cincinnati ¢ Port Arthur «¢ Fort Worth «+ Sweetwe ef 














NATIONAL PETROLEUM JN 2WS 




























; i ' j ! i 
otto tt 
| | en Ma 

' | | j | 
ee 


; ttt + 
1 | | | | i | 
| | 
= 
' 
| 
= 


--9 


TYPICAL ANALYSIS OF SANTODEX 


ee ee ae 
Neutralization Number (Acidity) 
Specific Gravity 60/60° F. . . . . 

Plash Peint, ° F.(C.0.C.). .... « 390 





























With Monsanto Santodex you can give your lubricating oils higher 
viscosity indices... and do it economically. 





Santodex is an all-hydrocarbon, light-colored, viscous compound 
that is readily soluble in mineral oils. Used with quality base 
stocks, it produces lubricants that deliver bonuses in customer 
satisfaction, resulting in repeat purchases of your products. 


MONSANTO OIL ADDITIVES 


SANTOPOUR,* SANTOPOUR B— 
Pour point depressants 
SANTODEX* — 
Viscosity index improver 


SANTOPOID* S$ and 29 — 
Gear lubricant additives 


SANTOLUBE* 395, 395-X, 398, 394-C— 

Motor oil inhibitors 

SANTOLUBE 203-A, 303-A, 520— 
Motor oil detergents 


DETERGENT-INHIBITORS COMBINATIONS 
for premium and heavy-duty service 


Santodex helps your lubricants deliver these advantages: 





Easier starting of cold engines at low atmospheric temperatures. 





Meet viscosity requirements of two or more grades, giving you 
the advantages of doubled grading. 





peratures. 





1. 
2. 
3, Greater protection against engine wear at high and low tem- 
4. 


Economical oil consumption. 





5. Get high viscosity indices to meet exacting specifications. 





*Reg. U.S. Pat. Of. 
Investigate the profit possibilities Santodex offers you. Get com- 
plete information and experimental samples by mailing the coupon 
or contacting: MONSANTO CHEMICAL COMPANY, Desk E, Pe- 
troleum Chemicals Department, 1744 South Second Street, St. 
Louis 4, Missouri. 
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MONSANTO CHEMICAL COMPANY 

Desk E, Petroleum Chemicals Department 

1744 South Second Street, St. Louis 4, Missouri " 

Please send, without cost or obligation, items checked. Dota on °@ 

MONSANTO [ieee 

> 

7. 
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“TURN RIGHT at the old Kennedy place - 
you can't miss it, there’s a red barn—and 
follow the county line . . ."" Tourists puzzled out 
directions like that 30 years ago, when high- 
way maps were sketchy, road information 
unreliable, 


; OF TOURISTS each year enjoy the free Ge 
Marathon Travel Bureau, with its convenient = 
Travelog, Touring Guide, carefully marked maps, and 
points-of-interest folders. It’s the finest, most complete 
service of its kind in America, and it makes extra 
friends for Marathon dealers—brings extra 


business into their stations. 





MILLIONS OF MIDWEST MOTORISTS turn in at 
the familiar Marathon sign for the outstand- 







ing products of The Ohio Oil Company. 


The OHIO OIL Company 


Producers of Petroleum Since 1887 


Findlay, Ohio 
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NEW 
made in Washington to the National Oil Jobbers Council 
Committee on Economic Concentration that it push for 
the creation of a special oil subcommittee of the Senate 


JOBBER APPROACH?—Suggestion has been 


Commerce Committee. Idea is that such a committee 
would be “insurance” for the jobbers just in case they 
need a congressional sounding board for complaints, such 
as that afforded in the Senate during the past few years 
by the now-defunct special Small Business Committee. 
The jobber group reportedly has the suggestion under 
consideration and may ask that Sen. Estes Kefauver 
(D., Tenn.) be named to head the proposed oil subcom- 
mittee. Latter is vigorous trust-buster and a former 
member of House Small Business Committee. 


WELCOME COMPETITOR—Along the East Coast, at 
least, the opinion seems to prevail among some LP-gas 
men that the increased flow of natural gas into the 
area Will help rather than hinder growth of distribution 
of LP-gas. Mark Anton, president of Suburban Propane 
Gas Corp., told an annual meeting of stockholders last 
week that new natural gas pipe line projects serve to 
increase public interest in the use of gas as a whole. 


We, of course, benefit by that increased interest,” he 
stated. 
NEW TBA ITEM-—-TBA departments of at least two 


najor oil companies are marketing a new and uniquely 
packaged spot remover and report that sales of the prod- 
uct are zooming. Feature of the cleaner is a felt pad 





JEWS 


attached to the mouth of the can which is used as a 
butting surface, and three plastic rings beneath the pad 
vhich regulate the flow of fluid. Even flow of the liquid 
revents spotting, which is an objection to most clean- 
ng fluids. Manufacturer of the cleaner says it may be 
isel as a road flare at night in case of trouble. Just 
ght the piece of felt and it produces a steady, long 
isting flame. 


SMALL BUSINESS AIDE—Expected to be named soon 
4S -mall business advisor to the Economic Co-operation 
Ad) \inistration (the Marshall Plan agency) is Raymond 
Dic .ey, formerly general counsel for the old Senate Smal] 
Bus ness Committee. As such, he handled the commit- 
‘ee. investigation of the steel industry and sat in on 
\ of the conferences regarding the petroleum inves- 
ug: tion conducted during the tenure of Sen. Wherry (R., 
Ne’ r.) as chairman. 
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JOBBER ACCOUNTING—From the which 
took place at the Eastern Petroleum Credit Managers 
meeting in Buffalo it is apparent that the major oil com- 
panies, without saying much about it, are furnishing 
more and more professional management service to their 
jobbers. They are doing it through their credit depart- 
ments where more jobber requests for financial advice 
are received than is generally realized. Since there is 
now no good medium through which jobbers may ex- 
change accounting experience, and thus arrive at some 
kind of standard practice, the consulting 
vided by oil company credit departments 
approximate equivalent. 


discussions 


Service pro- 


furnishes an 


COULD BE IT —Settlement of the title con- 
troversy somewhat along the lines of a proposal made by 
Rep. Lyle (D., Tex.) is widely conjectured in Washing- 
ton. Lyle suggests recognizing state ownership out to 
the maritime limit (1014 miles in the case of Texas and 
3 miles in the case of both California 
with the federal government in control 
the outer limits of the continental shelf. 
tivities would be administered by joint boards on which 
the federal government and respective states would have 
equal representation and royalty revenues would be split 
50-50 regardless of from which area the oil was produced. 
What makes the Lyle 
likely compromise—or at least a starting point for one 
is the fact that he is both a protege of Speaker Sam 
Rayburn and an intimate of Attorney General Tom Clark 
The way folks figure, the congressman would not be talk- 
ing in these terms without first at least 
ideas with Rayburn (who has forecast a 
settlement) and also with Clark (who has indicated a re- 
ceptiveness to compromise). 


“Tidelands” 


Louisiana), 
there to 


Leasing ac- 


and 
from 


proposal seem the basis for a 


discussing his 


compromise 


A LITTLE HIGHER margins for 
jobbers continue to come in. A bulletin of the 


Reports of increased 
Kentucky 
Petroleum Marketers Assn. says that four suppliers op 
erating in the state have made small increases recently 
which “the majority of 
50% adequate, all conditions of costs and markets con 


sidered.” 


jobbers believe are only about 


CRUDE OR REFINED ?—Complaints have been received 
on Capitol Hill in Washington that some importers of 
petroleum are giving the government a slight run- 
around on import duties. Letter writers have contended 
in correspondence with at least one influential senator that 
“partially refined” oil is being imported into the U. S. 
and tariffs paid only at the rate set out for unrefined, 
or crude, oil. This senator is studying the matter to 
see what can be done about it, if the charges are true. 


NEW YORK 


While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream— 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 
refiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
& B with the achievement of highest ultimate earning power. 








CUTTING FIELD WELDING TIME BY 15%! 


Preheating piping and shapes to be welded in the field 
is an essential step in the construction of any refinery 
unit. For many years it was the accepted custom to use 
gas heating devices for this purpose. These heaters 
accomplished the preheating satisfactorily, but they 
had many disadvantages which slowed down the job. 

The gas heating equipment —rings and straight 
lines of gas burners— was cumbersome to handle, dif- 
ficult to position in close spaces, required wind screens 
to keep flames concentrated on even slightly windy 
days, and presented a constant hazard of open flame 
to welders who of necessity had to operate close by. 

In the constant search for better methods of con- 
struction that would either improve the quality of 
construction or lower its cost—or do both simultane- 
ously — Kellogg’s metallurgical technicians, welding 
practice laboratory and construction groups combined 
in pioneering a new method of preheating. 


Known as strip-heating, this new method utilized 
low voltage electrical resistance heating. It eliminated 
all disadvantages of gas heating plus adding measur- 
able improvement to control of the operation itself. 

This improvement, in working conditions and in 
quality of work, would have been sufficient reason to 
adopt the new method. However, actual experience in 
the field proves that this new method of preheating 
produces a 10 to 15% saving in welding time .. . this 
on top of all its other advantages. When it is realized 
that the average cat-cracker embraces tens of thou- 
sands of welding hours, at an average hourly cost in 
excess of $2.50, the saving is seen as an appreciable one. 

M. W. Kellogg believes that a complete, integrated 
organization, having within itself all types of special- 
ists required to solve just such problems as this one 
of field preheating, is the only true approach to Low 
INITIAL PLANT COSTS. 


THE M. W. Keztroce Company 


A SUBSIDIARY OF PULLMAN, INC. 


ENGINEERS TO THE PETROLEUM INDUSTRY rm 


JERSEY CITY 


LOS ANGELES TULSA 





HOUSTON 
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TORONTO LONDON PARIS w 
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With the un- 
folding of each 
Mr. Yocom new facet of the 
Truman program, 
there is increasing justification for 
the view that it is calculated not so 
much for the benefit of the country 
as a whole as for a small coterie of 
“Fair Dealers” who see in it a pos- 
sible means of staying in office. 

Eventually the great mass of the 
people may come to an awareness 
of the dire consequences to the na- 
tion were that program to be adopt- 
ed in toto, but until they do—and re- 
ject the idea of the welfare state 
the plain fact is that there are “‘votes 
in them there bills’’ dropped recent- 
ly into the legislative hopper which 
spell out the Truman interpretation 
of what the Democrats pledged in 
their 1948 platform. 

It matters not that even this 81st 
Congress is not likely to embrace 
the program in more than a limited 
few of its less controversial details. 

Indeed, the “Fair Dealers’ would 
be unhappy if it turned out other- 
wise. Because if complete success 
attended their initial efforts they 
would be deprived of the opportunity 
f returning again and again to the 
people with the ‘something for noth- 
ng” promises which seem to have 
such great pulling power with the 
masses on election day. 

In short, the Truman program is a 
program for the perpetuation in con- 
trol of the government of the same 
ilk which arrived with Roosevelt 16 
years ago this past March and 
which have so successfully operated 
ver since on the theory that if you 
ist promise enough things to enough 
eople, regardless of what or the 
nsequences of same, the people 
ill take care of the rest. 


The secret, however, of this best 
litical formula ever tried on the 
merican scene is never to quite 
hieve your objectives; to always 
‘ve some seeming juicy morsels 
inging out on the limb almost but 
tt quite in reach. That spells both 
nission yet unaccomplished” and 
ive us more time’’—in other words, 
‘our confidence expressed again in 
ites.” 

A lot of folks, including many in 
S own party, do not go along with 
uch of what Senator Taft has to 
y on many subjects. But few can 
Sagree with his warning on the 
nate floor the other day that if 
vvernment keeps adding on taxes 
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WASHINGTON—By Herbert A. Yocom 


‘Fair Dealers, Not Country, 


Benefit from Truman Program 


then we face the end of the free en- 
terprise system and the arrival of a 
socialistic form of government. 

With government (including also 
state and local) already taking 25% 
of the national income in the form of 
taxes, the able senator clearly ex- 
posed the fallacy of the notions that 
we could embrace the panaceas of 
the Truman administration and yet 
preserve the freedom of the individ- 
ual, or that the cost of these pana- 
ceas would not fall on the individual 
for whose alleged benefit they are 
intended. He used the Truman 
“farm plan” to illustrate, saying: 

“We do not know what it will cost, 
but we propose to pay the farmer 
high prices for all his products. At 
the same time we propose to give 






Interpreting the Oil News 





the consumer of those products the 
cheap prices which he wants. In 
other words, we are going to subsi- 
dize all the farmers and all the con- 


sumers—and that is all the people 
of the United States—-and there is no 
place to get the money except out of 
taxes paid by the consumer and the 
farmer. We fool ourselves if we 
think we are going to get those taxes 
out of thin air or from some rich 
people that we have not yet found. 
Such taxes are bound to come as a 
burden on the general economy, and 
agein increase the prices we are try- 
ing to reduce to the consumer. They 
absolutely nullify the whole proc- 
ess. We can successfully subsidize 
a small group if necessary. We can 
subsidize one industry at the expense 
of others, which pay therefore in- 
creased taxes. However, a plan which 
undertakes to subsidize everyone in 
the United States simply deceives 
the people into thinking that they 
are getting something. They ar 
bound to pay for the subsidy in in- 
creased prices, and the same people 
will have to pay those increased 
taxes, or the increased prices result- 
ing from increased taxes.”’ 





MIDWEST—By 


Will farm con- 
sumption of pe- 
troleum products 
continue to in- 
crease during the next decade? And, 
if so, by how much and what will 
it mean to the rural marketer of oil? 

To obtain an answer to these ques- 
tions we talked with a number of 
leaders in the oil and farm equip- 
ment industries—men who have spent 
considerable time studying the mat- 
ter and are in a position, if anyone 
is, to know what may be expected 
to develop. The summary of their 
composite views is an encouraging 
and optimistic one. This is what they 
say: 

Barring wars, revolutions or an 
economic catastrophe, farm demand 
for petroleum products will increase 
gradually and steadily during the 
next decade as more tractors are pur- 
chased, the use of tractors for farm 
work is extended, and new tractor 
drawn machinery is developed and 
put into use. 

By 1957, consumption of petroleum 
products for farm purposes in the 
U. S. will have increased about 20 
to 25% over the amount used in 1947 
and much of it will be concentrated 
in the great agricultural states of the 





Mr. Castle 






Leonard Castle 


Oil, Farm Leaders See Steady 


Rise in Tractor Fuel Demand 


Midwest where the tractor population 
is highest. 

What this steady increase in con- 
sumption will mean to the Midwest 
oil marketer easily may be seen when 
it is realized that almost 50% of the 
tractors in the U. S. are operating 
in the 12 big Midwest farm states 
A large portion of the new demand 
will be centered in this area 

It means that as demand and con- 
sumption increase, bulk plants will 
have to be expanded. Additional 
trucks to deliver fuel to the farms 
will be needed. More transports will 
be required to bring the products 
to the bulk plants. 

* , 

The Farm Implement News esti- 
mates there are 3,500,000 tractors in 
use on U. S. farms today as compared 
with only 1,447,000 in 1939, Editors 
of the publication say it would be 
reasonable to expect this number to 
increase 30% in the next decade if 
economic conditions remain normal. 

As of July 1, 1948—-last date for 
which specific figures are available 

Farm Implement News says there 
were 3,394,276 tractors in use on the 
nation’s farms, of which 1,888,137 
were concentrated in the states of 
Illinois, Indiana, Jowa, Kansas, Mich- 









What does comfort cost per pound? 





Heres a new way to look at any Shell product 











Growing uses for petroleum—now 
our largest source of “‘portable power 
—help raise our standard of living to 
highest point in history... 











Strong man for sale: 


An ancient dream of “easy living” was to own Alad- 
din’s lamp, and “wish” the hard work done. Now the 
dream comes true. Petroleum and natural gas furnish 
48 of our energy requirements. Petroleum i IS Ci as\ to 
buy at re asonable prices, anywhere in America. And 
it’s ready to tackle almost any job you ask. 





Take home some sun: 


Let’s look at a gallon of Shell fuel oil, for instance, in 
anew way. It costs you about half as much as a pack of 
cigarettes—but you're actually buying something more 
than a pi roduct. ‘Your gallon of fuel oil is really 


pour nds” of port: able summer weather—to warm your 


home ... protect your family from the winter cold. 


A forward- -looking company 
serves all 4: 
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s 
Faster farmwork: 
Give a farmer a gallon of Shell diesel fuel, which will 
weigh about 7 pounds, and you’ re 9 ving him tireless 
mechanic al muscles. You’re helping h hie cultiy ate a lot 
more land in less time. You’re giv ing him an easier life 


And incidentally, you re helping o him ive a lot more 


oy 
~ 7 
. . 


food to a very hungry world. 





For 2 ice cream cones: 


\ gallon of Shell gasoline costs—without taxes—about 
the same as 2 large ice cream cones. It contains th 
energy to transport you and your family 15 to 20 mile 

.on business, errands, or recreation. Petroleum 
portable power available—for your comfort and con 
venience—any where in America. 
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igan, Minnesota, Missouri, Nebraska, 
North Dakota, Ohio, South Dakota 
and Wisconsin. 

Leading tractor state was Iowa 
with 231,820, followed by Illinois, 
228,417; Minnesota, 201,357; Ohio, 
199,229; Wisconsin, 164,312; Michi- 
gan, 163,388; Kansas, 151,813; In- 
diana, 145,160; Nebraska, 125,204; 
Missouri, 102,990; North Dakota, 
95,059; South Dakota, 79,388. 

The consumption of petroleum 
products on the farm will mount as 
the farmer finds more diversified 
uses for his tractor, a process which 
is going on now and rapidly gaining 
momentum. 

1 * * 


Jobs which formerly were done by 
“custom workers” crews which 
went about the countryside perform- 
ing the same job for a large number 
of farmers—now are being performed 
by the individual farmers with their 
own equipment. Before the war, one 
combine would serve perhaps 15 or 
20 farmers, or even more. The same 
was true for such machines as corn 
pickers, silage cutters, hay bailers 
and choppers, fertilizers, corn shell- 
ers, feed grinders and many others. 


3ut the farmers found that if 
they had to wait their turn for a 
piece of equipment to do a job, they 
might lose part of the crop. Maybe 
a sudden storm, striking just before 
the combine was scheduled to move 
n, would destroy a big portion of 
the wheat crop. As a result, many 
farmers are buying these pieces of 

juipment, usually in smaller size, 
for their own exclusive use. All of 

hich means that consumption of 
tractor fuel goes up. 

Another factor involved is that the 
average farmer today is a much bet- 
ter farmer than he was 10 to 15 years 
ago. He is better educated and has 
better access to learning about im- 
proved agricultural methods through 
the county agents and farm exten- 
Sion courses. And an important part 
of this education process is learning 
how better to take advantage of the 
tractor in turning its power to more 

versified uses. 

Trends in agriculture, of course, 
Will play a part in determining how 
much fuel is consumed. More fuel 
is needed to grow an acre of corn 
Or soybeans than to grow an acre 
0! wheat, oats, barley or rye because 
corn and soybeans must be cultivated 

roughout the summer. If there is 
a surplus of small grains, particular- 
ly wheat, much of the wheat land 

ght be converted to corn or soy- 
beans and fuel consumption would 
£0 up. If the trend were the other 
wiy, fuel consumption would de- 
Crease. 


sut over the long haul for the 
nm xt decade, leaders of the petroleum 
a'd farm implement industries are 
C nfident of a steadily expanding de- 
mand. 
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California 
Standard’s an- 
nouncement that 
$10 million will 
be spent to expand facilities of the 
Salt Lake Refining Co., a subsidiary 
coincided with reports of brisk well 
drilling activity in Utah. 

A large oil exploration program 
is indicated for Utah with active 
leasing and wildcatting expected in 
several counties of the state before 
summer’s end. 


Mr. Breese 


California Standard’s announce- 
ment was of double significance. 
First, the fact that the present re- 
finery was rushed to completion, go- 
ing on stream last November, in- 
dicated that California Standard ex- 
pected an early yield in Utah. Second, 
installation of catalytic cracking 
equipment indicated emphasis on 
Diesel fuels and high octane gaso- 
lines. The company announcement 
said heavy fuel output will be re- 
duced. 


* 7 * 


So far this session, the California 
state legislature has done little re- 
garding proposed state laws directly 
affecting the oil industry. Proposals 
have been referred to their respective 
committees, but no other action has 
been taken. 

Proposals include: (1) a severance 
tax providing for a sliding scale of 
taxation on production of crude oil, 


a tax on production of natural gas 


and one on production of natural gas- 
oline; (2) a bill providing for cre- 
ation of oil well drilling districts; (3) 
a bill providing that mineral reserva- 
tions and easements would revert to 
the surface owner or to the state, 
providing the holder of the reserva- 
tion did not exercise his rights under 
the reservation within five years; 
and (4) a bill to tax holders of min- 
eral reservations at the rate of 55 
cents an acre annually. 


oa + * 


This week General Petroleum’s 
“Silver Dollar Derby’, designed to 
sharpen dealers, reached the half- 
way point. 

The campaign was devised to as- 
sist with the introduction of GP’s 
new Mobiloil, but it has also served 
to make dealers more alert in gen- 
eral. The “Silver Dollar Derby,’ a 
competition for both dealers and com- 
pany personnel, is based on four 
steps the company wants dealers to 
take every time a customer drives 








Interpreting the Oil News 





PACIFIC COAST—By Frank Breese 


Refinery Expansion Another Step 


Up in Oil Activities in Utah 


up: (1) check the oil automatically; 
(2) determine if the customer is a 
crankcase drain prospect by saying, 
“How many miles have you driven 
with it?” (3) suggest make-up oil 
or crankcase drains; (4) when cus- 
tomer resists buying, give one or 
more reasons why the customer 
should buy Mobiloil. A dealer who 
performs three of the four actions 
on a “shopper” car wins a silver 
dollar. If he performs all four, he 
wins two silver dollars. 

At the end of the contest, awards 
will be made at a series of Silver 
Dollar Derby dinners. 


+ * * 


Marion E. Dice, General Petroleum 
economist, pitched some economic 
brickbats at government planning. 

Analyzing recent changes in the 
West Coast petroleum situation, Mr. 
Dice said the corrective forces of a 
free market forstalled government 
planning. 

The petroleum industry was faced 
with a 50% increase in population 
and an 81% increase in over-all de- 
mand for liquid petroluem products 
between 1939 and 1948 on the West 

“It is no wonder that in the face 
of these demands a few people un- 
derestimated the resourcefulness of 
the petroleum industry and raised 
their voices in fear of an oil short- 
age,’ he commented. 

“Fortunately, the powerful correc- 
tive forces of a free market were 
already at work, and before the plan- 
ners and controllers could get their 
blue prints ready for the new Con- 
gress, the supply situation changed 
from scarcity to surplus, 

“The solution came faster than the 
planners could plan.” 

Mr. Dice said refiners are operat- 
ing their plants for maximum gaso- 
line yields to keep up with the huge 
anticipated summer gasoline demand. 
They are unavoidably making more 
fuel oil than can be currently sold. 


The GP economist said the prob- 
lem is not yet critical and several al- 
ternatives are available to correct the 
surplus. Among them are the build- 
ing of more plants for further pro- 
cessing of the unsold material, as 
GP has done since the war. Another 
possible solution is producing less 
heavy crude, as several California 
companies have done in reducing 
heavy crude production in recent 
weeks 
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Mr. Holliday 


Mr. Foster 


Holliday and Foster Promoted by Ohio Standard 


Two native Clevelanders now hold the two top posi- 
tions at Standard Oil (Ohio). W. Trevor Holliday, Sohio 
president for 21 years, last week was elected chairman 
of the board of directors. Succeeding him is Clyde T. 
Foster, with a 20-year record with Ohio Standard. 

It was in April 1928 that Mr. Holliday, then 44 years 
old, assumed the presidency of Ohio Standard, having 
served as general counsel for the company for 11 years 
previously. 

Mr. Holliday was born in Newburgh, a Cleveland sub- 
urb, in 1884. He was graduated from a Cleveland high 
school in 1901 and then attended Adelbert College, West- 
ern Reserve University for three years. He then went to 
Cornell, receiving his bachelor of arts degree in 1905. 

He was graduated from Harvard Law School in 1908 
and immediately thereafter joined the law firm of Kline, 
Tolles & Goff and began looking after production leases, 
pipe line rights of way and other legal matters for Ohio 
Standard. Then in 1928 he became the fourth president 
of Standard Oil (Ohio). 


Like Mr. Holliday, Mr. Foster practiced law before 
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embarking on an oil career. Also a native Clevelande1 





Mr. Foster attended Western Reserve University, grad- 
uating in 1917. He immediately entered the armed forces 


and served overseas in World War I as a first lieutenant 
At the close of the war he became associated with th 
Garfield bank, attending night school in the meantime t 
complete his law study. After three years with the ban! 
he became affiliated with the law firm of Friebolin ar 
Pye rs. 

In 1929 Mr. Foster joined Ohio Standard as spec! 
assistant to the sales manager and in March the follo 
ing year he was made manager of the service stat! 
department. In 1936 he became director of all sales 
search work. 


It was in 1942 that Mr. Foster was made assistant 
the president and in 1943 assumed additional duties 
manager of industrial relations. Then in 1946 he beca 
a director and vice president in charge of finance 


i 


accounting. He became executive vice president in 1% 5, 


moving up to the presidency last week. 
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By HOLGER RIDDER 
NPN Staff Writer 


Evidence that octane rating is be- 
coming an increasingly important 
competitive factor in gasoline mar- 
keting is revealed in a study made 
by NPN. The survey shows: 

1—The octane trend is upward. 
2—The boost in octane for the 
most part is the result of new 
and improved refining facilities 
(begun shortly after the war 
ended) as part of the oil indus- 
try’s over-all postwar expansion 
and improvement program. 
3——Competitively, oil compan- 
ies are upping octanes to keep 
that small segment of customers 
with new higher compression en- 
gine cars who are inclined to 

“shop around” if the gasoline 

they buy doesn’t give knock-free 

performance. 

4—-High octane motor fuels 
have been marketed the last few 
years by such companies as 

American Oil Co. in the East, 

Union Oil Co. of California on 

the West Coast and Pate Oil in 

Wisconsin. Now similar fuels 

will be made available in more 

areas. 
5—Among oil companies which 
nt have raised octane ratings, opin- 
th on is expressed by some officials 

t that they expect the new octane 
n} ratings to be adequate to carry 
I them through 1951 at least. 

Recent months have seen research 

ane ratings raised to about 80 for 
‘gular grades, and 86 to as high as 
; %°.5 for premium fuels. In most 
cases the increase in premium oc- 
tanes placed those fuels in the 88 to 
% class. Step-up in octane is most 
icentrated on West Coast with 
st Coast areas moving up to a 
Se second. 
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Raised Only to Meet Demand 











consensus of most oil company 
0! icials is that premium octanes are 
bing raised only to a point (in some 
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Competitive ‘Gas’ Market 
Pushes Octanes Upward 


Survey Shows Oil Companies Taking Steps to Keep 
‘Fringe Demand’ Customers Who Want High Octane 


cases slightly above) meeting fringe 
demands from owners of 1948 and 
1949 model Oldsmobiles and Cadillacs, 
and other cars which may have 
higher than average octane require- 
ments—about 86 to 90 research. 
Many of these officials emphasize 
that their companies are not entered 
in what might be defined by some as 
an octane race. They say octanes 


are being raised only enough to 
satisfy demand. 
In the Midwest, opinion is ex- 


pressed that over-all premium fuel 
octanes have now reached a maxi- 
mum with this latest increase. Any 
further boost, except in one or two 





cases, will involve further expendi- 
ture of millions of dollars on refinery 
facilities. Some oil company officials 
say that at present such expenditures 


are not economically practical in 
view of the terrific capital expendi- 
ture by oil companies since the 
war. 

One effect of making more pre- 
mium fuels available in the 86-90 
octane class is viewed by some of- 
ficials as speeding the day when en- 
gines in the 7 to 1 compression ratio 
class and slightly above will be made 
available in faster selling cars such 
as Chevrolet, Plymouth, Ford, etc. 
Even now there are on the roads 
more than a dozen makes of cars 
having compression ratios of 7 to 1 
or above—in many cases, however, 
the higher compression is optional. 

The automobile industry, like the 
oil industry, has entered into a highly 
competitive period and introduction 
of higher compression engines is be- 
ing used as one effort to step up 
calea. 

As was pointed out last January 
(NPN Jan. 26, p. 11), oil company 
officials feel that compression ratios 





An NPN survey of octane 
ratings in various areas shows 
these results: 

(Note: Survey does not in- 
clude all companies in each 
area. Figures are for research 
octane rating.) 

Oklahoma 

Premium—Range is from 86 
to 87, with most fuels at 86 
or 86.5. 

Regular—-From low of 79 to 
high of 81; most fuels about 80. 
Midwestern 

Premium 86 to 88, with 
most fuels at 86 by principal 
marketers. 

Regular—Generally about 80. 

North Texas 

Premium—Low of about 81.9 
to high of 93.5 (only one com- 
pany reporting octane as high 
as 93.5). 

Regular—Low 74, 

West Texas 

Premium—Low 83, high 88. 

Regular—-Low, 77, high 82, 
with most about 80. 

East Texas 

Premium—Low 80 and high 


high 84. 





Summary of NPN’s Gasoline Octane Survey 


90, with most ratings ranging 
from 82 to 85. 


Regular Mostly about 80 

octane with one at 83. 
Central West Texas 

Premium Generally about 
86 to 88. 

Regular—Ranges from 80 to 
82. 

Kansas 

Premium Spread is pretty 
narrow here, ranging from 
about 85 to 86.5. 

Regular—-Range is from 79 


to 80.5 and averages about 80 
Central Michigan 
Premium—Range is from 82 
to 88; split about half in range 
of 82 to 84 and remainder in 
86-88 range. 
Regular—Spread is about 80 
to 83, with most about 80. 
Ohio 
Premium— Increased octanes 
have brought ratings up to 88 
to 91 range. 
East 
Premium Mostly about 89 
with some going to 91. 
Regular—About 83 generally, 
with a few slightly above. 
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will not go higher than the present 
peak until gasoline of sufficient oc- 
tane is available to every potential 
customer. 


Marketing Viewpoint 


From a marketing viewpoint, con- 
sensus is that: 

1—The company whose best 
gasoline is in the low 80's is 
heading for competitive trouble 
because about half the motor 
fuel market will be out of reach. 

2—Though recent gasoline 
price increases may be attributed 
at least in part to the higher 
cost of adding octanes, consensus 
is that the competitive status 
of the market will determine 
whether further price boosts are 
made. 

The official of one major oil com- 
pany reported that since January of 
this year, octane ratings in the Mid- 
west have climbed to 86-88 research 
for premium and 8g0 for regular. 
This applies principally to the majors 
marketing in that area. He said that 
at present 88 research is the top 
rating any place in the Midwest. 

He doesn’t think octanes will go 
higher very soon, but added that the 
situation in Detroit—where higher 
octane fuel from the East is com- 
peting with lower octane Midwest 
products—-may have some eventual 
bearing on the Midwest. But how 
soon that happens, he stated, “is 
anybody’s guess.” 

Regarding the octane increases, 
this official says it is the result of 
“straight forward competition.” 

His company recently surveyed the 
effect of octane change on gasoline 
sales. A test was made of 265 cars 
picked at random, 200 of them post- 
war models but none of them 1949 
The survey disclosed that 87 octane 
research would protect 80% of all 
the cars from knocking, leaving som« 
20°) needing higher octane gasoline 
in varying degrees. 

The survey also disclosed that 83 
octane research gasoline would per- 
mit 50°, of the cars to operate with- 
ont knocking. 


Competitive Battleground 


concludes, 
some 30°, of the cars on the road 
will be able to tell the difference be- 
tween low and high octane gasoline. 

“This is a fair-sized competitive 
battleground,” he said. “A company 
whose best gasoline is 83 octane, or 
thereabouts, is in for competitive 
trouble because from 40 to 50% of 
the field will be closed to him.” 

The matter of price to the public 
for higher octane gasoline, he con- 
tends, will be determined by “straight 
forward competition” and how much 
more, if any, the public is willing to 
pay for higher octane ratings. To 
date, he pointed out, companies 
haven't succeeded in raising the price 
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From these studies, he 





Comparative Octane 
Ratings in Midwest 
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Figures based on Bureau of Mines 
1948 summer survey and 1949 survey 
by NPN 


appreciably even though octane rat- 
ings have been rising gradually. 
Another oil company spokesman 
said that recent octane boosts will! 
force those companies which have sict 
already upped ratings to do so if 
they want to remain competitive. Re- 
garding the Midwest, he said this 
area always had been below the pre- 
mium standard of other sections, par- 
ticularly the East. For example, he 
stated, frequently when people from 
the East come to the Midwest, they 
must have the spark retarded on 
their cars to avoid knocking, even on 
premium gasolines. Some _ eastern 
gasoline is 90-92 octane, he pointed 
out, byt driving conditions in many 
sections of the East are different, 
especially where hilly areas are en- 
countered. In the Midwest, terrain 





is flat and makes a big difference in 
types of gasoline needed. 

Viewing the status of Independent 
refiners without catalytic cracking 
equipment in the octane picture, he 
said that at present they are trying 
to meet an 88 octane number but he 
doubts whether very many will bs 
able to do it. He said, assuming 
maximum lead content of 3 e.c. is 
used, there are three ways an In- 
dependent may increase octane rat- 
ing: 

1—-Blending with a higher octane 
stock, the stock, in most cases, hav- 
ing been purchased from another 
refiner. 

2—Improving refinery techniques. 

3—Using higher quality crude. 


Blames Automobile People 


He placed the blame for the con- 
fusion regarding octanes on car man- 
ufacturers and dealers. He said a 
practical solution would be for deal- 
ers, when they sell a new car, to set 
the spark at the minimum octan 
requirement of the motor. In thi: 
way, the driver would get efficicnt 
operation on lower octane. He pointed 
out that new General Motors engines 
have a requirement of 86 research 
clean (meaning as they come off thi 
assembly line and before being driver 
and building up engine 
3ut before long, the car demands an 
88 octane fuel or more. So, the driver 
must purchase high octane gasolin 
for knock-free performance. 

However, dealers set the spark at 
maximum to get peak performanc: 
to push sales. If, instead, the spar! 
were retarded, the car would start 
out at a lower octane and work up t 
86, if necessary. 

“We wouldn’t be 


deposits) 


worrying about 





New Premium ‘Gas’ Attracts New Car Customers 


American Oil Co.’s premium grade 
gasoline, though not advertised as 
satisfying demands for higher com- 
pression engines, has been receiving 
an increasing following among own- 
ers of such cars as Oldsmobiles and 
Cadillacs with their higher compres- 
sion ratios. 

Selling at 1c per gal. above prem- 
ium grade price, Amoco gasoline is 
above the 90 (Research) octane 
mark. 

According to Charles H. Wagner, 
Amoco president, higher octane gas- 
olines are not new with his company, 
having marketed a premium grade 
fuel back in 1915 at a price 5c above 
regular grade. 

Regarding Amoco’s present gaso- 
line, Mr. Wagner says: 

“Amoco gas is so manufactured as 
to have a road octane number which 
is only slightly below its Research 
number.” 


As to the relative importance 
octane ratings, Mr. Wagner points 
out that Motor Method measures thi 
tendency of a gasoline to knock 
high engine speeds while 
Method measures the tendency of 
fuel to knock at lower engine speed 
Most cars on the road today, ! 
states, are relatively sensitive to | 
speed knock and relatively insensit 
to high speed knock. Therefore, 
the manufacture of a gasoline, it 1s 
necessary to build into it the high: 
practical Research value in order 
be able to satisfy the greatest ps 
centage of cars on the road. 

The greater the fuel sensitivit) 
difference between Motor and Re- 
search rating—the higher the qual 


Researc! 


of the product. Regarding road 
tane rating, he says, “It can be s 
generally that the closer the road 
tane number is to the Research nu)i- 
ber, the higher the quality of 
fuel.” 
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Comparison of Average Octane Ratings 
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Comparison of Compression Ratios 
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wtanes if the automobile people 
adjusted the spark to the lowest 
ctane point for that particular en- 
gine,” he said. ‘Any octane rating 
above that necessary minimum is 
just gilding the lily.” 


As for making avgas available to 
the motoring public, he expressed the 
opinion that only the excess will go 
into high octane gasoline for motor 
uel. As long as the avgas market 
lolds up, oil companies will continue 

supply that market to the fullest 
extent. 

This same spokesman observed 
hat the price of higher octane gas- 

ne will be “entirely dependent upon 
the market.” If the market sags, the 
ice will not rise and oil companies 
ll have to take a longer time to 
iortize their new equipment. 
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Independent’s Viewpoint 


\n Independent refiner told NPN 
it the trend to higher octanes will 
hirt some Independents, but, he 
led, that is historically true when- 
r technological advancements are 
1ade. The companies who will be 
ven out of business are those 


ju 


aveling on the wartime fringe and 
shortage in order to keep going.” 
‘I don’t think the 


as 


Independents 
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will suffer too much,” he said. ‘‘There 
has never been any advancement in 
manufacturing improvements that 
were denied the Independent. The 
conclusion is that any advancements 
will be available to the Independent 
refiner and the Independent marketer. 
Improvements brought out by one 
company will be enjoyed by all 
others. Substantial Independents 
will be able to compete.. The history 
of the industry is that technological 
advances always are made available 
to Independents and they have shared 
in the benefits of these improvements 
and may be expected to benefit equal- 
ly with the majors.” 


Forced to Step Up Octane 


Regarding the position of his own 
company, he said, “We were forced 
by competition to meet the step-up 
in octane ratings.” 

He pointed out that his company 
has accomplished this only by a tre- 
mendous outlay of capital and time. 
He hopes the improvements will 
carry his company through to 1951 at 
least. But when higher compression 
motors are built, he pointed out, 
“we'll have to invest more money 
and step up octanes again.” He said 
that the Independent now is _ just 
barely able to squeeze up to the 
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Chart above shows compression ratio of automobiles manu- 
factured during the years indicated 





48 ‘49 


Chart at eft indicates average octane span in gasoline by 
years, indicating the spread in cntiknock quality of fuels 
available to the public. Figures for years 1940 through 1948 
are based on Bureau of Mines and Socony-Vacuum Oil sur- 
veys. Data for 1949 figures are from survey conducted by 
NPN (not all oil companies included). High point indicated 
on chart for 1949 represents 93.5 octane reported by only one 
company and is shown only to indicate the highest in the 


field so far 


maximum requirement without fur- 
ther immediate expansion. 

Future increases in octanes, he 
added will require revamping of 
facilities in a major portion of re- 
fineries. It is when this expansion 
comes that “weak sisters’ among In- 
dependents will fall by the wayside. 


Two Companies Introduce 
New Premium Gasolines 


General Petroleum last week be- 
came the fifth major oil company 
on the West Coast to introduce a 
new premium gasoline. With its in- 
troduction, premium fuel price was 
raised 0.5c per gal. New premium re- 
tains name “‘Mobilgas Special,” but is 
being publicized as “improved.”’ Com- 
pany declined to make known de- 
tailed specifications. 

New premium gasolines were in- 
troduced earlier by Union Oil, Tide 
Water Associated, Shell and Stand- 
ard Oil of California. 

Shell Oil, meanwhile, began mar- 
keting an “activated Shell premium 
gasoline” which, the company says, 
is “designed to meet the maximum 
power requirements” of all cars on 
the road today. Shell describes the 
new fuel as non-corrosive and a pro- 
tection against vapor lock. 
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U.S. Senate Gets Another Proposal 
To Divorce Marketing, Manufacturing 


Jobber Council Group Meets with Small Business 
Committee; Will Urge ‘National Economic Convention’ 


NPN News Bureau 
WASHINGTON Divorcement of 
marketing from manufacturing by 
legislative action picked up another 
supporter on Capitol Hill last week, 
giving this idea a sum total of two 
known backers in the U. S. Senate 
out of 96 members. 


The second public convert to legis- 
lative divorcement was Sen. William 
Langer (R., N. D.) who introduced a 
bill to separate the manufacturing 
and distribution of ‘any article which 
has been subjected to any form of 
manufacturing.” 


The Langer bill (S. 1709) specif- 
ically mentioned petroleum products, 
batteries and accessories, tires and 
auto parts as being covered. The 
measure was referred to the Senate 
Commerce Committee which already 
has under consideration the three 
Gillette Oil Divorcement Bills relat- 
ing to marketing, pipe lines, and 
tankers and barges. 


Meanwhile, the National Oil Job- 
bers Council Committee to Study 
Economic Concentration completed a 
series of Washington’ conferences 
with members of Congress and of- 
ficials of the Federal Trade Commis- 
sion and Department of Justice. 


Urges ‘Economic Convention’ 


It was said that the jobber group 
would recommend to the NOJC that 
is support the idea of holding a ‘‘Na- 
tional Economic Convention” and 
urge the House Small Business (Pat- 
man) Committee to undertake ‘an 
analysis of the position of the small 
oil marketer.” 


Such an economic convention as 
the jobber committee favors was sug- 
gested recently by Sen. O'Mahoney 
(D., Wyo.), one of the senators with 
whom the group met. Sen. O’Ma- 
honey told NPN he intended to in- 
troduce legislation soon to authorize 
a convention under the wing of Con- 


geress 


“We need only a preventive pro- 
gram,” he declared. ‘“‘We need an 
economic convention now as much as 
the people of the newly liberated 
colonies needed the constitutional 
convention. Such a convention, made 
up of representatives of business and 
labor and agriculture, representatives 
of the consumers and the professions, 
representatives of the geographical 
areas and experts who know the na- 
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ture of our natural resources, would 
be competent to do the job that is 
needed.” 

It was said here that Chairman 
Patman (D., Tex.) of the House 
Small Business group plans to bring 
before his committee membership 
the proposal for a survey of the 
competitive position of the little oil 
distributor. 


Discuss Long-Range Study 


At the conclusion of its conferences 
here the jobber committee said in a 
statement that it discussed ‘“‘survey of 
methods and ideas with a view to- 
ward getting the proper’ govern- 
mental agencies at interest to start 
a long-range survey” of trends to- 
ward economic concentration. 

“This study,” committee stated, 
“will be conducted constructively and 
is not designed for the purpose of 
attack or witch-hunting, but repre- 
sents a keen desire on the part of 
the Independent oil men to develop 
ways and means of perpetuating the 
Independent oil jobbers’ continued ex- 
istence. 

“Influences within the over-all econ- 
omy make trends toward economic 
concentration take on the guise of 
an irresistible force. It is the sin- 
cere hope of this committee that a 
solution of this problem can be de- 
veloped.” 

Those present in Washington for 
the conference included John Harper 
of New York, Gordon Duke of Flor- 
ida, Miles Mills of lowa, Morris Park- 
er of Indiana, Norman McGee of 
Georgia, and John Bero of Minnesota. 

In the Langer Bill, an opening pol- 
icy declaration would have Congress 
going on record as condemning “‘pref- 
erential treatment accorded retail 
stores owned and/or operated by 
manufacturers” and denouncing ‘fa- 
voritism shown to those who distrib- 
ute a manufacturer’s product pur- 
suant to exclusive contracts with 
such manufacturer.” 

To effectuate the divorcement aim 
and policy outlined in bill, the meas- 
ure would require that “all goods 
sold, serviced, repaired or delivered 
to consumers shall be sold, serviced 
or repaired, or delivered only by or 
through Independent dealers.” 


Defines Independent Dealer 


Latter was defined as: 
“A person who is, or may become, 


engaged in the setting, servicing or 
repairing of any goods; except that 
the term ‘independent dealer’ does not 
include any person engaged in man- 
ufacturing any article, and does not 
include any corporation a majority 
of the voting stock of which is direct- 
ly or indirectly owned or controlled 
by another corporation which is not 
an independent dealer; and such term 
does not include any person who is 
required to sell any brand of article 
exclusively, or is prohibited from 
selling any brand of article as a con- 
dition upon being able to buy or sell 
any other product or as a condition 
upon the lease or use of any prop- 
erty; and such term shall not include 
any person who directly or indirect- 
ly owns or controls 10 per centum 
or more of the voting stock of any 
other corporation which is engaged in 
manufacturing a similar article.” 


In another legislative antitrust 
move, Rep. Patman introduced a bill 
to impose new penalties. His meas- 
ure (H. R. 4402) would bar officials 
of corporations found guilty of vio- 
lations from serving with their com- 
panies or similar firms for certail 
periods of time. 


Coming to forefront again on 
Washington scene was question otf 
whether manufacturers will be al- 
lowed to absorb freight costs in dis- 
tributing operations when there is a! 
absence of pricing conspiracy. Sen 
Myers (D., Pa.), acting majority) 
leader of the upper house, said hi 
hoped for early consideration of his 
bill to bar freight absorption anti 
trust suits until July, 1950, in orde! 
to give Congress time to study th 
whole matter. 


Bjorkback Becomes Chief 
Of News Bureau in N. Y. 


Raymond 
Bjorkback, 
member of tl 
NATIONAL PETR 
LEUM NEWS al! 
Platt’s Oilgra 
staff at Was 
ington for t 
past four yea 
becomes chief 
the New § Y« 
news bureau 
Platt Petrol 
Publications 
week. 

Mr. Bjorkt 
joined Platt Petroleum Publicat 
at Washington in 1945 after 13 ys 
of news reporting and editing ex] 
ience with the Los Angeles Ti) 
the Associated Press and_ sev 
Missouri newspapers. 


Mr. Bjorkback 


Andrew R. Patla, a member of 
staff at Cleveland for the past j) 
will join the NPN and Oilg 
Washington bureau. 
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Krug Reveals Government Is Cool 
Toward Some NPC Oil Policy Views 


NPN News Bureau 
WASHINGTON—tThe lines where 
industry and the government part 
company on the matter of a national 
oil policy are now pretty well de- 
fined. 

In appearances before the National 
Petroleum Council here and before 
the API Eastern District Production 
meeting at Pittsburgh last week, 
Interior Secretary Krug spelled out 
the areas of agreement and disagree- 
ment in two talks in which, for the 
first time officially, he detailed the 
government’s reaction to last Janu- 
ary’s policy recommendations of the 
NPC. 

At the same time, he expressed a 
governmental hope that the industry 
and state regulatory commissions 
will avoid “over-corrective steps” in 
the matter of crude oil production 
cutbacks because these “might create 
artificial shortages" of supply at the 
consumer level. 

Also, taking cognizance of the NPC 
policy statement’s endorsement of 
the competitive marketing principle, 
the secretary pledged federal sup- 
port of the industry in its efforts to 
maintain this principle. He went on 
to emphasize that these efforts are 
more in the public interest now than 

ver, because “a seller’s market is 
giving way to a buyer’s market,” and 
added this warning: 

“It is easy to be in favor of com- 
petition when everyone can sell every- 
thing he has at a good price. It is 
harder to stand by the principle 
when competition means some prod- 
ucts won't be sold at the price 
desired.” 


Dollar vs Sterling Oil Issue 


Mr. Krug’s appearance was a high- 
light of the quarterly NPC meeting, 
but interest centered also on the hot 
lolar-vs.-sterling oil issue as out- 
lined by Walter J. Levy, chief of the 
petroleum branch, Economic Co- 
operation Administration. 

The ECA representative conceded, 

ring course of a spirited give-and- 
take discussion, that Marshall Plan 
aid to Europe presents its difficulties 
for the American oil industry. He 
insisted, however, that ‘‘the fact that 
tirade patterns will change so that 
Some suppliers gain markets while 
thers lose markets is not necessarily 
a national disaster.” 

While some NPC members ex- 
Pressed the view that the industry, 
U rough ECA, is being called on to 
h lp produce “a Frankenstein that 
wll haunt us in the future,” Mr. 
L. vy asserted that ECA is proceeding 





May 4, 1949 





“with utmost caution” in its consid- 
eration of European refinery expan- 
sion proposals. That is indicated, 
he said, by fact that ECA has yet to 
underwrite purchase of any petrol- 
eum equipment in this country. 
(Bolstering these statements by Mr. 
Levy was the information, picked up 
elsewhere by NPN, that ECA has 
just advised Marshall Plan countries 
that it will finance refinery expansion 
on any initial basis looking to a total 
year capacity in Europe by 1952 of 
only slightly more than 40 million 
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tons instead of the 66 million tons 


projected by the countries. Probably 
two months or more will elapse, how- 
ever, before even the first project 
under this program will be approved). 


2 Committees End Activities 


Reflecting the improved situation 
respecting both military oil supply 
and the supply of steel for the in- 
dustry, last week’s meeting also saw 
NPC terminating the activities of 
two committees which have been 
concerned with these matters during 
the past year. 


In its final report, the Steel Com- 
mittee reported among other things 
that “there are no critical problems 
of steel supply in the domestic mar- 
keting industry and therefore no 
critical distribution difficulties in con- 
nection with these materials.” 


Federal Tax Loss Estimated at $400 Million 


As Result of Regulations Favoring Co-Ops 


By LEONARD CASTLE 
NPN Staff Writer 


Acts of Congress and rulings of 
the Treasury Department enable the 
the nation’s co-operatives to avoid 
payment of some $400 million an- 
nually in federal income taxes. The 
government’s total tax loss from 
business done by co-operatives dur- 
ing the five-year period ending in 
1950 is estimated at about $2 billion 

This is tax money that would be 
paid if the co-ops were operating un- 
der the same tax rules as private 
business. And the rate of revenue 
loss may be expected to increase ap- 
preciably during the next decade un- 
less the Congress and the Treasury 
Department decide that the co-ops 
should start bearing a more propor- 
tionate share of the tax load. 

These figures are cited in connec- 
tion with the suggestion that oil com- 
panies, by changing the methods of 
distributing their income, should be 
able to obtain the same “great liber- 
ality” with respect to their income 
taxes that the Treasury Department 
now extends to the non-exempt co- 
ops. (See NPN., March 30, p. 15; 
April 6, p. 11; April 13, p. 23; April 
20, p. 11.) 

An analysis of how much revenue 
the government is losing from co-ops 
was presented to the House Ways 
and Means Committee in November, 
1947, by Lovell H. Parker, tax con- 
sultant of Washington, D. C., and 
former chief of staff of the Joint 
Committee on Internal Revenue Tax- 
ation. 

This committee is an official agen- 
cy of the government, established to 
assist the Congress in determining 
what kind of tax legislation to pass 


and to estimate how much revenue it 
would raise. On the basis of his ex- 
perience as head of the staff of the 
committee, Mr. Parker was uniquely 
qualified to discuss the effect of co- 
operative tax exemptions on revenue 
collections. 

To emphasize the growth of co- 
operatives in the last few years, Mr 
Parker cited these comparative figures 
for 1942, 1948, 1949 and 1950: 

Estimated Volume of Tax Exempt 
Business—1942, $5,901,000,000; 1948 
$15,968,000,000; 1949, $17,935,000,000 
1950, $20,018,000,000. 

Estimated Net Income of Co-Ops 
1942, $348,159,000; 1948, $942,112,000 


1949, $1,058,165,000; 1950, $1,181,- 
062,000. 
Estimated Tax Revenue Lost — 


1942,$191,487,000: 1948, $310,897,000 
1949, $349,194,000: 1950, $389,750,000 

(In determining the estimated tax 
revenue lost, Mr. Parker used the ef- 
fective rate of federal income tax 
which was 55% in 1942, and 33% in 
1948 and 1949, and anticipated to be 
330 in 1950.) 

These figures show that by 1950, 
as compared with 1942, the volume 
of co-op business and the net incom¢ 
will have more than tripled, and the 
tax revenue lost by the government 
will have more than doubled. 
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API Executive Committee Votes 
$355,000 OIIC Fund Cut for '49 


API Executive Committee last 
week approved a proposal by the in- 
stitute’s Public Relations Commit- 
tee that Oil Industry Information 
Committee’s 1949 budget be cut to 
$1.5 million. The indicated $355,000 
cut would be applied “across the 
board.” 

In a formal statement issued by 
API, the action was explained this 
way: 

“Because of the current plan for 
decentralization and streamlining of 
the Oil Industry Information Com- 
mittee program for 1949, a reduced 
budget is possible, it was announced 
April 27 by John M. Lovejoy, chair- 
man of the Public Relations Com- 
mittee of the board of directors of 
the API. 

“No change in basic objectives or 
material of the information program 
is contemplated. The decentralization 
is in keeping with the original plan 
adopted in 1946 when OIIC was set 
up. Under the new arrangement, lo- 
cal oil men and regional associations 
will be called upon to assume greater 
responsibility in handling the activi- 
ties of the information program.” 


Will Cut Ad Budget 


OIC Chairman Conger Reynolds 
said the committee advertising ap- 
propriation would be reduced by 
$150,000. He said at least part of the 
$205,000 savings in addition to ad- 
vertising reduction, would have to 
be accomplished by: 


1. Deferring action on proposed 
survey of public opinion and program 
for women’s clubs, both of which 
were scheduled for this year. 

2. Reducing “somewhat” the edi- 
torial staff of the Eldean organiza- 


tion. (In New York, Eldean office 


said retrenchment plans have not 
reached any definite stage.) 

3. Cutting proposed expenditures 
for exhibits. He said axe would fall 
on this item principally because no 
satisfactory ideas have been devel- 
oped. 

Meanwhile, in Boston, John Har- 
per, New York jobber and an API 
director, told New England Oil In- 
dustry Information Committee that 
the future of the oil industry de- 
pends on “how well we show the 
American public what we have done 
and what we are doing.” 


Criticizes Gillette Bills 
Also a member of National Oil 
Jobbers Committee to Study Divorce- 
ment, Mr. Harper declared: 

“The Gillette (divorcement) bills 
which have been laid before the 
Senate are too hastily conceived, too 
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ineptly drawn, and, upon analysis, 
give no assurance that they will 
eliminate or even ease the inequities 
that exist between the large and 
small elements of the industry. 
“Before referring any industry 
problems to Washington, it would be 
well to give thoughtful study to all 
the possible consequences. Attempt- 
ing to seek relief by the delegation 
of authority to any federal com- 
mission or division of government— 
such as the Federal Trade Commis- 
sion—can only lead to more and 





more government control and less 
and less rational administration by 
the only men competent to admin- 
ister to the oil industry—the execu- 


tives and indus- 
try itself.” 

Mr. Harper also discussed “the 
tendency of the major companies to 
extend the scope of their operations 
farther and farther afield, to reach 
out for even greater control over 
the actual distribution of oil and 
oil products.” 

He warned, “Not just the small 
businessman, but the politicians, are 
watching the process, and one of 
these days there will be reaction. 
Somebody is going to prescribe a 
remedy, and I am afraid that the 
cure may be worse than the disease.” 


personnel of the 


Tennessee Self-Serve Operator Asks Repeal 
Or Modification of Fire Marshal Regulation 


A Chattanooga, Tenn., station op- 
erator, who recently converted one 
of his outlets to self-serve operation, 
has asked the state fire commissioner 
to modify or repeal current regula- 
tions prohibiting self-serve stations. 


This week also revealed that API 
Department of Safety, at its San 
Francisco meeting May 16-20, will 
hear recommendations for action on 
self-serve gasoline stations and au- 
tomatic gasoline nozzles. The meet- 
ing will be held concurrently with 


that of National Fire Protection 
Assn. May 16-19. 

In Tennessee, Robert I. Tenney, 
owner of Vortex Service Stations, 


told NPN he converted one of his 
stations to self-serve on the “basis 
of the supposition that existing state 
fire marshal legislation is invalid, as 
held by the Tennessee courts in 
1932.” The fire commissioner has 
taken Mr. Tenney’s request for mod- 
ification under advisement. 


Vortex Stations is supplied by a 
major company but is selling gaso- 
line under the Vortex brand at 1l6c 
per gal. regular (ex tax) and 18c 
premium — 5c below most dealer 
prices, according to Mr. Tenney. Ac- 
tual self-serve price drop was only 
2c, Mr. Tenney adds, since he had 
been underselling by 3c per gal. pre- 
viously. 

Four islands have two pumps each 
and run parallel to the road. Safety 
measures include: fire extinguisher 
at each island, public address sys- 
tem, central control tower from which 
gasoline flow to any pump: can be 
halted, automatic shut-off nozzles on 
each pump, and signs posted at each 
island warning customers to put out 
cigarets and stop car engines. 


Five attendants operate the sta- 
tion 24 hours a day. They perform 


tire, oil, windshield and other serv- 


ices and also fill gasoline tanks dur- 
ing inclement weather or for women 
and physically handicapped custom- 
ers, Mr. Tenney reports. 

Mr. Tenney says that the switch 
to self-serve has more than doubled 
gasoline volume. 


In LaCrosse, Wis., John Wilkinson, 
Wilkinson Fuel Co., began operating 
a self-serve station about two weeks 
ago after first applying to the Safety 
Division of Wisconsin Industrial Com- 
mission for permission to do so. Per- 
mission was granted in the absence 
of any state law prohibiting that typ« 
of operation. 


Meanwhile, in Rhode Island a bill 
to prevent self-serve station opera- 
tion through licensing dealers, own- 
ers and attendants and prohibiting 
gasoline pumping by any but licensed 
personnel remains in a _ legislativ: 
committee. 


Last week, however, both houses of 
the Rhode Island Legislature passed 
a bill to outlaw the use of coin-op- 
erated gasoline pumps. 


5 Named to Study API 
Organization, Activities 


NPN News Burt 

WASHINGTON A re-examina- 
tion and re-evaluation of the API 
and all its activities is to be under- 
taken by five-member committee se- 
lected at Wednesday’s meeting here 
of API’s Executive Committee. 

It will be first such study since 
1941. 


Heading project as chairman will 
be A. Jacobsen (Amerada). Other 
members of committee are John R. 
Suman (Jersey Standard), R. G. Fol- 
lis (California Standard), T. E. Sw:g- 
art (Shell Pipe Line) and Bruce K. 
Brown (Indiana Standard). 
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Fuel Oil Price Drops More 


Regular Grade Gasoline Prices—1948 and First Four Months of 
1949 
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Than Offset ‘Gas Increase 


These three charts show the trend of prices in the East 
of three major products—gasoline, No. 2 fuel oil and No. 
6 fuel oil. Note that prices of No. 2 and No. 6 have been 
reduced by a greater amount than the increase in gasoline 
prices—a fact which critics of the oil 

The tank wagon prices are those of 


industry ignore. 
Socony-Vacuum 


for New York (Manhattan) as published in Platt’s Ou 
Price Handbook and NATIONAL PETROLEUM NEWS. The 
New York Harbor price is the average of the monthly 


highs and lows as reported in Platt’s Oil Price Handbook 
for 1948 and the average of the weekly highs and lows 
as reported in NATIONAL PETROLEUM NEWS to date in 
1949. The New York Harbor gasoline price is for 74-76 
octane with a Research octane rating a minimum of five 
points above Motor Method rating. 


No. 2 Fuel Oil Prices—1948 and First Four Months of 1949 


—~ + - 


| SOCONY VACUUM TW. PRICE N.Y.~ MANHAT TAN! 








w& 
} 
—' 
2 EE a 
i 















Spe meedheeent a ee ee ee | 
| ' 
| 


























+. NEW YORK HARBOR 3 rH 

25 
9 
2 
. NEW YORK HARBO 8 | 
5 | | 1949 | | 
ilies SON D 310172431 i ad 1421 28 4111825 " FMAM JJ A SON rey a - a 
JAN. 

- — so 1948 JAN FEB MAR. APR 

Truckers Protest Ohio Truck Weight Law: of the repeal measure was Sen. Wil- 


Wisconsin Bill Eases Station Dump Limit 


Trucking operations of several oil 
companies were curtailed sharply for 
a day last week in northeastern Ohio pered but other 
when Independent operators of gen- by 
eral cargo trucks launched a protest 
against Ohio truck weight laws 

‘hough there were no physical road 
blocks, operators did pull their trucks 


Some oil and 


lence. 


week passed 


gasoline 
went through road 
units were 
companies to avoid possible vio- 


In Madison, Wis. 
gin of 17 to 15, the 
a bill 


, by a narrow mar- 
state Senate last 


liam Schmidt (D., Milwaukee), who 
contended that savings resulting in 
bulk deliveries of gasoline directly 


from the terminal to service station 


transports 
would be passed on to the consumers. 


blocks unham- 


held up Sen. William Trinkle (R., Lake 


Geneva), who opposed the bill, said 
“This bill will drastically disturb the 
economy of Wisconsin. These 700 
bulk plant dealers have a right to 





ff to the side of the road (Rt. 18 
hear Youngstown) and flagged down 

vers of trucks, asking them not to 
through. 


scheduled to last 
irking protest” ended at the end 
the first day on the promise of 
Stite Highway Department officials 
neet with trucking representatives 


two days, the 


> hes 


in Columbus this week to discuss 
"gid interpretation of weight laws. 
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authorizing un- 
limited deliveries of petroleum prod- 
ucts to service stations. Having al- 
ready been approved by the House, 
the measure becomes effective as 
soon as Gov. Oscar Rennebohm signs 
it. 

The bill repeals an act which lim- 


ited deliveries to 2,000 gals. This 
act was suspended during the war 
as an emergency measure but be- 


came effective again last April 1. 
Leading the Senate fight in favor 


stay in business.” 


The Madison Capital Times, report- 
ing the story, carried the headline, 
“Major Oil Firm Lobbyists Win a 
Victory.” It listed as opposed to the 
bill these people: Louis Faber, sec- 
retary of Retail Gasoline Dealers of 
Milwaukee; Kenneth King, secretary, 
Wisconsin Petroleum Assn.; Attorney 
John J. Walsh, who entered the fight 
as the representative of a Richland 
Center bulk plant operator. 
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Reader Declares Independent Jobbers Want 


Assurance of Opportunity, Not Regulation 


FROM: Morris Parker 
Vice President 
Central West Oil Corp. 
South Bend, Ind. 


TO: The Editor 


I have read with considerable in- 
terest the article by A. A. Stam- 
baugh in the April 13th issue of 
NATIONAL PETROLEUM NEWS, While I 
May not at all times agree 100°, 
with Mr. Stambaugh, I do at least 
always enjoy his forthright manner 
of presentation, furthermore, our 
area of disagreement is never too 
great 

I am quite sure that we are both 
opposed to laws and_ regulations 
which tend to temporarily stop or 
slow up natural economic processes. 
We want no more NRA’s or simila! 
panaceas. 

Mr. Stambaugh on many occasions 
frank to admit that the 
brand marketer of  petrol- 
eum products has contributed great- 
ly in bringing petroleum products to 
the consumer at lower and lowe: 
established by the 
private brand marketer have caused 
the major companies, in many in- 
stances, to follow the private brand 
operators’ lead. I am sure that we 
both agree that to date, the private 
brand operator has served a_ useful 
both the indus- 
try and the public is concerned 


has been 
private 


cost Practices 


purpose, as tar as 


I once heard an able minister say 
that the three things which man 
kind seeks are in order; security 


significance and salvation 


The wide awake Independent mar- 
keter sees a number of things 
pening which concern him and which 
may affect his attaining 
through opportunity. 


security 


The very nature of the oil business 
today is causing an ever increasing 
concentration of the industry, as fa! 
as production, transportation and re- 
tining divisions are concerned, with- 
in the hands of the so-called major 
or integrated companies. The cost 
of producing, transporting and _ re- 
fining have increased as a result of 
deeper drilling, 
crude and 
cracking 


large cross-country 
products pipelines and 
plants to such an extent 
that large concentration of capital is 
required to perform these functions. 
This is a natural economic trend and 
we as Independent marketers should 
find no fault, providing this concen- 
tration is not used against us or the 
public. 


It has been said that the Indepen- 
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nap-' 


dent marketer, particularly the pri- 
vate brand marketer, is being dis- 
placed by the evolution which is tak- 
ing place within the industry. In the 
early days here in the Middle West 
before the major companies became 
so well established, most of the In- 
dependent marketers were private 
brand operators, There are some still 
in the business who bought from 
2oxana, the old Cosden organization 
and others and then marketed the 
products under their own _ brands. 


Many of us think we see a hesi- 
tancy on the part of the major com- 
panies to sell gasoline to concerns 
like our own (Central West Oil Corp., 
which markets under its own brand), 
except during periods when there are 
large surpluses to dispose of. So far 
as we can see, there are few of the 
major companies, who as a matter 
of policy, make any particular effort 
to perpetuate our particular type of 
Independent marketer in business by 
offering regular and assured sources 
of supply. 


The Independent marketer is well 
aware that present trend within 
the industry is limiting the number 
of his former refinery sources of 
supply. The small Independent re- 
finery can’t afford, in most instances, 
to spend the money to modernize in 
order to make gasoline comparable 
in quality to that made by the large: 
refineries. If he were to spend the 
money to modernize but did not have 
access to crude at favorable prices, 
he would still become a casualty of 
the times. Many small Independent 
refineries are due to close in the per- 
iod ahead because of their reaching 
a point where they are unable t 
perform a which justifies, 
continued  exis- 


service 
economically, their 


tence, 


When the Independent marketing 
branch of our industry reaches a 
point where it can no longer eco- 
nomically justify its existence, I for 
one will not be urging some system 
of government control, Socialism or 
Communism, in order to further its 
continued existence. 


I think the most of we Indepen- 
dent marketers are sufficiently rug- 
ged individualists to feel that we can 
take care of ourselves if we have as- 
sured supply, providing 
no curves are thrown in our direc- 
tion in the form of subsidizing com- 
pany marketing operations on the 
part of the large companies. The 
Standard Oil Co. of Ohio is to be 
commended for the manner in which 


sources of 











it makes its marketing 
stand on its own feet. 

What we Independent marketers 
want above all else from the large 
companies is assurance of opportun- 
ity for security by letting us have 
supply of product at fair prices. We 
can’t find fault with the concentra- 
tion of capital which is taking place 
unless we are to be liquidated, not 
because we are not performing a 
worth-while function, but rather be- 
cause more money might be made, 
at the public expense, without us 

The tire manufacturing business 
for example, is concentrated in com- 
paratively few hands, the same as 
the petroleum refinery business, yet 
the tire companies seek private brand 
business, some of their largest cus- 
tomers being the major oil com 
panies. The same thing can be said 
for household utilities, radios, food 
and most consumer goods. 

I feel that the major oil companies 
can well afford to take a page from 
the book of these other industries 
and pay a bit more attention to th 
private brand marketer, rather than 
to ride roughshod over this segment 
of the industry and forcing the sale 
of company brands. The fact that the 


operations 


major companies by forcing their 
brands to the extent that they ars 
today, taking every advantage of 


the position which they enjoy, is one 
of the main reasons that they are 
looked upon with some suspicion by 
so many Independent marketers. 

The major companies to this point 
have acquired security and signif 
cance in the words of my ministe! 
friend but they can both crumble 
times like these under the impact 
state socialism 01 
tionalization of income. 

We Independent marketers do n 
feel that we have attained the first 
step, namely, opportunity for secu 
ity. Yet we surely know that we wv 
go down along with the entire 
dustry under a program of national- 
ization of income or state socialis 

We Independent marketers do 


even under na 


that the concentration of capital 
which is taking place in the prod 
ing, transportation and refining 
branches of the industry will u 


mately bring about a condition whe 
the major companies can, if they 
will, take profits that might be hard 
to justify. If such a situation col! 
about, it will surely bring natior 
ization of the industry. We can < 
hope that our industry 
wise in their planning. 

In a period like this we sh 
be standing together. Fortunat 
some of the major companies 
now making a real effort to un 
stand us and our problems. 

Mr. Parker asked NPN to » 
clear that in the letter above h: 
speaking as an individual, not 
president of the Indiana Independ 


leaders 


Petroleum Assn. or as a membei 
the National Oil Jobbers Council 
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Jobber Council Can Lead Way to Joint Programs 
On Better Management in All Oil Marketing 


OW that the oil industry is somewhere near normal 

A when one must keep a sharp eye on operating costs 
and must really do some selling, not allow foolish cred- 
its to get more gallonage 
ndustry-wide 


is a good time to start an 
campaign to educate all marketers, In- 
lependents and majors, to doing a better job of man- 
agement. 


As much as it has been needed, the industry has never 
indertaken such a campaign, largely probably because 
the major oil companies never recognized that the 12,- 
000 and more jobbers distributing almost half the gaso- 
ine gallonage sold at service stations, helped set their 
ompetitive and operating pattern. If these marketers 
lid foolish things from a managing standpoint the majors 
verlooked the fact that they had to follow, and by the 
same token, as so often has happened, if the majors 
lid foolish things the jobbers also had to follow suit. 
Neither can do foolish things in secret. 
et found out and must be 


They always 
followed, at least to some 
xtent, if all would maintain their old gallonage. 


The industry has survived this sloppy relationship but 
great and often With 
goods on the market than the market will easily absorb, 


unnecessary expense. more 
save for the moment gasoline, with prices being reduced 
ind a fair amount of straight price cutting for gallon- 
ize being indulged in, now is the time when there should 

an organized effort to teach 
ples and methods of 


sound business prin- 
operation. Maybe the 
API Marketing Division will finally get busy along this 
ie, but as it has steadfastly ignored the marketing 
anch all these years, and made only a few feeble passes 
it it since the war, the live marketers of the country 
uld be well advised to go ahead with any plans to 
prove their lot without regard to the API Marketing 
vision. If and when that organization actually puts 
something worthwhile then the marketers can decide 
ether to what they 
tarted. 


revived 


discontinue may have already 
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here are two management groups of oil experts with 
ich marketing organizations might work on _ joint 
grams on credits and costs that could be put on with 
ll and intelligence all over the country during the 
ning period when marketing organizations would be 
ding their meetings. Those groups are the American 
troleum Credit Assn. and the API Financial and Ac- 
inting Committee, to which most oil company con- 
llers belong. The national credit group has no con- 
‘tion with the API, and the same is true of the East- 
1 Petroleum Credit Managers Assn. 

Members of the 


s < 


— 


eastern credit group at their last 


ay 4, 1949 


meeting in Buffalo submitted to the industry the results 
of surveys showing that while at the moment whole- 
sale accounts-—mostly oil jobbers—are in better shape 
than a year ago, credit card applications are 
jected in 


being re- 
greater percentage and the number overdue 

While the 
whole good, 


after 60 days is greater than a year ago 
credit men considered the situation on the 
they pointed out this was only due to much greater 
vigilance and they expressed the fear that as the drive 
for business increased these good standards would be 


abandoned, as has invariably been the cas¢ 


As the freeness of supplies will most certainly increas« 


this summer and fall and that probably will continue 


for quite a number of years, now is the 


time to get 
started on a sound program of national education on 
good management. If the National Oil Jobbers Council, 
consisting of the presidents of the‘state oil jobbers as- 
sociations, gets to work with these two top management 
organizations, it should be possible to develop programs 
of great merit for presentation to the state associations 
as their annual meetings are resumed next fall and as 


they run through the winter and spring 


A day in the program of each state association, de- 
voted to well thought-out and well rendered presentation 
of talks on credits and costs, with charts and lantern 
slides, should be of inestimable benefit to the marketers 
of the country and to the major company division and 
local managers who also might be invited to such meet- 
ings. These major company management men could well 
be invited as they need the education just as much as 
the jobbers. The majors, at such meetings, would not be 
rath- 
er they would be endeavoring to teach their competitors, 


giving their competitors some inside dope ‘for free,”’ 
and at the same time their own men, to avoid that to which 
each side resorts—poor business practices. Because of this 
mutuality of benefit the programs should be 
without expense to the 
would not cost the 


arranged 
they 


because 


jobber associations and 
majors much if 
it is information that should be given their own people 


anyway, and in many cases is given them 


anything 


Just how much time such a business management pro; 
gram would take in a state jobbers’ association meet- 
ing will have to be learned by trial. NPN suggests a 
whole day for it because if, say two speakers take each 
subject, credits and then costs, and present charts and 
slides they should draw enough questions to run a ses- 
sion at least two perhaps even three hours. And that 
is by no means too much time to spend on learning how 
to manage one’s business still better. 


The government antitrust people, who we grant are 
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most inclined to criticize anything that will help busi- 
ness, cannot kick about these lectures unless they would 
close down all the business schools of the country. Even 
the Federal Trade Commission, at least in the past, has 
earnestly advocated more study of these subjects. In 
fact, the more efficient business becomes the more profit 
business should have and hence the more taxes it can 
pay—unless, of course, the whole oil marketing business 
of the country is forced to go co-op because of the gov- 
ernment’s frank discrimination against tax payers. 


A committee from the National Oil Jobbers Council 
should be able to work out such joint programs with 
similar committees from the two business management 
groups and then get speaking dates for this presentation 
of management principles and methods with all the job- 
ber organizations in the country. 


Holliday Leaves Sohio’s Operations 
In Good Hands as He Becomes Chairman 


HEN President Holliday of the Standard Oil Co. 

of Ohio moved up to the chairmanship of the board 
of directors last week, it was formal and official public 
recognition that he had completed the main job that he 
started 20 years ago, that of providing completely new 
management, with new ideas, new methods and always 
the younger point of view, to the original of the old 
Standard Oil companies. 


The public sees the more obvious things that he did, 
ran the company’s gross sales from $44,700,000 back in 
1928, when he took charge, up to $245,150,000 for 1948; 
increased its assets from $55,400,000 in 1928 to $237,- 
390,009 at the end of 1948; increased refining and mar- 
keting capacity accordingly; put the company into the 
crude oil producing business so that today it produces 
30% of its needs, and built pipe lines from the far 
Southwest to Ohio accordingly, and is now engaged with 
the Sun Oil Co. in building a new large line from 
Texas to Lima at a cost of $50,000,000. And, of course, 
along with this development fair profits have been con- 
sistently made. 


But what the public does not see is the entirely new 
type of organization that Chairman Holliday built up 
from scratch. When Holliday took charge 21 years ago 
he succeeded to a staff of almost entirely old men, who 
were scheduled to retire almost in a body. They were 
men from the earlier Rockefeller days and, with all due 
respect to them, they thought and acted as they had 
been trained in those days. 


Holliday had to move fast because the company was 
in bad condition, losing gallonage, with old equipment 
throughout and a price structure that was being honey- 
‘ombed by competitors, both Independent and neighbor- 
ing ex-Standard Oil competitors. Holliday was not an 
operating oil man, just a lawyer who had worked in 
the law firm that handled some of the Rockefeller and 
Sohio business. He literally raided the Harvard School 
of Business Administration that year and carried off 
a dozen men. He has dug out other men of such busi- 
ness training since, including the new president of the 
company, Clyde Foster. These he put to work finding 
out what made the company tick, if it did tick. 


Probably few companies have ever gotten such a 
thorough overhauling in so short a time as did Sohio. 
These men dug into everything, into costs, practices, lines 
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of authority, what made people buy at one station rather 
than another, and whether blondes bought more gasoline 
than brunettes. 


The first several years were painful. Old employes 
had to be separated from their jobs and even from the 
payroll. New equipment and new methods had to be 
installed even though that was “not the way it had been 
done” in the past. Money was none too plentiful either, 
strange as it may seem for a Standard company, and 
then an ex-Standard Oil crude supplier in the West un- 
dertook to stand up the Schio company, as well as other 
customers, for fancy prices and pipe line tariffs for its 
crude. The management of that ex-Standard line is no 
more, but Sohio kept growing, and branched out into 
the producing and pipe line business on a big scale. 


So last week, the man who 30 years ago picked out 
and trained the men who make up this large piece of 
management machinery, who recruited employes from 
a little over 4,000 to 10,579 employes today, and who built 
the company to five times its old size, turned over to his 
staff the daily operation of the company that is his baby 
and, we hope, betakes himself to some of the places about 
the world he has always wanted to visit but couldn’t be- 
cause “his baby” always needed more crude and money 
and manpower. Today he knows he is leaving it, if he 
will, in good hands. 


This is the kind of a contribution that the relatively 
young men of top management have been making to the 
oil industry, particularly in these last 20 years, and 
which has made the industry the big success that it 
is today. 


Business Money Helps Foe of Industry 


T IS a sad commentary on the present character of 

our “educators” when the money that John Simon 
Guggenheim made out of business, and set aside to mak« 
for a better understanding of business, is given to a! 
author in praise of the way in which he distorts and mis 
represents business. 


We have reference to a fellowship, founded with Gug- 
genheim’s industrial money, being given to a Yale pro- 
fessor, E. V. Rostow, for writing a book on ‘“‘A National 
Policy for the Oil Industry” to which most every oil 
man who has read it takes violent exception as being 
unfair, antibusiness and even untrue. 

One would think that those who run the Guggenheim 
Foundation today would be selected for their ability 
and knowledge to determine right from wrong, fairness 
from unfairness and truth from distortion about business 


We trust Mr. Guggenheim writhes in his grave enou 
to dislodge a monument or two and thus call attenti 
to how he disagrees with the findings of his foundation 
managers. But it is probably too late for him to ¢ 
his money back. 





There never were in the world two opinions 
alike, no more than two hairs or two grains; the 
most universal quality is diversity—Montaigne 

Comments on editorials in NATIONAL PETROLE- 
UM NEWS are welcomed always. Please address 
Warren C. Platt, Editor, 1213 West 3rd St., 
Cleveland 13, Ohio. 
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YOU CAN SELL 


fiw 


PENNSYLVANIA OIL 


This year 90,000,000 advertising 
messages like this will tell the readers 
of Saturday Evening Post, Life, 
Holiday, Country Gentleman and 
Progressive Farmer why 100% pure 
Pennsylvania oil is the finest motor 
oil they can buy. 


Hundreds of car and truck owners 
who will read these ads will be people 
who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 

Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 


Sell them by telling them Penn- 
sylvania Motor Oil is preferred by 
automotive engineers (for use in their 
own cars) 2% to 1 over any other 
motor oil. 


Sell them by a display of your Penn- 
sylvania oil. 

Sell them by telling them that there is 
no finer oil in all the world than oil 
from the oil fields of the Pennsylvania 
Grade Region. 





ce 






A 
Guaranteed 2, 


S 
&” 100% PURE © 


PENNSYLVANIA 
L 


[remmer wumere 
Made from 
the highest grade crude oil in the world 


COPYENET 1907 6S 4 OY PiMmSTLNAMA GOART COND! On accecuton 
VAADEMEE MEGSTERLD OS PATENT Orr 





c agg EO 
wnsy LY ANTA © ot City Pet 
pens: 








For your protection, only oils made 

from 100% Pure Pennsylvania 

Grade Crude which meet our rigid 

quality requirements are entitled to 

PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION sane Gis aniline, ie eniaaned 
Oil City, Pennsylvania badge of source, quality and 

membership in our Association. 





May 4, 1949 
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One of the five new stations opened in Houston by Sinclair Refining Co. Large-scale promotion efforts introduced the outlets 





to the public. Advertisements, radio programs and prizes were used to get people into the new stations 


Sinclair Gives Hollywood Treatment 
To Opening of New Houston Stations 


HOUSTON 
here last 
modern 


The grand opening 
week of five new, ultra- 


service stations of Sinclair 


Refining Co. was accompanied by as ' 


much promotional fanfare as a Hol- 
lywood premiere. The stations, the 
first of 17 to be built here this year, 
are a part of Sinclair’s $150 million 
expansion program which already 
has included enlargement and mod- 
ernization of Sinclair’s refineries, 
building of new pipe lines and de- 
velopment of new production areas. 

At ceremonies attended by Hous- 


ton area sales manager, Frank J. 


Felice, and other Sinclair executives 
Monday evening, Houston's Mayor 
Oscar V. Holcombe cut the tape sig- 


nifying the simultaneous opening of 
the stations, Powerful searchlights 
played over the sky, and television 
and newsreel cameras were grind- 
ing as Sinclair officials and the 
mayor arrived in convertibles, ac- 
companied by Marion Magill, Fron- 
tier Fiesta Queen of the University 


of Houston, and a bevy of coeds. 
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James J. Delaney, account execu- 
tive of the Hixson-O’Donnell adver- 
tising agency of New York, said he 
believed this is the first time an 
event of this kind was televised. 
Local station KLEE-TV carried a 
half hour program direct from the 
main scene of the festivities, a sta- 
tion located at the corner of Bellaire 
Blvd. and Morningside Road. 


Keen competition was_ evident 
among the various sections of the 
city as to which of the five stations 
would be chosen for the symbolic 
tape cutting with one group of busi- 
ness and professional men—The 19th 
Ave. Assn.—making known its de- 
sires in no uncertain terms by writ- 
ing Sinclair to the effect that mem- 
bers believed station at 19th and 
Yale was by far the best choice. 


The new stations are all built with 
structural steel frame, large glassed 


in display room, lubritorium and 
washing room. Each has tiled rest- 
rooms. What Mr. Felice describes 


as “a new departure in service sti 


tion construction’’ are the 





i- 


unusual 


long sweeping driveways which make 


it easy for the motorist to go direct 
from the street to the gas 
and then on to the 
and washing rooms without backi 
up or in anyway impeding the fl 
of traffic into the station. 

Many stations of the same ty 
are being planned and built throug 
out the South but the promotio! 
campaign staged in Houston is be 
run as a test to determine its sa 
effectiveness. 

The five new stations are wid 
scattered throughout Houston. N: 
of the locations are on main hi 
ways leading out of the city ex« 
for one at Almeda St. and Old Sp 


ish Trail where a highway ge 
south toward Corpus Christi. 
rest were chosen as “commun 


locations. 


As part of the 
paigns, full page 


promotional < 
ads were run 
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You see GATX tank cars every- 
where—207 specialized kinds— 
carrying petroleum products, 
fish oils, molasses, lard, sul- 
phuric acid, wines, tung oil and 
innumerable other bulk liquids 

G ATX to and from every state in the 
i 4 Union. Yet none 
of the more than 


ab ‘ 7 40,000 tank cars 
GEOGRAPHY in the GATX 


fleet is ever more 

than a few hours 
away from one of General 
American’s completely 
equipped maintenance shops. 
Thus General American— 
builder, operator, lessor of 
tank cars—keeps the nation’s 
bulk liquids rolling swiftly, 
safely and economically to their 
destinations. 




















DISTRICT OFFICES: 


ffalo e Cleveland ¢ Dallas + Houston ¢ Los Angel 
Orleans « New York ¢ Pittsburgh « St. Louis « San Francisco 


—_— GENERAL AMERICAN TRANSPORTATION CORPORATION 


East 49th Street, New York 17, New York 135 South LaSalle Street « Chicago 90, Illinois 

















TRUCK TANK OPERATORS! 
Increase Your Payload Capacity 


With MILVACO VALVES Made 
of Lightweight MILVALOY* 


e Lightweight Milvaloy valves can reduce the weight 
of valve equipment on your trucks by 60% or more! 
This big savings in weight enables you to increase your 
payload capacity without increasing gross weight — 
to haul thousands more gallons of gas each year with- 


out making any extra trips! 


Study the figures at the right. See for yourself how 
many “BONUS GALLONS” your trucks can carry 
by using lightweight Milvaloy valves and faucets. 
MILVACO valves of Milvaloy are sturdy, dependable, 
thoro-efficient — and they weigh only one-third as 
much as regular bronze valves! Replace or equip with 
Milvaloy now! 

*Non-Corrosive Aluminum Alloy, Heat Treated and Anodized 


Serving the Oil Industry With a 


Complete Line of Valves and Fittings 






FIGURE IT OUT 
FOR YOURSELF! 


Bronze valve equipment on average stand- 
ard truck tank with 4 compartments and 3” 


manifold line using 1 gate valve, 4 cross 


valves and 1 faucet — total weight 172 LBS. 

The same size and number of valves made 

of Milvaloy — total weight only 65 LBS. 

Weight saved by using Milvaloy 107 LBS. (Per Truck 
Since 1 gallon of gas weighs approximately 

6 l|bs., Milvaloy equipment enables each 

truck to carry these many additional gal- 

lons without increasing gross weight 18 GAL. (107 6 
lf each truck averages 4 trips per day, 

the “BONUS GALLONS” per truck per 

day is 72 GAL. (18 4 


If each truck is in use 5 days per week, 
or 260 days per year, the number of extra 


gallons carried per truck per year is 18,720 GAL. (72 


Think of it! If your fleet has only ten trucks, the t 
“BONUS GALLONS” per year would be over 187,000! 1 
is just an example of how lightweight Milvaloy valves can 
crease your payload capacity. Quite likely, your actual 
ings will be even more impressive. Mil: 
representative will be glad to show you the exact num 
of “BONUS GALLONS” you can carry by equip 
with Milvaloy! 


Your nearby 


MILVACO 


MILWAUKEE VALVE CO. 


MILWAUKEE 7, WIS. 
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SINCLAIR 


Television Prize Ti 


all three Houston dailies. The ads 
repeated in two-color and 
Sunday editions of the Houston Post 
and Houston Chronicle. Full page ads 
were used Monday, Tuesday, Thurs- 
lay and Saturday and another two- 


were 


color full page Friday. In addition, 
many small “teaser’’ ads were in- 
Serted throughout the week. Spot 


radio announcements were used all 


week on six local stations. 


Balloons Carry Gift Certificates 


n addition, helium filled toy bal- 
loons with gift certificates tied to 
them were released. Certificates were 
food for various prizes being offered, 
Such as radios, kitchen ware, ap- 
Pliances, etc. 








News 











‘ive Philco television sets were 
fl\en away, one by each station, to 
y ‘utomers who registered Monday. 
y W nner’s names were drawn by Fron- 


Mey 4, 1949 
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w Ultra-Modern Sinclair Stations! 


he Kids! 


jR LUCKY BALLOONS 


WITH HOUSTON 


Sinclair Dealers in Houston 


Large newspaper ads were carried in Houston papers throughout the week of the 
grand opening of Sinclair's five new service stations in Houston 


tier Fiesta Queen Marion Magill who 
made a tour of the stations. 

A “lightning’’ caricaturist, Prof. 
Don Alba roamed from = station to 
station making quick sketches of 
customers which were presented free 


of charge. A famous local clown, 
“Bozo” accompanied him. Children 
received toy balloons, and women 


customers were presented with gar- 
denias while men were given choice 
of can of household oil or lighter 
fluid. 

The addition of these five stations 
brings to 92 the number of retail out- 
lets Sinclair has in the Houston area. 

P. C. Spencer, Sinclair president, 
visited Houston the week before the 
opening of the new stations. 

Mr. Spencer said results of the 
new service station opening program 
at Houston will determine policy on 
future service station openings in 
other parts of the country. 





Cities Service to Build 
Bulk Plant at St. Paul 
Cities Service will build a $250,- 
000 distribution center in St. Paul 
with construction starting in 30 days 


and completion scheduled for late 
September, according to B. W. 
Horne, regional operating superin- 


tendent of the company. 

Minnesota and a portion of Wis- 
consin will be served by the plant. 
The St. Paul region includes the 
five-state area of North Dakota, a 
portion of South Dakota, Minnesota, 
Iowa and the upper peninsula of 
Michigan. 

A large 
trict, 


site in the Midway dis- 
an area between: the Twin 
Cities zoned for heavy industrial 
property, has been obtained for the 
160 x 260 ft. warehouse and 24 gaso- 
line and fuel oils tanks. Each tank 
will have a capacity of 17,000 gals. 

The warehouse will be of masonry, 
one story high, and will hold non- 
liquid supplies of the company, Mr. 
Horne said. The entire property will 
be fenced and will have loading and 
dock space. 


Barge Operator's Rate 
Bid Hits Snag in ICC 


NPN News Bureau 

WASHINGTON — Interstate Com- 
merce Commission’s Examiner How- 
ard Hosmer has recommended that 
ICC find not necessary or desirable 
in public interest proposal of Inland 
Navigation Co., Vancouver, Wash., 
barge-line operator, for establishment 
of joint differential water-and-rail 
rates for transportation of petroleum 
products. Proposal involves 3.5c dif- 
ferential on petroleum via The Dalles, 
Oreg., and 4.0c via other ports. 

Examiner said Inland sought 
routes and rates with respect to pe- 
troleum from Portland, Linnton and 
Willibridge, Ore., and Vancouver, all 
in Portland district, to points in 
Idaho and in Oregon and Washing- 
ton east of Cascade Range. 

He also recommended ICC find not 
required in public interest construc- 
tion of spur railroad tracks requested 
by Inland at Umatilla, Oreg., for in- 
terchange, with railroads, of petro- 
leum at Inland’s oil tanks. Examiner 
said present rail connections are ade- 
quate. 


Sinclair Pipe Line Sets 
Mark on Products Moved 
NPN News Bureau 

NEW YORK-~-Sinclair Refining’s 
eastern division products line reached 
a new high when it carried 89,368 
bbls. on April 25, company has re- 
ported in releasing first quarter to- 
tals. The line runs from Marcus Hook 
to East Chicago. 

During first quarter this year line 
carried average of 48,755 b/d prod- 
ucts compared with average of 45,481 
b/d during corresponding 1948 pe- 
riod. 
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By adding a second meter to its tank trucks Esso Standard Oil Co. drivers can unload premium and regular 
grade gasoline at the same time cutting 35% to 40% off the time spent on the 


Dual Meters on Trucks Save Time 
For Esso Standard on Deliveries 


Time savings of. 35 to 40% per 
filling station 
claimed with the use of dual meters 
for split-load dumps of gasoline. 
Following experiments Esso Stand- 
ard Oil Co. has made the equipment 
standard on each of 150. delivery 
trucks which it operates in the New 
York division. 

Esso began to use the double meter 
system in 1941 for dumping regular 
and premium grade gasoline simul- 
taneously at service stations. Find- 
ing the system successful the com- 
pany began adding the equipment 
gradually before the war. As _ soon 
as meters became available after the 
war, a program was started to sup- 
ply every truck with the equipment. 

The saving of time is important, 
especially in New York City where 
the average truck is only 1,920 gals. 
capacity and the station storage 
tankage is limited to 1,800 gals. 

Key to the successful use by any 
company of dual metering for gaso- 
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delivery stop are, 


line deliveries is the proper placing 
of storage tanks and their fills at 
the station, says Frank Albanese, 
New York division operations man- 
ager. Widely scattered tanks and 
fills on the lot make it virtually im- 
possible to unload two products at 
one time or to use two meters for 
one product for fast drops, he says. 


Tanks Arranged for Dual Dumps 


As a part of a program it is car- 
rying on to increase the storage 
capacities of its customer filling sta- 
tions, the New York division is ar- 
ranging all station tanks so that 
they will be placed for receiving 
dual meter dumps. Tanks at new 
stations are of course all being sys- 
tematically placed for faster unload- 
ing. 

At the present time, exclusive of 
New York City, the average Esso 
station now has storage capacity 
for about 3200 gals. 

The Esso trucks operating outside 









average station delivery 


of the City of New York on retail 
deliveries average 4,800 gals. capa- 
city. 

Automatic Stops Not Used 


Although almost all of its dual 
metering equipment contains a pre- 
set automatic-stop mechanism, the 
company does not permit drivers to 
use it for gasoline dumps. Mr. Al- 
banese points out that despite pre- 
dump sticking of the station tanks, 
a driver can not be accurately sure 
of just how many gallons a dealer's 
tank will take since very few sta- 
tions are large enough to receive the 
full capacity of the delivery tru 


In addition, in New York City the 
company uses closed tank connec- 
tions which shut off delivery auto- 
matically as soon as the tank is 
filled. 


In a discussion of dual meters, 2"- 
other Esso man pointed out that car- 
rying two meters offers stand >y 
protection in case one meter should 
be knocked out of operation y 
rough roads or other’ conditio's. 
Thus, even for deliveries to static s 
not yet laid out to take dual me'«r 
delivery, the second meter. ofien 
comes in handy. 
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Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib. 


Grease Drums 


: Lightweight Drums 
for Chemical 
and Powdered 


Wtelictatel F3 


Painted Various 
Colors or 


Decorated 
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SH(P YOUR PROOUCTS SAFELY-ADVERTISE THEM SMARTLY 
IN J&L STEEL BARRELS AND DRUMS 


In transit and storage of your 
products J&L Steel Barrels and 
Drums will protect from loss or 
contamination. They also pro- 


tee en det at ea ee 


vide an opportunity to identify 
and advertise your products 
through attractive designs, both 
painted and lithographed. 


J&L STEEL BARREL COMPANY 


A SUBSIDIARY OF JONES & LAUGHLIN STEEL CORPORATION 
70 EAST 45TH STREET, NEW YORK 17, NEW YORK 
PLANTS 
BAYONNE, N. J. * CLEVELAND, OHIO «+ PHILADELPHIA, PA. 


* NEW ORLEANS (GRETNA), LA. 


NORTH KANSAS CITY, MO. * PORT ARTHUR, TEXAS 
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Adaptability. 


an important word in the 
oil business today 


No AMOUNT of advance planning .. . forecast- 
ing or carefully calculated predictions can fore- 
see unexpected emergencies. Yet an alert oil 
company must always be ready for sudden un- 
expected demands. 

At Cities Service the adaptability to meet the 
constantly changing requirements of our econ- 


, omy means progressive management... re- 








sourcefulness ... flexible expansion and most 


important of all, personnel teamwork. 











The adaptability of its organization is one of 





the reasons Cities Service has been able to meet 








successfully so many of the unusual and unique 


post-war demands from industry, farm, home 





and military sources. 

















CITIES SERVICE 


QUALITY PETROLEUM PRODUCTS 
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4 Fundamentals Determine the Success 
Of TBA Programs at Service Stations 


Major Oil Company Retail Department Manager Outlines Important Factors 
To Be Considered Regarding Inventories, Stocking, Turnover and Control 


By G. L. SWITZER 
Manager 
Retail Department 
Shell Oil Co. 


stations, or, in other words, about 
$677,000,000. It is also safe to say 
that the service station dealers who 
will enjoy this volume of business 
will realize a gross profit for them- 
selves of about 33-1/3%, or $225.,- 
700,000. 


It has been conservatively esti- 
mated that the 1949 national poten- 
tial for sales—-at consumer level 
of motor oils, lubricants, lubrication 
services, other regular services, tires 
and tubes, batteries, necessary auto- 
motive accessories, and other service 
station merchandise, will amount to 
$4,012,500,000. Of this total, tires, 


More than anything else, these 
astonishing figures tell the whole 
story why the selling of TBA is such 
an important part of the service sta- 
tion business. Motorists are demand- 
ing that they be able to purchase 
these commodities at the service sta- 





batteries, and accessories will ac- tions they patronize. Competition 
count for $2,257,000,000. Most author- among the service stations for this 
ities are in agreement that about business is bound to be exceedingly 
30% of this total business, at a mini- keen. 

mum, will be sold through service Mr. Switzer Many gasoline jobbers are taking a 


dite. 





- 


Stcrage and display space as well as adequate capital are required for the TBA inventory carried by modern stations today 
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good look at the additional profits 
which they are able to earn through 
this field and some of them long ago 
embarked on full-fledged programs 
involving the warehousing and resell- 


ing of TBA to their service station™ 


dealers. Oil industry TBA programs 
are enjoying a steady and rapid 
growth, and many new suppliers have 
entered the field. It is a quite gen- 
eral belief thit the motoring public 
is becoming more and more con- 
scious of the availability of these 
commodities at service stations, and 
all of these things have laid the 
ground work for a very competitive 
future. 


A cool appraisal of these facts, 
therefore, indicates the need and im- 
portance for having an organized 
program for selling TBA. This refers 
not only to the major suppliers, but 
also the gasoline jobbers and the in- 
dividual service station dealers. Any 
successful program for selling and 
stocking TBA at service stations 
calls for, among other things, a care- 
ful study of four fundamental prob- 
lems; namely, inventories, proper 
stocking, turnover and control. Some 
of the things which merit earnest 
thought about each of these problems 
are discussed below. 


Some seals set hard 
and brittle — freeze 
the connection — 


others don’t dry at all 


obtain 
con- 






—they never 
proper sealing 
sistency 


but 
RECTORSEAL “2 


has two consistencies: 


(1) Thin in the can for easy appli- 
cation and economy. 


(2) Thick in the joint for maxi- 
mum sealing. 

It maintains its plastic elasticity 
for the life of the joint. It will 
not cut out under pressures or 
temperatures; will not freeze con- 
nections—can always be broken 
out. 


Ask your supply store for Rector- 
seal #2 by name. 


Write: RECTORSEAL, Dept. J 
2215 Commerce St. 
Houston 2, Texas 








RECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 
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1—-Seat covers 
2—Mufflers 
3—Sparkplugs 
4__Lamp bulbs 
5—Oil filters 
6—Tail pipes 
7—Polishes, waxes 








22 Popular, Necessary Automotive Accessories 


9—Battery cables 
10—-Wiper arms 
11—-Wiper blades 
12—_Mirrors 
13—_Fan belts 
14__Radiator hose 
15—Hose clamps 


16—Radiator caps 
17—Polish cloths 
18—Gas caps 
19—_Friction tape 
20—Fuses 
21—_Flashlights 
22—_Flashlight bat- 








8—Radiator chem- teries 
icals 
Other Popular Merchandise 
Automotive Household Replacement 

Spotlights Household tools Parts 

Fog lights Garden tools Fuel pumps 
Grill guards Recreation goods Thermostats 
Heaters Small electrical Carburetors 
Exhaust deflectors appliances Generators 
Chains Toys, games, books Distributors 

Shock absorbers 
Inventories permit ready and quick conversion to 


There is no set rule to follow for 
determining how much an average 
service station TBA inventory should 
amount to. The size of this invest- 
ment will vary according to the re- 
quirements of the individual service 
station. It is quite safe to say, how- 
ever, that under today’s conditions 
to stock a typical two-bay service 
station adequately will require from 
$800 to $1,000 for tires and tubes, and 
an additional $1,200 to $1,500 to 
establish an inventory of batteries 
and automotive accessories (dealer 
prices. ) 


There are a few fundamental] things 
which must be observed in connec- 
tion with inventories, regardless of 
their size. All stocks must be kept 
in good condition and must never be 
allowed to take on a shopworn ap- 
pearance. Inventories represent 
money, but the plain fact is that 
they cannot always be converted into 
money unless the stocks are in first- 
class saleable condition. A regular 
examination of all merchandise is a 
prerequisite to successful operation. 


Another very important funda- 
mental is the elimination, if possible, 
or at any rate the drastic curtailment 
of slow-moving merchandise. Stag- 
nant stocks represent cash in every 
sense of the word and should be 
moved, even at a loss, if necessary. 
It is better to retrieve some portion 
of an investment rather than to 
suffer its complete loss. This refers 
broadly to any inventory item which 
has attained six months of age or 
more. 


Considering the money that old 
age inventory can tie up, it is a good 
idea to examine all stocks regularly 
—even at weekly intervals—to make 
certain that they are being main- 
tained in a “solvent” condition or, in 
other words, a condition which will 


cash. 
Proper Stocking 


The answer to the question as to 
what items of merchandise constitut« 
a good TBA stock rests directly 
in the requirements of the individual 
service station. This factor is af- 
fected by such things as the sta- 
tion’s gasoline gallonage, the type of 
trading area which it serves, and the 
available space, shelving and dis- 
play facilities within the service sta- 
tion. Lastly, the requirements of the 
station’s individual customers and th: 
dealer’s (or manager’s) merchandis- 
ing ability will govern the selection 
of stocks to a very great degree. 

Any inventory’ should include 
stocks of the popular sizes of tires, 
tubes, and batteries. On this page 
will be found a list of 22 automotive 
accessory items which are considered 
to be of a necessity nature. The 
need for these articles is basic; there 
are a number of other good related 
automotive lines, such as: spotlights, 
fog lights, grill guards, car heaters, 
exhaust deflectors and tire chains. 
Recently stocks of replacement parts 
have proven to be good sellers whert 
the dealer is mechanically minded. 
This includes such merchandise as: 
fuel pumps, fuel lines, carburetors, 
thermostats, etc. 

A great many service stations 
which are operated by enterprising 
dealer merchants also have been very 
successful in selling many articies 
which are not directly related to thé 
automobile. These include small e!ec- 
trical appliances, recreation goods, 
household and garden tools, and «°?- 
tain seasonal merchandise such 4s 
Christmas toys. 

Generally speaking, service sta ‘ion 
dealers should be discouraged from 
marketing big ticket merchanc.se, 
such as: refrigerators, washing ™@ 
chines, floor model radios, deep fr: ©zée 


NATIONAL PETROLEUM N5WS 





n 


=) 





to 


to 


tute 
ctly 
dual 
af- 
sta- 


e 


of 


the 
dis- 
sta- 
the 
the 
ndis- 
*tion 


‘lude 
-ires, 
page 
otive 
lered 

The 
there 
lated 
ghts, 
iters, 
jains. 
parts 
yhere 
nded. 


> 


at 


as: 
rs, 


ons 
sing 


ry 


iies 


he 
C- 
is, 





TBA Section 





units, etc., for the reason that this 
type of merchandise carries with the 
sale, an obligation on the part of the 
dealer to install and maintain, and 
these functions sometimes are quite 
difficult for the average service sta- 
tion dealer to fulfill. This type of 
merchandise is foreign to a service 
station and apart from being highly 
competitive requires specialized sell- 
ing which involves “trade-ins”. 

Proper stocking always carries 
with it the cardinal responsibility of 
avoiding a duplication of lines. Of 
course, it is sometimes necessary 
to carry lines of similar type because 
they are marketed in different price 
fields. However, it is quite generally 
true that it is a short-sighted tying 
up of money to stock more than one 
line of a particular kind of merchan- 
dise, unless a price spread is an ex- 
tenuating factor. The average serv- 
ice station does not provide the dis- 
play or storage space to justify 
duplications. Furthermore, the aver- 
age car owner is not inclined to be 
too selective when purchasing neces- 
sity items for the automobile. 


Turnover 


Merchandising authorities are quite 
generally in agreement that service 
station inventories of tires, batteries 
and accessories, aS a group, should 
turn over at least four times annual- 
ly or oftener. Naturally some of 
these items of merchandise will turn 
over either more or less frequently. 
However, as a general average, a 
minimum turn of four times is a 
practical objective. Again, experience 
at the individual service station is 
the only way to gain the correct an- 
swer to this problem. 

It is always well to avoid as much 
as possible the practice of finding 
the service station with a stock of 
seasonal merchandise which must be 
held until the following season. This 
is not only a bad practice but it is 
also a costly one, because the value 
of these stocks simply represent a 
dead capital investment. If the prac- 
tice is followed of making a regular 
examination of the entire inventory, 
the existence of such merchandise 
usually will be brought to light in 
sufficient time for the dealer to plan 
some kind of special sales emphasis 
Which will avoid the holdover. 

On page 36 will be found a chart 
Vnich indicates average seasonal 
sales periods for typical service sta- 
m services and merchandise. A 
ince at this chart—which attempts 
reflect national average—will in- 
ate peak, average, and below aver- 
» times throughout the year as to 
éles of the individual items shown. 
O course, such a yardstick must be 

justed to take care of the actual 
‘ juirements of an individual service 
tion. 

t is well to be set up so that 
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THE TIME TO BUY 


PERMANENT 


ANTI-FREEZE 


IS DURING THE OFF SEASON 


Inquire today about future booking at prices below nationally ad- 
vertised brands! Our product approved by all states requiring 


approval. 


Tank car, carload, L.C.L., your brand name or ours. 


AKSARBEN CHEMICAL COMPANY 


OMAHA, NEBRASKA 


BOX 1441 BURLINGTON STATION 















MODEL NO. 906 


TOKHEIM POWER PACK PUMP 
with Register, Totalizer and Ticket Printer 


This famous Tokheim unit is ideal for tank trucks 
carrying split loads. Used along with your present 
pumping equipment, it meets state requirements re- 
garding dispensing equipment and offers a big sav- 
ing to the operator. 

Power Pack is also useful and very economical as 
the sole dispensing unit for trucks carrying single 
loads. Ticket printer (optional) furnishes customer 
with an accurate record of fuel delivered. 

Powered by a 1% HP gasoline engine, it dispenses 
up to 20 gallons per minute and will deliver 10,000 
gallons of fuel on a gallon of gasoline. Equipped 
with the same rotary pumping unit and meter used 
in the famous Tokheim gasoline pump, it requires 
very little attention and gives years of dependable 
service. For economical delivery from tank trucks 
or for special use at bulk plants or fuel depots, 
choose a Tokheim Power Pack Pump. 


Write factory for bulletin and prices. 








QUICK FEATURES 


@Equipped with Register, 
Totalizer and Ticket Print- 
er (optional). 


@ High-vacuum rotary gear- 
type pump dispenses up to 
20 gallons per minute. 


@ Economical 1/2 HP gaso- 
line engine delivers 10,000 
gallons of fuel per gallon 
of gasoline used. 


@ Pump, meter and engine 
are securely mounted on a 
rigid, welded steel frame; 
covered by streamlined 
metal housing. 


@ Installation easy and eco- 
nomical. 


@ Moderately priced. 





OKHEIM TOKHEIM OIL TANK AND PUMP CO. 


COMPARE THE VALUE FORT WAYNE 1 ¢« 


General Products Division 


INDIANA 


Factory Branch: 1309 Howard St., San Francisco 3, Calif. 
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TBA volume climbs when service station display room shelves are as well supplied as this one 


monthly sales results can be accu- 
mulated to show, by individual items 
of merchandise, just what the total 
sales are comprised of. Such sales 
results can then be compared with 
the results of the same period a year 


previous. Furthermore, 
will provide a 


tion which 


these records 
great deal of informa- 
can be used when decid- 
ing on just what merchandise to car- 
ry in and how often it can be 
expected to turn over at a profit. 


stock, 


Slow-moving merchandise 
watched carefully 


must be 
because such items 


are a deterrent to a good turnover 
picture. Special sales efforts, built 
around resale price inducement, 
should be resorted to in order that 
these slow-moving items can make 
way for fresh and faster moving 
stocks which can be turned over 
more quickly and _ thus’ produce 
greater profits. 
Controls 
3ecause a stock of TBA is made 


up of so many articles of different 


types and sizes which also are of a 
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very diversified nature, it is quite tion as to the number of units which 
easy to suffer loss through pilferage, should be on hand after the last stock 
and in other ways, unless some sort movement has been recorded. Such 
of simple control is established. cards are also useful for reordering 
xperience has shown that this merchar'dise, for gaining experienc: 
can be most readily accomplished with the movement of a particula! 
through the use of individual stock mame of stock (as discussed under 
cards—which may be set up for each rurnovei”’) and for controlling stoc! 
item of merchandise—on which can losses. 
be recorded every stock movement As to the merchandise itself, it is 
(either in or out) as well as a nota- good (although 


January 
February 
March 
April 

May 

June 

July 
August 
September 
October 
Novembet 
December 
The above 
services, 


always a 


procedure 


Average Seasonal Sales Periods for Typical 
Service Station Services and Merchandise 


are 
and 


Tires-Tubes Batteries 
Replace Replace Headlights 
Recap Charges Bulbs 
Repair Cables Adjustment 
Below A\ Peak Peak 
Below Ay Peak Peak 
A\veraue Peak Peak 
Average Average Average 
Peal Averayre Relow Ay 
Peak Average Below Av 
Peak Average Below Av 
Peak Average Below Ay 
Peak Average Average 
Average Peak Peak 
Average Peak Peak 
Below Av Peak Peak 
national averages for a few of the 
in some instances must be adjusted 





Lubrication ete. 
Average Peak 
Average Below Av 
Average Below Ay 
Peak Average 
Peak Peak 
Peak Peak 
Peal Peak 
Peak Peak 
Peak Average 
Peak Average 
Peak Peak 
Peak Peak 
more important merchandise 
to meet local conditions 
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Cold Rubber 


4, 


LEET-WING jobbers and their dealers 
are now enjoying an unusual place in 
the public’s sun. 


Fleet-Wing is first with Cold Rubber Tires! 
Here are the features of this great tire: 


1. Scientifically blended COLD RUBBER 
tread—national magazines tell the story 
that science has proved—these tires will give 
up to 30% more wear. 


2. COLD RUBBER is vastly superior to 
Natural Rubber in a// respects : 
Cordomatic tires are a much greater value 


»- means 


to the consumer! 


3. Every tire is backed by a 





win immediate public approval! 


road-hazard GUARANTEE allowing on- 
the-spot adjustments. 


4. COLD RUBBER Cordomatic tires are 
really premium grade but can be sold easily 
at regular competitive tire prices. 


5. Cordomatic tires are made with 100% 
rayon body construction that’s 50% strong- 
er than conventional cotton cords! 


This sensational tire is building a satisfied 
following for many Fleet-Wing dealers. If 
you are interested in a profitable tire fran- 
chise backed by a very extensive advertising 
and sales promotion program, write today to 
the Fleet-Wing Corporation, care of Fran- 
chise Sales. Territories are still available. 


FLEET-WING CORPORATION 


1438 MIDLAND BUILDING «+ 


... The Jobber Brand 


CLEVELAND, OHIO 
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VN I, M, Larger Profits 


S/HLAY Out ApFsstions for Larger 


. . . use trim Heil Truck Tanks to impress your 
customers and give better service at lower cost 





Here are a few reasons why Heil truck tanks help 


lower maintenance and fuel costs, and greater tire 
you make more money: 


mileage. 





Smart, streamlined appearance — the good 
looks of Heil truck tanks impress your regular cus- 
tomers, and keep them sold. This eye-appeal also 
helps you build new business. , 

Reliable—Heil truck-tank users find that down- 
time is greatly reduced. The streamlined, one-piece, 
all-welded boltless design provides unusual strength. 
There are no separate parts to fight each other and 
cause wear. Dependable design such as this helps 
you build a reputation for service. 


Economical — the one-piece construction used in 
Heil tanks acts as a sturdy beam. Cross bolsters are 
eliminated, saving as much as 15% in weight. Light- 
er weight means less load for your truck engine, 
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TRAILERIZED TANKS 
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Invest in a Heil Truck Tank, now. You receive 
dividends in the form of greater profits, because 
operating costs are lower, and customers are better 
satisfied. Have your Heil distributor show you why 
these truck tanks out-perform other units. Write 
us for our new bulletin. 1-24 


” ae un (ea 
Dept. 3749, 3037 W. Montana Street, Milwaukee 1, Wisconsin 
Factories: Milwaukee, Wis. — Hillside, N. J. 

District Offices: Hillside, Washington, D.C., Atlanta, Milwaukee, 


Detroit, Chicago, Minneapolis, Kansas City, 
Dallas, Los Angeles, Seattle 








AND PROFITABLE 
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OlL HEATING EQUIPMENT 





ELEVATING TAILGATE 
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frequently not practiced) to mark 
each and every item, just as soon as 
it is removed from the shipping car- 
ton and placed on display for resale, 
with a simple system of identifying 
symbols which will indicate the cost 
of the item, as well as when it was 
taken into stock. For instance, the 
letters of the alphabet could be used 
to indicate the dealer’s cost for the 
article, and a system of numbers 
‘ould be used to indicate age. As 
in example, the numbers 349 might 
indicate that the item was taken in- 
to stock in March, 1949, and the 
letters ABC could indicate that the 
cost value of the article was $1.23. 
By following this practice one can 
readily see how old every item of 
stock is, and obviously the cost in- 
formation is valuable for determining 
profit at the time of sale. 

Obviously, all stocks on display 
should be identified prominently with 
the retail price. 

Another excellent rule to follow is 
to establish a regular ordering pro- 
cedure. How often this is done is 
not as important as the fact that it 
must be done regularly. In this way, 
running out of stocks of desired items 
is avoided assuring the dealer that 
when he discovers a need on a mo- 
torist’s car for a particular article of 
merchandise, he can sell the required 
replacement and realize the profit 
for himself rather than having the 
motorist go elsewhere to make the 
purchase. 


An Example of Investment, 
Turnover and Profit 


It is only too true that the practice 
ither of stocking incorrect merchan- 
lise, or carrying lines which are a 
luplication of one another, usually 
will lead directly to lost profit. Let 
us look at an example of this: 

Assume that a dealer decides to 
arry a $100 inventory of a partic- 
ilar brand of spark plugs on which he 
earns a gross profit of 40%, or $40. 
However, since this stock will turn 
ver about four times per year, the 
original $100 inventory will yield a 
gross profit of $160. Now let us 
assume that this particular dealer 
mes to the decision that it is neces- 
sary for him to stock two additional 
lines of spark plugs and he proceeds 
» procure a $100 inventory of each 
ie. This additional inventory inves- 
ment, however, will not alter the fact 
iat his station is only capable of 
roducing sales of the original num- 
‘r of plugs, so that now he finds 
mself with the same original gross 
rofit yield of $160 annually, but in- 
ead of having only a $100 inventory 
vestment, he now has a $300 in- 
ventory investment. In other words, 
he has tied up an additional $200 
Capital which now lies idle and is 
oducing nothing. 

Now let us assume that instead of 
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investing the additional $200 in two 
more lines of spark plugs, this dealer 
decides to take on additional and 
different lines of merchandise which 
he believes he can sell. Assume that 
he puts in a $100 inventory of seat 
covers and a $100 inventory of lamp 
bulbs. On both of these lines he 
earns the same gross profit of 40% 
and finds that he has been able to 
turn over both of them four times 
annually, for a total gross profit 
yield on both items of $320. Under 
this procedure it is true that the 
dealer has tied up an additional $200 
in inventory, but he has invested 
this money where it will go to work 
for him and earn profits. 


One conclusion that might be 
drawn from the foregoing typical ex- 
ample is that in the first instance 
the dealer actually lost $320 gross 
profit by investing an additional $200 
in the wrong kind of an inventory. 
And it must be remembered that 
these two examples are not too far 
fetched. Practices along these same 
lines are going on every day in serv- 
ice stations throughout the country. 
How obvious is the point that the 
dealer’s finger must remain on the 
pulse of public demand and his eye 
on his inventory controls. 


Now to another phase—the writer 
firmly believes that too much accen- 
tuation and over-concern are being 
devoted to the word “over-stocking”’. 
It is his belief that many times a 
condition is attributed to over-stock- 
ing, whereas a more accurate descrip- 
tion of the situation would be “under- 
selling.” 


For the most part, the people who 
are selling stocks of TBA to gaso- 
line jobbers and dealers these days 
are experienced individuals and are 
excellent salesmen. It is up to the 
individual to be very selective in de- 
ciding upon the lines of merchandise 
that he is going to endeavor to resell. 
It is safe to assume that most care- 
ful business men will take the usual 
precautions along these lines. How- 
ever, a serious business problem is 
sure to develop unless a program is 
set up which will insure that the 
purchased stocks will be resold. 


This calls for the development of 
an organized plan and in order to 
establish such a plan requires that 
the dealer must have a knowledge of 
the fundamentals of good merchand- 
ising. The majority of the oil com- 
panies—gasoline jobbers as well as 
integrated companies — today have 
now interested themselves in selling 
TBA to their dealers. They also have 
come to realize that there must be 
two phases to this program. First, 
they should offer counsel regarding 
the items which they purchase for re- 
sale and second, and most important, 
they should assist their accounts in 
reselling these stocks to their cus- 
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tomers. It might be well to discuss 
briefly what the oil companies are 
doing along these lines. 


What Is Being Done 


The service stations which are be- 
ing built today are a vast improve- 
ment over the ones which were built 
prior to the last war. They also rep- 
resent a much greater expenditure 
of money. One of the chief contrib- 
uting factors to this situation re- 
volves around the facilities which 
have been provided in order that 
complete lines of TBA could be dis- 
played and sold. Today’s stations 
are designed and equipped to handle 
and display adequate stocks of TBA 
merchandise. This was done because 
the fact was recognized that sales 
of these commodities have grown to 
major importance in the successful 
operation of today’s service station. 

In addition to providing the nec- 
essary space inside of the service 
station, other equipment such as 
shelving, cabinets, and display tables 
have been made available so that 
the merchandise can be placed be- 
fore the public’s view in the most 
attractive manner possible. Many 
oil companies have entered into pro- 
grams whereby such salesroom fix- 
tures of varying dimensions can be 
provided for use in existing service 
stations so as to modernize them ac- 
cording to present day standards. 

Further, the advertising appropria- 
tions of most oil companies now pro- 
vide for the advertising of TBA. To- 
day it is quite common to see tires, 
batteries and accessories being ad- 
vertised on oil company poster boards, 
station swing signs, newspaper and 
radio advertising and various other 
point of sale display media. 

“To go along with all of this basic 
effort, the oil companies— including a 
number of large gasoline jobbers—are 
accentuating their training programs 
involving their own employes. Every 
effort is being made to develop the 
best trained staff of merchandising 
salesmen whose responsibility it is to 
assist the service station dealer, and 
in many instances the medium-sized 
or small gasoline jobber. This is a 
most important aspect of the problem 
because oil companies, in their con- 
tacts with service station dealers, 
must rely entirely on salesmanship 
and counsel for accomplishing the 
objectives of their program.” 

Today’s oil company salesman 
makes frequent and regular calls on 
his accounts as compared with the 
sporadic calls which are made by 
sales representatives of other sup- 
pliers. These salesmen are qualified 
counselors on such problems as in- 
ventories, market trends, better mer- 
chandising methods, setting up and 
pricing appealing merchandise dis- 
plays, and establishing co-ordinated 
service with the oil company. These 
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men are also qualified to cope with 
the service station dealer’s bookkeep- 
ing problems. 

This kind of effort on the part of 
the oil companies is entirely justi- 
fied when one considers the basic 
advantages of the service station 
and the opportunities which exist for 
the service station dealer in selling 
TBA. 


Advantages, Opportunities 
Ot Service Station Dealer 


The service station and the dealer 
have a number of real advantages in 
the TBA selling field. First there is 
the factor of convenience from the 
motorist’s point of view. He comes 
into the service station about twice 
each week for his gasoline needs and 
there is no reason why an alert deal- 
er should not be able to readily lo- 
cate the other things that the auto- 
mobile requires, and sell them. This 
saves the motorist time and trouble 
in the long run. No other retail 
automotive business enjoys the vol- 
ume of customer contact that the 
service station does. If one considers 
the fact that many surveys have 
proven that car owners prefer to 
make all of their purchases at the 
service station—one stop if possible 

it only remains for the dealer to 
exert every effort toward securing 
the confidence of his customers in 
order to capitalize, in profit, from 
the merchandise and services which 
he has to offer for sale. He needs 
only to observe and sell—to point out 
the danger signals which he finds 
because such danger signals will al- 
ways motivate sales. 

The outlook for sales of TBA 
through service stations appears to 
be a bright one. It is estimated that 
there are about 32,000,000 passenger 
cars on the road today which are an 
average of 9-3/10ths years old and 
which have traveled an average of 
65,000 miles. These automobiles will 
be on the highways for a long time 
and are going to,need TBA and re- 
placement parts in volume. A simple 
sales program will do the job of get- 
ting a fair share of this business for 
the service station. 


A Simple Sales Program 


A successful and easily established 
TBA sales program can be developed 
by assisting dealers to: 

1. Select the most favorable stocks 
for their station. 

2. Establish an adequate inventory 
control which is designed to reduce 
stock losses and idle capital invest- 
ment. 

3. Adhere to a 
procedure 


regular ordering 
Which will prevent run- 
ning out of desired stocks. 

1. Look over stocks of merchandise 
frequently and put forth special sales 
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effort regularly in order to get rid of 
slow-moving stock and_hold-over 
merchandise. 

5. Train all of their employes to 
sell. Providing commissions, or other 
kinds of incentives, to be paid for 
outstanding selling efforts is a good 
way for realizing desired stock turn- 
over. 

6. Set a sales goal. On page 00 
will be found a chart of carefully 
thought out sales standards per 
1,000 gals. of gasoline. This can be 
used as a guide as to what a service 
station should be selling in the way 
of other merchandise and services to 
go with the volume of gasoline being 
sold. 

7. Develop the confidence of their 
customer. He is the most important 
man in the entire scheme of things. 
He expects and is entitled to good 
treatment, and if the quality of mer- 
chandise and service will stand up, 
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Manufacturers’ shipments of pas- 
senger tires during February were 
off 7.36%-—down to 3,936,490 from 
4,249,036—in January while produc- 
tion during the same period rose 
slightly to 4,782,570 units from 4,- 
772,116, according to a Rubber Man- 
ufacturers Assn. monthly report. 
Truck and bus tire shipments for 
February declined 10.36% to 928,- 
979 units from 1,036,367. Production 
of bus and truck casings also fell 
during February from 1,123,820 units 
to 1,108,262. 

* * * 

Tire-wear survey made last year 
by Standard Oil Co. (Ohio) in five 
Ohio cities was expanded into a 
statewide “inventory” over a two- 
day period this year—April 16-17 
Sohio reports, with each dealer meas- 
uring the actual depth of tire tread 
on the four tires of cars entering the 


driveway for oil and gasoline service. 


Sohio survey of 1948-—-said to be 
the first of its kind in the nation 
showed that 55% of tires checked had 
one-quarter or less of tread remain- 
ing and needed replacement. Of this 
number 21% still in use were com- 
pletely smooth and were a potential 
danger to drivers. The remaining 
34° were in various degrees of wear, 
from ‘almost smooth” to one-quarter 
of tread remaining, according to 
Sohio. 

* * * 

“Based on national surveys 50% of 
all fan belt sales will be made dur- 
ing the next four months,” Sun Oil 
Co. advises its dealers in the current 
issue of Diamond. Dealers 
are told of three new sales he!ps be- 
ing offered by Sun: new display rack 
given free with any order of 24 fan 
belts; larger wrapping sleeve, with 
the front providing display and the 
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the gaining of his confidence and the 
acquiring of all of his business is a 
comparatively easy job. 

In the case of petroleum jobbers 
who wholesale TBA to their dealers, 
the same fundamental problem of 
adequate inventories, proper stocking, 
turn-over and control apply. The 
size of jobber TBA inventories will 
of necessity vary depending on th 
number of dealers they service, the 
items stocked and their warehouss 
facilities. 

Some jobbers have elected not te 
warehouse and wholesale TBA items 
to their dealers. These jobbers 
should encourage their dealers to 
seek other sources of supply becaus« 
without this source of revenue it is 
difficult to operate present day serv- 
ice stations on a profitable basis and 
provide the consumer the various 
services and clean, sanitary facilities 
which they have a right to expect. 
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back devoted to selling copy, and 
“spare belt” sleeve to play up to mo- 
torists the need for carrying an extra 
fan belt. 

Article also describes and_ illus- 
trates a ‘1-2-3’ check for locating 
fan belts that should be replaced: 1 
feel the side of belt—greasy belts 
will slip, cause lower generator ef- 
ficiency and cause overheating; 2 
flip or twist belt—if frayed on the 
sides or bottom or if cracks are vis- 
ible, fan belt should be replaced; 3 
look at the pulleys—if grooves ar 
polished at the bottom, belt is worn 
or small and is burning up. 

* * * 

Addition of an all-nylon truck tir 
to the Firestone Tire & Rubber Co 
line is said to represent the fourth 
new tire introduced by Firestone in 
1949. It is being offered as a pre- 
mium tire for highway use. Other 
tires introduced during the current 
year by Firestone are described as: 
premium passenger car tire, low- 
priced passenger car tire and popular- 
priced second line truck tire. 

* * * 

Recent price reduction in its Ther- 
mo brand antifreeze made by Pub- 
licker Industries, Inc., will be backed 
by an extensive sales promotion and 
advertising campaign—-first at trade 
levels then next fall at consume! 
levels, according to H. A. Bonyu! 
Jr., general sales manager. Retail 
price was lowered from $1.50 to 451 
per gallon throughout the U. S. ex- 
cept for a few Rocky Mountain and 
West Coast states where retail price 
will be $1.25, Mr. Bonyun says. 

‘ ¢ ‘ 

Battery line of Electric Auto-L te 
Co., Dayton, Ohio, was misnamed 
page 54, April 20 NPN. Name should 
have been ‘Auto-Lite.” 
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Union Oil's TBA Displays Effective, Easy to Clean 
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Union Oil Co. of Calif. service station operators use window display posters in special frames which can be combined with 
displays of actual merchandise. The poster illustrations portray use of the product and, when used as the focal point of the 
layout, give an added point-of-sale punch 








Ne-wly designed display and storage cabinet for Union Oil service station sales rooms are of cream colored Marlite. They 
provide an excellent background for TBA merchandise, and reduce maintenance effort to a minimum 
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This great new “cat cracker” was completed last year at our 
Sugar Creek, Missouri, refinery. It is one of the important 
pieces of new equipment for which we spent, all told, more 
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A REPORT T0 OUR NEIGHBORS 


How Standard Oil helped bring you more oil—how our 48,000 employees 


and 97,000 owners teamed up to set new records—where we stand today 


W' KNOW that you have a definite inter- 
est in whether or not you can get all 
the petroleum products you need. That is 
why, for the past two years, Standard Oil 
has told you about the all-out eftort of this 
company and its subsidiary companies to 
meet your huge, growing demand. 

Now we are happy to report that, in spite 
of demand that continues to rise, you can 


get all the oil you want—gasoline, fuel oil, 


STANDARD 





OIL 





STANDARD EMPLOYEES, like Raymond J. Sabol of Whit 
ing, Indiana, have behind each of them an average 
investment of $26,700 in tools and equipment. With 
the aid of this, our employees averaged over $4,400 in 


wages and benefits last year and broke all records for 
output of petroleum products for the third consecu 
tive year 
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every petroleum product that a nation on 
wheels must have. This accomplishment was 
made possible through the hard work of the 
entire industry. In our case, Standard Oil 
drillers, transportation workers, refiners and 
marketers work together as a team in an 
integrated organization backed by the will- 
ingness of management and our 97,000 own- 
ers to spend more than twice our net earn- 
ings of the past three years for new facilities. 

COMPANY 


(INDIANA) 


MRS. MARCELLA M. SKINNER is one of the 97,000 owners 
of Standard Oil. No one man or woman owns so much 
as 1%, of the stock, and no institution owns so much 
as 5°. Of our 1948 profits—the money left after all 
operating costs were paid—owners received 29%. The 
other 71% paid part of the cost of the new facilities we 
installed to serve you better. 


than $630,000,000 in the period 1946-48. For our custom- 
ers, equipment like this means more high quality petroleum 
products. For our employees, it means jobs, earnings, security. 
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MILES OFF SHORE in the Gulf of Mexico we're now get 
ting oil from under the sea to help keep up with your 
demand. Last year Standard Oil drilled a total of 597 
new oil wells. Although the cost of finding crude oil has 
increased about 300% in the last ten years, you now 
pay only 41°, more for gasoline than you paid in 1939 


: 


©. H. JOHANSON and thousands of other Standard « val- 
ers have a dependable supply of high quality petro “um 
products for you. Customers have a right to be uP 
plied, just as our employees have a right to fair 0™ 
pensation and our owners a right to a reasonable r .urm 
on their investment. Our aim is to guard each of | 1s 
rights, so that this business may live and grow. 
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Heavy Crude Prices Slip 25c in 3 Southwest States; 
Esso Standard Lowers Diesel Fuel 0.3 to 0.6c in East 


Price movements the last week in April appeared 
at variance with the trends in the nation’s demand 
status and stock position on major products. The 
first break in crude prices since prewar for heavy oils 
in Texas, Mississippi and Arkansas occurred at a 
time when over all demand for crude oil was esti- 
mated slightly above current production. 

Although gasoline stocks have turned down from a 
spring high of about 128 million bbls., sharpened com- 
petition for regular-grade sales continued to depress 
prices along the upper Mississippi River. The De- 
troit Street Railways obtained its May regular-grade 
requirements at a price of 0.16c lower than it paid 
in April. 

While total distillate refiners’ tanks 
turned upward from a post-winter low of around 48 
million bbls., No. 2 fuel prices at New York and the 
Gulf were reported steadying after declines of sev- 
eral months. Some refiners indicated their distillate 
stocks now were “within their cracking capacity,” 
and they no longer were pressed to offer these oils. 


stocks in 


The first break in the long postwar rise in crude 
oil prices which started in 1946 was a 25c reduction 
posted by Humble Oil & Refining Co. in the Hawkins, 
Sand Flat and Talco fields in East Central Texas, 
effective April 25. Two days later, on April 27, Pan 
American Production Co. made a similar cut in heavy 
crudes in adjacent fields. 

Crude from this area is low gravity with high fuel 
oil yield. Also on April 27 the 25c cut in heavy crude 
prices spread to Mississippi when Esso Standard an- 
nounced a reduction in prices it will pay for crude oil 
purchased in the Heidelberg, Eucutta, East Yellow 
‘reek and Yellow Creek, Miss. fields. Heavy crude 

ices also dropped in Arkansas the same day when 
ion Oil Co. posted a 25c per bbl. cut to $2.08 flat in 
he Smackover, Hillsboro, Grimes, Wilmington, Cal- 
tun, Louann and East fields. 

Current crude oil production in the country was 
estimated at almost 10% below current requirements. 
But refinery demand centers on the higher gravity 
soline bearing crudes. 

Product demand generally was light in most refin- 
1g districts. Some Midwest barge buyers were re- 
rted delaying gasoline purchases on reports of 
ice competition in several areas including Kansas 
ty. Fuel oil buyers in many areas were giving 
erly consideration to their requirements for the next 
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heating season, but the majority wondered if the 
bottom had been reached in declining prices for dis- 
tillates. 

As an adjunct to an earlier reduction in distillate 
prices to home heating accounts, Esso Standard an- 
nounced cuts ranging from 0.3 to 0.6c in its prices 
for distillates for marine and industrial use along the 
Eastern Seaboard, effective April 28. 
prices for Diesel oil tank cars were 8.4c at Albany, 


Esso’s new 


Boston, Portland and Providence, 8.3c at Baltimore 


and Norfolk, 8.2c at Charleston and New Haven, and 
8.1¢c at New York. 

Some easing around the edges was noted for gaso- 
line prices despite most reports of greatly increased 
demand over the same period a year ago. The city 
bus company in Detroit bought 500,000 gals. of reg- 
ular-grade for May at 11.79c delivered tank wagon, 
compared with price of 11.95c paid for a similar re- 
quirement in April. 
were reported in greater abundance than at any time 
since the war. 


Supplies of aviation gasoline 


East Coast distillate buyers, on the brink of mak- 
ing their next season’s commitments, frequently raised 
the question whether the “bottom” had been reached 
in prices for No. 2 fuel. Reports from harbor trad- 
ers indicated that No. 2 fuel barge sales had leveled 
off at 7c for a period of two weeks. 

One heavy fuel marketer in the East bought three 
T2’s of bunker “C” fuel at the Gulf. 


ATLANTIC COAST 
Esso Cuts Diesel Fuel Prices 0.3 to 0.6c 


Reductions ranging from 0.3 to 0.6c in Esso Standard’s 
prices for marine and industrial distillates constituted 
the principal price development along the Seaboard the 
past week, and lowered the levels reported for Diesel 
oil at most points. Prices for No. 2 fuel were lower by 
0.4c at Charleston and Wilmington, but were reported 
steadying at New York Harbor, the major trading area 

Reports on gasoline were conflicting. Some buyers said 
they were unable to spot offerings from leading mar- 
keters, but others reported barge quantities were freely 
available from secondaries. 

Esso Standard’s new prices for Diesel oil ranged 
from 8.4c tank cars at Albany, Boston, Portland and 
Providence, 8.3c at Baltimore and Norfolk, 8.2c at 
Charleston and New Haven, to 8.1lc at New York Har- 
bor. In addition, Esso Standard and other marine sup- 
pliers reduced their Diesel bunker prices 17c per bbl. at 
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Summary of Daily Gasoline Prices (Apr. 26 through May 2) rangit 
lustrii 
U. S. Motor (ASTM octane) Monday Friday Thursday Weta Tuesday | and la 
78-80 octane (Premium): May 2 April 29 April 28 April 2 April 26 a 
Oklahoma (Group 3) (8) esseseeeeeee (1)10.625-11(1) (1)10.625-11(1) (1)10.625- As (1)10 620-11(1) (1)10.625-11(1) ncerea 
Oklahoma (Group 3) (D) ......e.6-- ee (€1)10.75-11.370,<1) (1)10.75-11.375(1) (1)10.75-11.375( (1)10.75-11.375(1) (1)10.75-11.375(1) Some 
oe too 2 pasis) (a) eeres 6 1)40°75-11.375(1) _—«(1) 40°75 -11.375(1) (1) 100 75-11.375(1) (1) 10.75-11.375(1) (1) 10. 75-11.375(1) other 
N, Tex. (For shpt. to Tex.&N,.M.dest’ns) (1)10. 875-13. 175(1) (1) 10.875-13.175(1) (1) 10.875-13.175(1) (1) 10. Hs. — (1) 10. tk" ee agit 
W. Tex. (For shpt. to Tex.&N.M.dest’ns) tte Ty _ qd +t rte wa. Et ty ) 3 aT-a2ta)” ) tb w. 
E. Tex, (Truck TmsSp.) ...ccecccesoess (2) 2 (2)11-12(1) _ 2 -12(1) 2 -12 * 2 -12 i 
Cent. W. Tex. (Truck Tnsp.) ccccecee (1)11.25-11.5(2) (1)11.25-11.5(2) (1)11.25-11.5(2) (1)11.25-11.5(2) (1)11.25-11.5(2) ind k 
1 1 val. il 
73-75 octane (Regular): " ms a 
Oklahoma (Group 3) (8) eececeseees + (2)9.875-10(1) | ss (2)9.875-10(1)_ (2 9 875-10(1) (2) we o- cy Fe tenet # - Sor 
Oklahoma (Group 3) (D) ssececeeeees (1)9.875-10.125(2) (1)9.875-10.125(2) (1)9. 875-10.125(2 qe 875-10.125(2 ( by oe -125(2) atin 
a ete ee (Group 3 poe? fa) eeeee pieee - ane ae ana en Le eee - ( 3)10-10. 35(1) ating 
idwestern (Group 3 basis) ) eee 25(1) 3 -10.25(1) 3 -10.25(1) ‘ 1 Ll) 3) 2% wei . 
N. Tex. (For shpt. to Tex. &N.M. dest’ ns) ae. 875- C7; 75(1) (1)9.875-11.175(1) (1)9.875-11.175(1) (1)9.875-11.175(1) (1)10-10.2 11. a ket fo 
W. Tex. (ur ape, to TexAN-M.dest'na (010700) eT) gaa TB) aaa) eae esc -eport 
E Tex. (Truck Tnsp.) ... oo (2) ) (2) ) 2)10-11 _ 2 -1] i 2 11 3 
Cont. W. Tex. x EBsp. Tnsp. % eoccoces (1)10.25-10.5(2) (1)10.25-10.5(2) (1)10.25-10.5(2) (1)10.25-10.5(2) (1)10 "25-10.5(2) of bri 
‘ s: motor 
Re einai DA osxkaves aon 9.5(1) 9.5(1) 9.5(1) 9.5(1) 9.5(1) Sen 
Midwestern (Group 3 ey Pet ood 9.5(1) 9.5(1) 9.5(1) 9.5(1) 9.5(1) * 
N. Tex. (For shpt. to Tex.&N est’ns) ones oane . rr _ refine 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)10- 10. 25(1) (1)10-10.25(1) (1) 10- 10. 25(1) (1)10-10.25(1) (1)10-10.25(1) efi 
E. Tex. (Truck Tnsp.) .. oe ° e068 eoce ines erate 
Cent. W. Tex. (Truck Tnsp.) eenakews cose ecee eeee eoce coos 
tor pi 
60 octane & below: " cale 
Oklahoma (Group 3) ........ ecepeces (1)9.125-9.5(1) (1)9.125-9.5(1) (1)9.125-9.5(1) (1)9.125-9.5(1) (1)9. sale o 
Midwestern (Group 3 basis) ......+.--. (1)9.125-9.5(2) (1)9.125-9.5(2 (1)9.125-9.5(2) (1 )9. 125-6 9.5(2) (1)9.12 suppl. 
N. Tex. (For shpt. to Tex.&N.M,dest’ns) (1)9.125-10.3(1) (1)9.125-10. 341) (1)9.125 -10.3(1) (1)9. 125- 10.3(1) (199. ' 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) D teaser, (1 +e ery oP (308 ae tO 4 ite aera ee eg 10 '6e2) 
y “e 5- 25-10. .20-10. 25-10. 25- 
E. Tex. (Truck Tnsp.) . sae (1)9.25 10.5(1) (1)9.2 (1) ( 9.25 (1) t+ Saba Et pact wre! | 
Cent. W. Tex. (Truck Tnsp.) » ceeesens (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4¢1) (1)9.5 .4(1) 5- (1) MID- 
(a) Motor Method & Research octane ratings are approximately same. 
(b) Minimum Research method rating is 80.5 for regular-grade, 86.5 for premium. Gas 
Motor Gasoline, 78-80 oct. (Premium) (b) . 
New York harbor .......cececsseoees (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) Fuc 
New York harbor, barges ......++++.+ (1)12.5-13.75(1) (1)12.5-13 75(1) (1)12 5-13 45(1) tinent 
PE, bod. a 06.5060068: 040046000068 (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13 75(2) 
Philadelphia, barges .....eeeeeeeeees (1)13.6-13.65(1) (1)13.6-13.65(1) (1 )13.6-13 65(1) to tr 
DEMONS cevesveceswevessoesceceses (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) 
Malsmese, WETSES 6 oss ccocsccsesccecc (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1 climb 
Motor Gasoline, 78-80 oct. (Premium) (c) Lube 
BUOW ZOOSK BASVOE o.o0cccs cccccscesess ecee eoce coos cece coce Natu 
New York harbor, barges ........+-. ovee sees sees wees eee 
PN cc n.6566.d00u0b005s90000 14.7(1) 14.7(1) 14.7(1) 14.7(1) 14.7(1) Wii 
Philadelphia, bargeS ....ccccsceccers “owe ec bans eces ecce 
PIENOO nase ce ceesvereceonecacees 14.1(1) 14.1(1) 14.1(1) 14.1(1) 14.1(1) terest 
Baltimore, DATHES .cccscccccecvcesece ecee eves ee eoee cece 
said. 
—— , og = papaacennyidaie onneig (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) well 
ad ZOTe BASRCE, BALHES 202 cccccese (1)11.5-12.5(1) ete ar ae ot sere te 5(1) ‘ase a aa ace saree eae acst for t 
DE: GLE nes sok PeOU és Cen Chae (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2 
PORCINE, BOPEOR ceceseccscvdcvece (1)12.4-12.6(1) (1)12.4-12.6(1) oe a ee arat ets THT sa eee a ae 6(1) has | 
3altimore 506d 66 0606600000680 08 00008 (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)1 -12.6(3) (1) -12.6(2) 
Baltimore, barges CCoccccereecccocese (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(¢1) (1)11.3-12.4(1) A 
On ook on 
Motor Gasoline: righ 
Western Penna., Bradford-Warren Mid-¢ 
oe. CD cer ss eee ewennesee : Sa Dae oe renee 
‘74-76 ts. MED 4b . 0005400460080 ) 12(2) 12(2) 12(2) 12(2) cnan, 
Western Venon., Other Districts: brigk 
78-80 Oct. (Prem.) ....0+eseseeeeeees (1)12.5-13.8(1) (1)12.5-13.8(1) (1)12.5-13.8(1) (1)12.5-13.8(1) (1)12.5-13.8(1) brig! 
Pee Ge: SUED wane sacdvcsrcces (2)11.5-12.8(1) (2)11.5-12.8(1) (2)11.5-12.8(1) (2)11.5-12.8(1) (2)11.5-12.8(1) A 
Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of a 
companies quoting the low & highs of the ranges. repo! 
(b) Research octane rating {s minimum of 5 points above Motor Method rating. line 
(c) Research octane rating is minimum of 10 points above Motor Method rating. _ 
ne 
both 
Gr 
. : ee : Apri 
most East Coast points except Charleston and Wilming- generally constituted an enormous potential demand reme 
ton where Esso lowered its price for medium marine and Gasoline stocks were high generally, but many mar- lay 
u 
Diesel bunkers 21c to $3.36 per bbl. In making these re- keters were disinclined to offer at this time becaus¢ wee 
ductions in prices for marine and industrial distillates, week-end sales at many of their stations ranged from 10 sold 
Esso Standard cited its reductions a week earlier in to 20% over sales of a year ago, it was said. 
prices for distillates to home heating customers GUI 
Some steadying in No. 2 fuel barge prices was reported WESTERN PENNA 
by traders at New York Harbor, with several com- f ‘ Ga 
menting that they knew of no substantial trades below F . . . Ne 
: , uel Oil Prices Dip; Lube Demand Slow . 
fc barges for the past two weeks. Suppliers reported P; avia 
No. 2 fuel barge prices at New York ranging upward Prices for fuel oils declined sharply in Western Penn® ! 
from 7c per gal. the past week. Lack of buyer interest in lubricating fuel 
Tank car prices for gasoline were 0.5¢ higher on the oils also was reported general. However, reports fri l a 1 
low at Philadelphia when two suppliers reported quoting refiners varied considerably, some sources noting pick-up listi 
12.5¢ tank car and 12.4c barges; other Philadelphia sup- in domestic jobber demand and some export interé W 
pliers reported regular-grade gasoline prices ranging up Gasoline demand continued at high level, according ‘0 Som 
29% YY os 
to 13.2¢ per gal. reports. le se 
Trading at most points along the coast continued rel- : K a ee : — 
right stock, 25 p.t., was off 1c on the low with qi 
atively slack. Although distillate buying by secondary tations ranging from 17c to 21c per gal. Miss 
suppliers continued light, low stocks among distributors Prices for kerosine and fuel oils showed reductions | 3% 
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ranging from 0.5c to 0.75c per gal. lLessening of in- 
justrial demand for fuel oils due to plant shut-downs 
and lack of buyers for heating oil had resulted in marked 
increase in fuel inventories, according to several sources. 
Some refiners indicated they would crack their fuel oil 
rather than to push product on the market. Kerosine, 
15 w.w., was offered at 9.75c per gal. in both the upper 
ind lower fields; 36-40 gravity oil was offered at 9c per 
val. in upper field and 8.75c in lower field. 

Some refiners reported numerous inquiries for lubri- 
‘ating oils from jobbers who have been out of the mar- 
ket for Pennsylvania oils for some time. Export demand 
reported by some sources included inquiry for 14,000 bbls. 
of bright stock, and an order for 15,500 gals. of blended 
motor oils. 

Searcity of crude scale wax was indicated by several 
refiners who said that their low stocks could not fill mod- 
erate domestic and some export demand. Export orders 
for petrolatums were reported by refiner who disclosed 
sale of 250 tons of red; sales of snow white had taken his 
supply for several weeks in advance, he said. 


MID-CONTINENT 
Gasoline Demand Rises, Prices Hold 


Fuel oil prices continued to ease in most Mid-Con- 
tinent districts during the last week in April, according 
to trade sources, while gasoline and tractor fuel demand 
climbed steadily and prices held at previous week’s levels. 
Lube picture appeared no brighter, reports indicated. 
Natural gasoline prices were unsettled. 

With few exceptions, jobbers were showing little in- 
terest in summer fills of heating oil, several refiners 
said. However, use of Diesel fuel in crop spraying as 
well as construction work was stimulating to demand 
for that product, according to reports. 
has begun in most areas, refiners said. 

A large buyer reported purchase of 95 VI solvent 
bright stock at 23c, and 90-95 VI solvent neutral at 17c. 
Mid-Continent refiners reported solvent lube prices un- 
changed, ranging from 23 to 28c for 95 VI 150-160 vis. 
bright, and 18 and 20c for 90-95 VI 200-210 vis. neutral. 

A. few sales were disclosed. A North Texas refiner 
reported selling five cars of “no jump” premium gaso- 
line at 9.625c, and an Oklahoma refiner said he had sold 
me car of 36-37 Grav. 15-20 cold test gas oil at 5.5c; 
both sales FOB plant to brokers. 

Grade 26-70 was quoted at 5 to 5.25c, FOB Group 3, 
April 25, with no open spot sales reported. During the 
remainder of the week spot sales were reported each 
day at 5.25c, Group 3, totaling five cars, and a quotation 
was reported at 5c. A total of 17 cars were reported 
sold spot at 4.75c, FOB Breckenridge, during the week. 


GULF COAST 


Gas Oil and Aviation ‘Gas’ Prices Ease 
Easier prices were noted at the Gulf for gas oils and 
iation gasoline during the last week in April. On 
the other hand, several refiners indicated their No. 2 
fuel stocks now were “within their cracking capacity,” 
d added they were less inclined to offer out distress 
tillates for what the market would bring. 
With exception of bunker “C” fuel, trading was quiet. 
me suppliers said gasoline inquiries temporarily had 
lessened somewhat as barge buyers hesitated with an 
to price wars along the upper Mississippi and 
ssouri Rivers. 
Sale of a part cargo of Grade 100/130 aviation gaso- 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
May 2 15.21 11.17 
Month ago 14.98 11.12 
Year ago ; 14.54 11.21 


Dealer index is an average of 
ex-tax; in ov cities 


undivided dealer prices 


Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline FOB refineries r 
terminals: Okla Mid-Western W. Penna Calif N Y 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 











line was reported at 16.875c for early May export; this 
price compared with two cargoes sold at 18.5c six weeks 
previously. Suppliers continued to report prices for 
Grade 100/130 oct. aviation gasoline ranging upward 
from 16.25c. Possibility of a cessation of the Berlin air 
lift with attending reductions in government buying 
made for easier aviation gasoline prices, according to 
some reports. 

Prices for gas oils were lower on reports of 43-47 D.I. 
available at 6.375c, 48-52 at 6.5c and 53-57 at 6.625c 
These reductions were a delayed reflection of declines in 
other distillate prices of a month ago. 

Indications now appeared that suppliers were less in- 
clined than previously to release No. 2 fuel at below their 
asking prices. In the middle of the week, a firm bid of 
6c was reported uncovered for a cargo of No. 2. Finding 
none at this price, the buyer at the end of the week re- 
ported he had upped his bid to 6.25c and still had not 
covered his requirement at the close of business on April 
29. 

In these days of relatively slow fuel oil sales, bunker 
“C” was the most actively traded product. An East 
Coast terminal operator reported three consecutive cargo 
purchases of bunker “C’’, all for immediate lifting; the 
buyer said he paid $1.235, for the first cargo and $1.25 
for the others. Coast suppliers reported bunker “C” 
prices ranging upward from $1.25 per bbl. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Gasoline Stocks Drop as Demand Climbs 


Outside of the Chicago metropolitan area, demand for 
gasoline rose steadily during the last week of April and 
refiners reported demand was especially strong along the 
Kansas City-Grand Forks, Minn. branch of the Great 
Lakes Pipe Line. Within the Chicago area, tank car 
marketers reported demand for gasoline “dragged a bit.” 

No. 6 fuel was priced 10c lower in the Midwest when 
refiner cut his price 10c per bbl. to 90c, but his reduc- 
tion had little effect toward creating increased demand. 
Marketers, in some instances, were offering No. 6 fuel at 
70c per bbl., Group 3, and at same time said they were 
urging industrial customers to “buy now” in belief that 





Crude Oil Prices 


Four more buyers cut heavy crude postings 
(see p. 46). 

Complete crude price schedules, which, how- 
ever, do not reflect reductions made on and 
since April 25, see NPN of April 27, p. 53 and 
54. 
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prices for this product had reached “absolute bottom.” 
One marketer, in fact, reported a supplier had refused 
to sell No. 6 to resellers for less than 75c per bbl. 

While supplies of pipe line grade of regular gasoline 
reported adequate for immediate Spring require- 
ments in rural areas, third-grade (60 octane and below) 
was reported tight in open market. One refiner said 
he was unsuccessful in finding 10 to 20 cars of third- 
grade gasoline for May shipment. 

Marketers reported trading in gasoline was limited to 
“scattered” sales and that generally jobbers were hold- 
ing back from buying except for immediate needs. Premi- 
um-grade gasoline sales reported by marketers totaled 
only a few cars at 10.5¢c and 10.875c, Group 3. A few 
cars of regular gasoline meeting pipe line specifications 
were sold by a marketer at 9.875c, Group 3. Sales "re- 
ported by marketers of recycled regular ranged from 
9.125 to 9.375c, Group 3. 

Most trade reported a marked reluctance 
among jobbers to summer fill with light fuels. Some 
refiners opinion that continued stand-off by 
jobbers would affect gasoline production later because 
of shortage of storage space for fuels at refineries. 





were 


sources 


expressed 


CENTRAL MICHIGAN 


‘Gas’ Stocks Low at Some Refineries 

Attention of refiners in Central Michigan was drawn 
away somewhat from troublesome high 
some grades of fuel toward falling inventories of gaso- 
line during the last week in April. Falling prices for 
most fuels and the need for increased production of gaso- 
line was creating a severe pinch at some refineries, ac- 
cording to trade reports. 

Prices ranges reported for all products were unchanged 


during the week, but there was some settling of prices 
for light and heavy fuels when refiners made adjust- 
ments in their price schedules—‘necessary because of 


competition,” they said. 


While refiners reported rising demand for gasoline 
from regular accounts, open market demand was slow 


for all products, 
marketers. 


according to from tank car 
Generally refiners said they were holding 
their gasoline for their regular outlets, but refiner 


made small sales of regular-grade in open 


reports 


one 
said he had 


market at 13c. A marketer reported sales of regula 
gasoline at 12 to 12.25c, Central Michigan. 

Some refiners expressed concern over rising stocks 
of UGI gas oil and No. 6 fuel and the falling prices 


for both grades of material. Two refiners, however, re- 
ported improvement in supply demand status of residual. 
One present low prices had brought conver- 


sions from coal and the other refiner said his asphalt 


said some 


inventories of 


sales so far this year were already greater than dur- 
ing all of 1948. 

Low quotations for No. 6 fuel came principally from 
resellers, but one refiner reported he found competitors 
offering material at 6c, 0.5c under refiners’ low of rangé 
of 6.5c, Central Michigan. Resellers reported quotations 
at 5.5c for No. 6 fuel for resale, but no trading was 
disclosed. 

An inter-refinery sale of No. 1 prime white at rang 
low of lle tended to confirm reports during the weel 
that stocks of this product were low at some refineries 
with present range of prices of 11 to 11.5c “very firm.’ 
UGI gas oil, on the other hand, was reported weak i: 
open market and several reports revealed that product 
was available ‘“‘substantially under’ quotations reported 
by refiners of 8.9 to 10c, refineries. 


Heavy Crude Price Cuts Spread 


HOUSTON —F our more purchasers of heavy crude hav 
reduced prices in amounts ranging from 25 to 50c per 
bbl., with lower postings spreading to Mississippi and 
Arkansas, following reduction touched off by Humble Oil 
& Refining Co. (See April 27 NPN, P. 46). Sharply re- 
duced prices for heavy fuel oils were cited by the various 
crude buyers as necessitating their lower postings. 

Esso Standard Oil Co. cut, postings in four Mississippi 
fields 25c per bbl., effective April 27. Company’s new 
prices for’ the Eucutta, Heidelberg, Yellow Creek and 
East Yellow Creek Fields range from $1.81 for below 20 
gravity oil, up to $2.03 for 30 gravity and above. 

In the Northeastern Texas area, Pan American Pr 
duction Co. reduced its prices for heavy asphaltic crud 
produced in four fields. Company eliminated a separati 
posting for crude from Cayuga Field in Anderson, Fre« 
stone and Henderson Counties and includes that field wit! 
Manzial, Merigal-Paul and Ford al! 
Sub-Clarksville Sands) Fields in Wood County. Nev 
effective April 27, range from $1.95 for belov 
20 gravity oil up to $2.21 for 32 gravity and above. Pan 
American buys about 9,000 b/d in these fields. 


Quitman (Eagle 


prices, 


Pan American also eliminated gravity scale of postings 
on Paluxy Sand Crude in Quitman Field, Wood County 
and placed it on flat $2.62 per bbl. posting which was 
top price under former gravity scale for 40 gravity a! 
above. Company’s Quitman Field tota 
about 5,500 b/d. 

Lion Oil Co. 
April 27, on heavy crudes purchased in the Smackovet 
Hillsboro, Grimes, Wilmington, Calhoun, Louann a! 
Fast Fields, all in Arkansas. New price is $2.08 flat 

Baxterville, Miss. crude was cut 50c per bbl., fr 
$1.95 to $1.45, by Gulf effective May 1 


purchases in 


reduced its prices 25c per bbl., effect 


Refining Co., 








NOW READY! 
OIL PRICE HANDBOOK 


For 1948 
The HANDBOOK is cloth-bound and 


marginal indexed into four major price Section 
groups: vick and 
1. Seaboard Prices . 
2. Tank Wagon Prices cost. 


3. Refinery Prices 

4. Crude Oil Prices 
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THIS IS YOUR MARKET PLACE! 


A card advertisement in NPN’s Market 
every week will 


continuous 
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OKLA 
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MIDW 
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75 | 
Re} 
66 
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April 25 Prices in Effect May 2 

MIDCONTLINENT LUBES 
(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 p.p. viscous neutrals generally are quoted 
0.5¢ under 0-10 p.p. oils; 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p. 


Prices in Effect May 2 April 25 
Oil PRICE SECTION K. TEX, (Truck tnspt.) 
(8-80 Oct. ..42)11-12(1) (2)11-12(1) 
73-75 Oct, (2)10-11(1) (2)10—-11(1) 
60 Oct.& below(1)9.25-10.5(1) (1)9.25-10.5(1) 


CENT. W, TEX, (Truck Transpt.) 
75-80 Oct. 





At Refineries and 


- (Prem,) ..£1)11,25-11.5(2) (1)11.25-11.5(2) oils) 
95 5(9 95 5(2 
Terminals and by = +e gama Sey Seen Neutral Oils—Conventional 


60 Uct.& below(1)9.5-10.4(1) (1)9.5-10.4(1) 


Tank Wagon ARK. (For shipment to Ark. & La.) 


Pale Oils Col. 








60-S5 vis 2.¢(2)9.75-11(11) (2)9.75-11(01 
7s-su Oct §6-110 vis, 2.(1)10-11.25(1) (1)10-11 ath 
= s « 5 s 4 3 ) (1)11-—15.5¢ 
(Prem. ) 11.25(1) 11.25(1) 150 vi 3.(1)11-130 
7 a > 5: 5 3.(1)12-13.541 (1)12-16(1 

Prices herewith are reproduced from Platt’s 73-45 Oct.Reg. 10.2541) 10.25(1) coe wae 5 42912-1409) (2)12-1611 
OILGRAM Daily Oil Price Service, associated 6U Oct.& below, - hil 250 vis 41093-1841) 5) 13-1741 
with National Petroleum News, whose repre- unleaded 9.5(1) 1.5(1) 280 vis (1)13.5-15.5(1 1)13.5-18(1 
ween Sir Guns euatumiwely <> sepeteing on 4 KANSAS (For Kansas destinations only) 300 vis (1)14-16(1) 1)14-19(1 

id- Oct. (a) 
dustry prices everywhere. fs ' 7501) 75(1) 

Prices shown in tables are sales prices or ssshont 11-11.875(1) (1)11-11.879(1 aes Olls Col. ™ “~— 
quotations or general offers or posted prices by ww aiteaan (1)11.2-12(1) (1)11.2-12(1) 200 vis o 12(1) (1 hh 
refiners, by pipeline terminal operators, and by 73-15 Oct (a) aaa 200 VIS 0 ‘ 
tanker terminal operators; for current sales ‘ (Reg. ) ¢ 1)10.125-10.875(1) (1)10,.125-10.875(1) . 
and shipments; for the business day or period 73-75 Oct.(b) Cylinder Stocks: 
stated; except Tank Wagon prices, prices are (Reg. ) P (1)10.2-11(1) (1)10.2-11(1) 600 s.r., olive 
for bulk lots such as tank car, truck trans- 60 Oct. & : green 16(3) 16(3 
port, barge; a applying to os + car- below (1)9.375-10.1875(1) (1)9.375-10.1875(1) Black Oil 18.5(1) 18.5(1) 

oes or tru . esig- sain ania 
sated; FOB. selimatios or "termes “im cents WESTERN PENNA. Bright Stock-Conventional 
per gal., except per bbl. where $ sign is Bradford-Warren: 200 D: 
shown; wax and petrolatums in cents per 78-800ct.Prem, .... +3¢3) 10-25 p _" 2311) 344 
pound; ex all fees and taxes; for crude oil 74-76 Oct.Reg. 12(2) aa 150-160 vis. D: “ 
and its products lawfully produced and trans- Other districts: rye? 0-10 p.P *  (3)19-20(1) 3) 19-2811 
ported; reported as received by OJILGRAM and 78-80 Oct.Prem.(1)12.5-13.8(1) (1)12.5-13.8(1) 10-25 pp (2)18.5-1911) (2)18.5-15 
National Petroleum News but not guaranteed; 74-76 Oct. Reg. (2)11.5-12.8(1) (2)11.5-12.8(1) 150-160 vis. E ; *" 9711) 
for subscribers’ private use only and not for CENTRAL MICHIGAN (FOB Central Michi- ~~ te ah vi 2 
resale or distribution or publication. During ‘an refineries.) 0-10 p.p. ..(1)18-19.501) (1)18-27 
periods of short supply, some sellers, and at }.S. Motor: ‘ I - 
times all sellers, withhold quotations to new “wo. an 

istomers or the posting of firm prices but we + (2)13-15(1) (2)13-15(1 pemypenyst na raat 
give OILGRAM the prices they otherwise would 3-750ct Reg (1)12-13.75(1) (1)12-13.75(1) 150-160 vis. 0-10 
quote to the trade in general and which they sy run gaso- iis p.p., 95 v.i.(1)25-28(1) (1)25-28 


confine to their regular customers only. Octane 
ratings are ASTM motor method unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. 8.: $150 per year, payable in advance. 


Gasoline 
Prices in Effect May 2 
OKLAHOMA (Group 3) 


75-80 Oct.(a) 


April 25 


(Prem. ) -(1)10.625-11(1) (1)10.625-11(1) 
78-80 Oct. (bd) 

(Prm.) (1)10.75-11.375¢1)(1)10.75-11.375(1) 
7 75 Oct. (a) 

Reg ) «2..(2)9.875-10(1) (2)9.875-10(1) 
73-75 Oct (b) 

(Reg.) (1)9.875-10.125(2) (1)9.875-10.125(2 

66 Oct 9.501 9.511) 

Oct.& below(1)9.125-9.5(1) (1)9.125~-9.5(1) 


MIDWESTERN (Group 3 basis) 


Pre. ’ 


1)10.75-11.375(1)(1)10.75-11.37511) 
Reg.) ..0- 9.875(1) 9.875(1) 


Reg.) (3)10 10.2511) (3)10-10.25(1) 
63-66 Oct 1.501 9.5(1) 

Oct. &bel wil )9.125-9.5(2) (1)9.125-9.5(2) 
N. TEX. (For shpt. to Tex. & N.M,. dest’ns.) 
75-80 Oct. 

Prem. (1)10.875-13.175(1) (1)10.875-13.175(1) 
73-75 Oct. 

Reg.). (1)9.875-11.175(1) (1)9.875-11.175(1) 
60 Oct. &below(1)9.125-10.3(1) (1)9.125-10.3(1) 


W. TEX. (For shpt. to Tex. & N.M, dest’ns.) 
75-80 Oct 





coamnS --(1)11-11.75(1) (1)11-11.75(1) 
73-75 Oct. 

a «sede (1)10-10.75(1) (1)10—-10.75(1) 
65-66 Oct. ..(1)10-10.25(1) (1)10- 10.25(1) 
6 Oct.& below(1)9.25-10(2) (1)9.25-10(2) 

SAVE FREIGHT 
and 
PACKAGING COSTS 
on 


PENNSYLVANIA OILS 


Write for details 
to 


NDUSTRIAL OIL CORPORATION 
WARREN, PENNA. 











May 4, 1949 


line, excl. 

Detroit 

shpt. ooo - (3)16-12(1) (2)10-12(1) 
OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 


73-75 Oct.. 14.0 14.0 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct 
(Prem.) (1)13-16.141) (1)12.6-16.101) 
4-76 Oct. 
(Reg.) .(1)11.6-14.1(1) (1)11.6-14.1(1) 
San Fran. dist.: 
80-82 Oct. 
(Prem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. 
(Rer.) .(1)13.85—-14.1(1) (1)13.85-14.1(1) 
San Joaquin Valley: 
80-82 Oct. 


(Prem. ) 
74-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14.1(1) 
(a) Motor Method & Research octane rat- 
ings are approximately same 
(b) Minimum Research method rating is 
80.5 for regular-grade, 86.5 for premium 


(1)15.85-16.6(1) (1)15.85-16.6(1) 


Lubricating Oils 
WESTERN PENNA, 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 
VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 


F. 
200 Vis. (180 at 100°) 420-425 fi. 


0 p.t 20.5(2 20.5142) 
10) p.t 10.512) 19.512 
15 p.t 1s - 18.512 
2: t 17 17-2611 
150 Vis. (143 at 100°) 400-405 fi 

0 p.t 1S.5¢2 18.512 
1 p.t 17.542) 17.542 
15 p.t 16.5¢2 16.5¢2 
25 p.t (4915-1741) (4)15-2401 
CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 540-550 fl., No 
8 col. 
10 p.t 21.542 21.512 
15 p.t 20.542 20.542 
25 =p.t 17-21 18-21 
600 S.R 

filter’ bl 1542 1512 
650 SR 164 1612 
600 fl (2)1S-2001) (2)18—-2001 
630 fi 211 2141) 2919-2101 






Guaranteed savings on 
steel drums—thoroughly (=== 
reconditioned or row. —S 
Our service assures eco- 
nomical delivery anywhere. 


Write or wire for full details. 


BINDER COOPERAGE CO. 


1440 South Water St., Philadelphia 47, Pa. 


Neutral Oils—Solvent 
170-180 vis., 

98 v.i , 17(1) 17(1 
200-210 vis.. 


90-95 Vv (1)18—20(1) (1)18—20 


300 vis., 


95 V.l. «eo 22(1) 22(1) 


SOUTH TEXAS (Neutral Oils) 
(Vis. at 100° F., 
and/or export shipment.) 


PALE OILS 
Vis. COLOR 


100 «1! 2 (4)9.5-1101 (3)99.5-11¢2 
200 No. 2-3.. 11(5) 1145) 
300 No, 2-3.. 12(5) 12 
500 No 

2%-2! ome 1315) 13(5 
750 No. 3-4.. 14(5) 14(5 
1200 No. 3-4 1515) 155 
2000 No 1 (4)16—-16.501 16-16 
RED OILS: 

100 No. 5-6 8.504 (3)99.5-11¢ 
200 No. 5-6 11¢5) 11°15 
300 Ni 5-6 1245) 1215) 
500 No. 5-6 13(5) 1 ) 
750 No. 5-6 14(5) 1415) 
1200 No. 5-6 1914) 15¢4 
2000 No. 5-6.(4)16-16.5161) (3)16-1 


CHICAGO (From Mid-Continent p.l, 


Pale Oils: 
Vis. Color 


60-85—No. 2 11.75(1) 1 
S6-110—-No, 2 12.25¢1) 12.2 
150-—N« 3 14(1) 15.5% 
1SO—No, 3 1441) 1661 
200—N } 14(1) 16(1 
250—No. 3 15¢1) 1741 
Red Oils: 

180 No ) 1441) 1641 
200——-No, 5 14(1) 1661 
250——-No. 5 1541) 1741 
280—No. 5 15.501) Isi] 
30(\—No. 5 1641) 1901 


FOB refineries for domestic 


crude) 
Neutral oils vis. at 100° F. 0 to 10 p.p 


Nete: Viscous oils, 15 to 30 p.p. are quoted 
0.66 lower; 60-85 and 86-110 No. 2 non-viscous 


oils, 15 to 30 p.p. O25c lower 





WAVERLY 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 
NEUTRALS 
MOTOR OILS 
CYLINDER STOCKS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 











47 








Oil Price Section 





Prices in Etfect May 2 April 25 
Untiltered Steam Ketined (Viscosity at 210°) 
145 


140 Sil) 16.511) 
160 15.5¢1) 17.5(1) 
200 16.541) 18.5(¢1) 
Bright Stocks, 16U vis. at 210° No. * color 
0 to 10 p.p 22.5(1) 24.511) 
15 to 25 p.p 22(1) 24(1) 
30 to 40 p.p 21.5¢1) 23.511) 
E filtered 
Cyl Stock 16.501) 18.5¢1) 
Nete: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB GROUP 3 





Grade 26-70 5.25( Sales) 5—5.25(Qtns 
FOB BRECKENRIDGE 
Grade 26-70 1.75( Sales) 1.75(Sale) 





in a carload! 


Carload buyers of Bright 
Stocks, Neutrals and Finished 
Motor Oils can now be sure of 
Price, Supply and Quality! 
Elk Refining’s Contract for 
compounders and distributors 
guarantees finest oil to fill 
your estimated requirements 
at prices that assure excellent 
profits no matter how the 
market changes. 


We now have sufficient 
crude commitments and refin- 
ery capacity to make this 
“Hold-the-line . . . Deliver-the- 
goods” policy possible. Get the 
details . write, phone or 
wire today .. . find out how 
you can profit too! 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG. 
Phone 2-8161 
CHARLESTON 24, W. VIRGINIA 


iba 
100 PURE 
PEMNSTLVANIA 





Refiners of Bright Stocks 
Highest Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Waxes 
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Refinery & Terminal Prices (Continued) 


Kerosine, 
Prices in Effect May 2 April 25 
OKLAHOMA (Group 3) 
11-43 W.w .(1)8.5-—-8.875(1) (1)8.5-8.875(1) 
412-44 w.w. ..(3)8.5—-9(2) (3)8.5-9(2) 
Range oil (1)7.5-S.75(1) (1)7.5-8.75(1) 


oS & above 


D.1, diesel. (1)7.125-8.75(1) (1)7.25-8.75(1) 
No 1 p.w (1)7.5—8.25(1) (3)8—8.25(1) 
No. 1 straw.(1)7.5—-8.25(2) (3)S—S.375(1) 
No, 2 straw.(1)6.5-8.5(1) (4)7-S.501) 
No. 6 ..41)$0.80-1.50(1) (1)$0.80—-1.5001) 
14-16 grav. 

fue wees $1.50(1) $1.50(1) 


MIDWESTERN (Group 3 basis) 


$1-43 w.w...(2)8.375-8.75(1) (1)8.375-8.75(1) 
12-44 w.w...(2)8.5-9(2) (2)8.5-9(2) 
Range oil ..(1)8.25-8.3(1) (1)8.25-8.3(1) 


58 & above 


D.I. diesel. (1)7.75-8.75(1) (1)7.75-8.75(1) 
No 1 p.w (3)8-8.25¢1 (3)8-8.25(1) 
No. 2 straw. (1)7-—7.25(2) (1) 7-7.25(2) 
No. 3 (1)6.625-711) (1)6.625-7(1) 
No 6 (1)80.90-1 0O(1) €2)$1.00-1.50(1) 


CHICAGO—(FOB Chicago district refineries & 
p.l. terminals; all fuel oil prices in ent. per 
gal.) 


58 & above 
D.I, diesel. 
No. 6 fuel... 


N. TEX, (For shpt. to Tex. & N.M, dest’ns.) 


$1-43 


w.w (1)8.5-9.601) (1)8.5—9.6(1) 
12-44 W.W (1)8.5-10(1) (1)8.5-1041) 
8 DI (1)S—9.801) (1)S—9.801) 
No. 2 straw 8.75(1) 8.7511) 
No. 6 fuel... $1.00(1) $1.00(1) 


W. TEX, (For shpt. to Tex. & N.M. dest’ns.) 


Gas & Fuel Oils 


Prices in Effect 


ARK, 


May 
(For shipment to Ark, and La.) 


April 25 


42-44 W.W... 8.625(1) 8.625(1) 
Tractor fuel 9.501) 9.5(1) 
Diesel fuel 52 

& below 7.501) 7.5(1) 
Diesel fuel 58 

& above 7 875(1) 7.875(1) 
No, 2 fuel 7.1251) 7.125(1) 
No. 3 fuel... 6.75(1) 6.75(1) 
No. 4 fuel $2.10(1) $2.10(1) 
No. 5 fuel $1.55¢1) $1.55(1) 
No. 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA, 
1 W.W .(1)9.75-1101) (1)10.25—-11(1) 
No, 1 fuel...(1)9.75-10(1) 10.25(1) 
No. 2 fuel., .(1)9.25-9.75(2) 9.75(2) 
No. 3 fuel (1)9,25—9.75(2) 9.75(2) 
36-40 gravity(1)9-—9.25(1) »5(1) 
Other districts: 
15 W.Ww - -(1)9.75-11(2) (3)10.25-11(3 
17 w.w. 11.25(1) 11.25(1) 
No. 1 fuel (1)9.5-10.75(1) (2)10.25-10.75¢ 
No 2 fuel (1)9-10.25(1) (3)9.75—-10.25¢ 
No. 3 fuel (1)9-9.25(2) 9.7501) 
36-40 gravity(1)8.75—-10(2) (2)9.5-10.5(2 


CENTRAL MICHIGAN 
gan refineries.) 
Range oil (2)11-12(1) 


46-49 W.w. 

ero, . 

P. W 
distillate 


No. 2 light 


(1)11 


11 


. (1)11.25-12(3) 


9 


straw ...(1)10.45-11.5(1) 
No. 3 straw.(1)10—-11(1) 
U.G.1. gas oil(1)8.9-10(2) 
No, 5 fuel (1)6.75-S(1) 
No. 6 fuel...(1)6.5-8.25(1) 


(FOB Central 


12(2) 


1)11-11 
(1)10,.45-11 
(1)10-11(1 
(1)8.9-10(2 
(1)6.75-8(2 


(1)6.5—-8.501 


Michi- 





41-43 w.w. 9.5(1) 9.5(1) 
42-44 w.w. 10.5(1) 10.5(1) OH1IO—Quotations of S.O. Ohio for delivery to 
No, 1 straw. 9.25(2) 9.25(2) Ohio points: 
No, 2 straw. (1)8.5~—-9.25(1) (1)8.5-9.25(1) Kerosine 12.0 12.0 
ma BD acesen ee er 
J 3 2} 959 95_9 ‘ 
No, 6 fuel... (1)$1.25-2.10(1) (1)$1.25-2.10(1) CALIFORNIA 
= » San Joaquin Valley: 
ee Ce —— ene 40-43 w.w, .(1)12.6-15.6(1) (1)12.6-15.6(1) 
41-43 w.w. - (1)9-9.25(2) (1)9-9.25(2) Heavy fuel 
42-44 w.w. ..(1)9.125-9.5(2) (1)9.125-9.5(2) (PS 400).. $2.05(2) $2.05(2 
58 & above Light fuel 
D.I. diesel. (1)9-9.25(2) (1)9-9.25(2) (PS 300).. $2.25(2 $2.25(2 
No, 2 fuel...(1)8.75-9.25(1) (1)8.75-9.25(1) Diesel fuel 
No. 6 fuel...(1)$1.15-2.35(1) (1)$1.15-2.55(1) (PS 200)..(1)10-11.5(1) (1)10-11.541 
Stove dist. 
(PS 100)..(1)11.5-13(1) (1)11.5-13(1) 
CENT, W. TEX. (Truck trnspt.) Los Angeles: 
41-43 w.w .(1)9-9.5(1) (1)9.375-9.5(1) 40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 
58 & abv. D.I. Heavy fuel 
Diesel . -(1)9-9.25(1) (1)9-9.25(1) (PS 400). .(1)$1.95-2.15(2) (2)$2.00—2.15(2 
U.G.I. gas oil 8.5(1) 8.5(1) Light fuel is 
No, 1 fuel... 9.25(1) 9.25(1) (PS 300). .(1)$2.15-2.35(1) (2)$2.20-2.4( 
No. 2 fuel...(1)8-9(1) (1)8.25-9(1) Diesel Fuel 
s 3 (PS 200)..(1)8.1-11(2) (1)8.1-11(2) 
No. 3 fuel... ° 
ie eee os Stove dist. 
No. 5 fuel $2.10(1) ; (PS 100)..(1)9.1-12.5(2) (1)9.1-12.5(2 
No. 6 fuel (1)$1.50—2.00(1) $2.00(1) San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) (1)12.6-15.6(1) 
KANSAS (For Kansas destinations only) Heavy fuel : 
9 » -- Oi TT (PS 400).. $2.05(2) $2.05(2) 
12-44 ww (1)8.75-9.625(1) (1)8.9-9.625(2) Light f , 
58 & abv. D.I. ,,-4 —~ 9 9";9 9 959 
Diesel (1)8.25-10.125(1) (1)8.25-10.125(1) Mi agg $2.25(2) $2.25(2 
. aa 12 97= gy , te iesel fue 
No 1 fuel...(1 nappa 3(1) 1)8.4-9.3(1) (PS 200)..(1)10-11.5(1) (1)10-11.8(1 
No, 2 fuel .(1)7.4-9(1) (1)7.4-9(1) Stove dist 
No. 6 fuel...(1)$1.15-1.75(1) (1)$1.15-1.75(1) «(PS 100)..(1)11.5-13(1) (1)11.5-13 
Lake Port Terminal Prices 
Prices in Effect May 2 
Buffalo Cleveland Detroit Toledo 
78-80 Oct. (Premium). .(1)14.8-15.3(1) 
74-76 Oct (Regular) -(1)13.3-13.8(1) we 2° 
Kerosine . [Seeeeewanestee 060i CRS 0 ti(“‘ié‘l 11(1) 
Diesel Fuel 10.5(1) 10.35(1) 10.25(1 
No. 1 Fuel . ee (1)11.1-11.8(1) (1)10.6-11(1 
Ne. 2 Fuel (1)9.6-10.5(1 (1)10.35-11.35(1) (1)9.6-10.7 
No. 3 Fuel 11.1(1) 10.25(1) 
No. 5 Fuel sees 6.85(1) 6.85(2) 6.25(3) 
No. 6 Fuel . : 8.2(2 6.5(¢1) 6.6(2) 6(3) 
NATIONAL PETROLEUM NEWS 
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Refinery & Terminal Prices (Continued) Oil Price Section 





Prices in Effect May 2 


Atlantic & Gulf Coasts 
Wax 


WESTERN PENNA, (Bbis. C.L.) Prices are of refiners, FOB their refineries & tanker terminals. and of tanker terminal operators, 





FOB their terminals Ships’ bunkers prices are exclusive of lighterage. Prices in effect May 2. 
White Crude Scale: 
eagat (2)4.9-5.25(1) 78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
122-124 A.M.p. «...++. . “ we District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
124-126 A.m.p aa abe (2)4.9-5.25(1) He Be MONROE 6 cccscces (OSSD) ey: (1)11.6-12.9(1) (2)8.4-9.3(11 
do barges .. (1)12.5-13.75(1) nee (1)11.5-12.5¢1) (2)8.3-9.2(11) 
Albany beuwwes (2)14.05-14.3(3) 14.3(1) 12.8(7) (7)9.5-9.61 
CHICAGO (FOB Chicago District refinery of Zaltimore ...... (1)12.4-14.1(1) 14.141) (1)11.4-12.6(3) »5(11 
yne refiner in bags or 100 lb. cartons, carloads. B a ae “* (1)12.3-13.65(1) eves (1)11.3-12.4(1 44 
nap aton Rouge ... sae bate sece 3.9 
Sarloads, slabs loose, 0.7c less. Melting points do barges ati ots PE 
are EMP (ASTM methods); add 3° F. to con- a cesses (1)12,6-14.6(1) 14.4(1 (1)11.6-12.9(9) 9.6(1 
. Charleston ..... (2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) 1.316 
vert into AMP. Corpus Christi’; (1)12-13(1) 11(2) 
. Houston ........ (1)12-13.5(1) rr (1)11-12.5(1) (1)9.125-10.25(1) 
Fully refined: do barges .. (1)12-13.5(¢1) 12(1) (1)11-11.5¢1) (1)8-8.75(¢1 
92-124 7.7 Jacksonville 13.1(6) 13.11 12.1(9) 9.7(10) 
_ Miami . , 13.1(4 13.1¢1) 12.145) (1)9.7-10¢4 
25-127 ‘ : 7.8 Mobile ‘ ~~ 13.1¢2) 13.11 12.1(3) 9.7(4) 
ad ie 2 New Haven ..... (1)14-14.5(1) 14.5(1) (2)12.5-13(1) 9.4(7 
27-129 . wee . New Orleans .. 12.5(1) 11.5(1) (2)9-9.3(2 
30-132 eels S OF _ do barges , 12.541) 11.541) Q(2 
Norfolk . oe (2)12.3-12.75(1) 13.941 (2)11.3-11.9(2) ( 1.6(1 
32-134 . . . 8.3 Pensacola .. s , 13.1(¢1) 12.1( (2 
i ba - Philadelphia . (1)13.7-13.75(2) 14.7(1) (2)12.5- it 
35-137 . ne : 5.4 do barges ‘ (1)13.6-13.65(1) és (1)12.4-12 $(6) 
Port Everglades 13.144) 13.101 12.116 7(7 
Portland e (1)14.15-14.4(1) 14.4(1) 12.9(4) 1.018 
SEABOARD Providence ..... (1)14.15-14.4(1 14.4(1) 12.9(5) 619 
; - Savannah . 13.144) 13.1¢1 12.1(7) 77 
Melting points are AMP, 3° higher than Tampa 13-115) 13-101) 12407 > 
EMP, Prices are for carload lots. Domestic Wilmington, N. C - -€1)12.25-13.45(1) 13.85(1 (1)11.25-11.85(2 (8 
prices are FOB refinery; scale in bags or 78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houston 
bbls.; fully refined, slabs loose. Export prices (1)11.5-13(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1 
are FAS; scale in bags or bbls.; fully refined 74-76 Oct. Reg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1 Houston 
bags or cartons. (1)10.5-12.5(1); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1 
New Orleans N.Y. N.Y. D ou 
~ a in iese 
Crude Scale Export Domestic Export Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
22-4 wh wer (1)5-5.25(1) aaa No, 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet., 55 di) 
2 a ; N. Y, Harbor. (1)7.1-7.5(15) (1)7.8-8.6(1) (1)$2.42-2.60(3 $2.15(1) (3)8.1-8.7(2 
124-6 wh. §.3(1) (1)5-5.25(1) (2)5.25-5.6(1) do barges. .(3)7-7.4(12) S%.5(1 (4)2.42-2.55¢ 2 1001) 
Albany S«6) S.9C1) 14(1 (1)8.4-S 2 
; Baltimore (9)7.9-S.313 S¢1) 2.15(¢1 l s.4(¢1 
Fully Refined: do barges. .(4)7.8-8.2(1 2 1001) 
123-5 .. ... — (2)6.9-6.96(1) — meen ewes. = 2-33 atatain wiht 
do barge ‘ (1 1.72¢1) 
7 .. 7.801) (1)6.96-7(2 (1)7.7-7.7561 Boston ‘ si 14 (1)8.1-8.9(1 2 47 1)2.47-2.60(1 i 7(1 
- test i Charleston (1)8.1-8.5(4 2.101) 1)8.2-8.6(1 
128-30 . 8.1(1) (1)6.96-7.1(2) (1)7.7-8.05(1) Houston (2)8.25 (1 2)s ] 
0-32 .8.3(1) —-7.3(2) (1)8-8.25(1) Jacksonville .(1)8.5-9.2(6 shtitis mens 
3-5 .. 8.35(1) (1)7.26-7.35(2) (1)8.1-8.3(1) Miami .. 244 2(2 
Mobile . (1)8.8-9.201 S(] 
135-7 .. 8.6(1) 7.6(2) (1)8.3-8.55(1) New Haven 7.608 l 2 
* im New Orlear (1)7.6-S(1 2 l 
10 S.S¢1) (1)7.86-S(2 (1)8.4-8.7501) do barges (1)7.6-S¢1 
) .. 9.5501) (1)8.05-9.1(1) (1) 8.9-9.5(1) eee ah St cane a saben Pr 
ensacola S Sti) “ I 
0 12.05(1) 11.5(1 1241 Philadelphia 7.509 7.501) 2)2 2.¢ r 7(1 
do barges 7.467 
Pt. Everglades(1)8.8-9.2(4) (1)8.8 9 
Portland Sis S.9(1 (1)8.4 l 
Providence s( s 1 1)2.44-2.605(1 L)s.4 1 
Petrolatums Savannah (1)8.8-9.2 $x +h 
Tampa (1)S8.8-9.2¢¢ 8.8-9.2 
WESTERN PENNA, (Bbls., carloads; tank W a aa (1)8.1-8.5¢¢ 8211 ' 8 611 
r, 1 to 1.5c less.) , 
Vi t t 7 * ’ ‘ ‘ 
" 16.37 Light Diesel 
W hite (1)6.125—7.25(1) No. 6 Fuel Bunker C Fuel Heavy Diesel Ships’ Bunkers 
mn i No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 di) 
White $19-6.79(1 N. Y. Harbor §$1.80¢! $1.75(11) $1.75(9) $3.15(3) $3.40(4 
ht Amber 2)4.375—5.5(1) Albany os 2 2011) " 7: 
3altimore 1.8004) 1.7513) 1.7513 3.1541) (3)3.40 14(1 
er (2)4,125—5.25(1) Jaton Rouge 1.42(1) 1.3701) 1.37(1) 2.86(1) $1101 
3oston 480 1.8516 1.80% 1.8013 . (2 14-3.6101 
1)4 129(1 Charleston 1.7512 1.70(2 1.70(2 
Corpus Christ 1.3741) 1.37¢1) (1)1.37-1.60(1) 3.151) 6141 
Houston ..(4)1.42-1.47(1) (3)1.37-1.47(4) (2)1.37-1.47(4) (2)2.86-3.10(1 (2 11-3.61(1 
Jacksonville 1.7005 1.6009) 1.6515 (1 ne 86(2) 
j Miami 1.74¢1 1.691 1.69(1) 6(2 
LPG Prices Mobile 1.5741) 1.5241 1.5241) 
P 5 New Haver 1L.SOC2 1.754 1.75(2 
Of refiners, FOB refineries, in cents per gal., New Orleans 1.4212) 1.3713) 1.37(2) 2 8612 11 
tank cars or transport trucks) Norfolk 1.8013 1.7513 1.7513 14(1 
-ensacol: 1.6761 1.67(1) 1.6741) 
Com- In- Com-_ Indus- Philadelphia 1.S0CS 1.75(7) 1.75(7) 15(2) i Tt 1 
mercial dustrial mercial trial Pt. Everglades 1.7012 1.65(2) 1.65(2) ) Gur 86(1) 
District Propane Propane Butane Butane Portland 1.8512 1.8001) 1.80(1) 
e » _ > ance $2513) 77512 1.775(2) 2601 
Harbor 6.5(1) 6.5(1) 4.75(1) 4.75(1) Providence 1.82 1.075(2 ‘ : 1) 
. Savannah 1.7004 1.65(4 1.65(4) l t . 
idelphia .. 6.5(1) ; ee Tampa 1.6015) 1.55(5) 1.5515) 696-3.50(2) 
Wilmingtor 
tings, W.Va. .... oe _ coves (a) Motor Method & Research octane ratings are approximately same (b) Research octane 
Orleans . idee . os = rating is minimun f 5 points above Motor Method rating (c) Research octane rating is minimum 
| werere = Fe f 10 point above Motor Method rating 








lp A 
Salen ‘Uaneananentone Lube Oil Colors Fluorescent a _ © Fine Lubricants 
: — ph 1 be ie Petroleum Colors <p ® Industrial Fuels 
| a Va. W. ~ PATENT CHEMICALS, INC. PRUITT PETROLEUM CO. INC 
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Oil Price Section 





Gulf Coast—Cargoes, Domestic & Export, All Ports 
Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 


: 9 
indicates the number of companies quoting that price Prices in Effect May 2. 


Aviation Gasoline 


Grade 115/145 (AN-F-48) .....ceeecececcecces 18(1) ne 

Grade 100/130 (AN-F-48) . 16.25(1)-17.5(2) 

Grade 91/98 (AN-F-48) ..ccecececsseecrececens 14.75(1)-16.5(1)-16.75(1) 
Grade 80 (AN-F-+48) ..ccececcccceccceeccseees 15.75(1) 


Motor Gasoline Leaded 


78-80 Oct. (Premium) 11(1)-11.5(1) 


178-80 Oct. Premium) .....sccccccccccccceces 11(1)-11.25(1)-12(2)-12.5(1) 
tt78-80 Oct. (Premium) ‘ sewneis 11.5(1)-12(1)-12.5(1) 

74-76 Oct. (Regular) ..ccccccccccccecs 10(2)-10.5(1)-10.75(1)-12(1) 
174-76 Oct. (Regular) ..ccccccccccccccsccseres 10(1)-10.5(1)-11(2)-11.5(1)-12(1) 
FOeT GE. 0.6.00: 6: 6:0.6640'6 0. 60.06000 46.06:0000099806-0 9.5(1)-9.75(4)-10.25(1)-12(1) 


* Motor Method & Research octane ratings are approximately same. 
t Research octane rating is minimum of 5 points above Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Kerosine & Light Fuels 
41-43 kerosine ...... wa rer ‘ . ee 
No. 2 Fuel 6 


6.75(1)-7.5(1)-7.75(1)-801) 


Diesel & Gas Oils 


13-47 Diesel index 6 .375(1)-—-7.125(1)-S(1) 
48-52 Diesel index P 6.5(1)-7.125(2)-8.25(1) 
53-57 Diesel index 6.625(1)—7.25(1)-S.375¢1) 


Heavy Fuels 


No. 5 Fuel, 0-10 p.t. ....cccccccccccccccccsesss $1.85(1)-2.15(1)-2.75(1) 


Bunker C Fuel $1.25(6)-1.47(1)-1.6001) 


Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect May 2 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 





Aviation Gasoline 





District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N. Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) cece 
Boston, Mass, .. eeve0 18.2(2) 16.7(2) 15.95(1) eeee 
Portland, Me, .. ° eave eee 17.8(1) eves 
Pee, DR. ccves 18.1(1) 16.6(1) eee ecee 
Baltimore, Md. — 18.1(2) 16.6(2) 15.85(1) ceee 
Norfolk, Va. .... ee 18.1(2) 16.6(2) 15.85(1) ecce 
Charleston, S. C. iakia 18(2) 16.5(2) 15.75(1) cune 
New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 10.45(1) 
(Baton Rouge) 
Houston, Tex. .. 18.75(2) 17(3) 15.5(3) 14.75(2) 10.45(1) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. 


Y., oil & ship brokers & tank steamer chartering 
agents. 


Wherever reference is made to USMC, it is to be considered the USMC rate in effect June 
80, 1948 for vessels over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Own- 
ers Ask’’ refer to vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds 
& in dollars per ton, Approximate rates in cents per bbl. may be determined by dividing per-ton 
rate by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude; 
7.3; No. 5 fuel, 6.9; bunker ‘‘C’’, 6.5. 


LAST PAID OWNERS ASK 


Gulf New York (Clean) $ 2.07 $ 2.00/2.07 
(Dirty) 1.75 1.78 
N.W.I U.K. Continent 1.91 41.59/4.91 
Ras Tanura U.K. Continent 7.6 7.63/8.18 
Ras Tar North Hatteras 9.53 S.8S9/9.53 
UNITED STATES FLAG CHARTERS 
VESSEL TDW CARGO TRADE 


RATE LIFTING 


1/22 ELIZABETH H 4,500 Gasoil USGulf/Fr. Med $ 7.40 May 

1/22 LOUISIANA SUN 15,500 Dirty Tampico/3 ports $85,000 Late Ap! 
West Coast Mexico 

1/27 TYDOL BAYONNE 15,500 Dirty USGulf/USNH 1.78 Early May 

1/28 AMERICAN TRADER 15,500 Dirty USGulf/USNH 1.78 Late May 

1/20 TULLAHOMA 15,500 Dirty USGulf/USNH 1.78 Mid May 
FOREIGN FLAG CHARTERS 

LDNA 4,000 Dirty Basis NWI/Trieste S$ 6.72 End May 

CLEOPATRA 4,000 Dirty USGulf/Manchester 33/3d June 

GARNET HULINGS 9.500 Dirty NWI/ Lisbon 23/10d May 

1/23 PETTER II 10,000 Dirty NWI/USNH 1.62 Late Apr 

1/26 LONIAN MARINER 13,500 Dirty gasis Puerto La Cruz/B.A 5.58 End May 

(Payable Sterling) 
1/27 ALBERTO FASSIO 15,500 Dirty NWI/USNH 1.62 End Apr 


For purposes of rate calculation only, it ! 
charge whenever the range USNH appears 
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is been assumed that New York is the port of dis- 


Refinery & Terminal Prices (Continued) 


Naphthas and Solvents 


Prices in Effect May 2 
(FOB Group 3) 


Stoddard Solv (2)10.375-11.375(1 


Cleaners npth. . (4)10.875-11.875(1 
V.M.&P,. npth (4)10.875-11.875(1 
Mineral Spirits . (4)9.875—-10.875(1) 
Rubber solv : .(1)10.375—11.375(1 
Lacauer dil : (2)11.125—-12.375(1 


3enzoil dil 2.125(3) 
WESTERN PENNA. 
Other Districts: 

Untreated Npth ; 1 
Stoddard Solv 1 


OH10—Quotations of S.O. Ohio for delivery to 
Ohio points: 


VM&P Naphtha, 

VM&P Naphtha, Mineral Spirits & 
Stoddard Solvent 16 

Rubber solvent . 15.5 


E. TEXAS (Truck Trnspt.) 
Stoddard Solv =a 11.25 


KANSAS (For Kan, Dest’n. only) 


Stoddard Solv n 12.375¢ 
ATLANTIC COAST 
V.M.&P, Mineral 
Naphtha Spirits 
New York 
HEOSUOE cccsce 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ..... coee 13 .5(4) 
DONGEE. scccssesc 15.5(4) 14.5(5) 
Providence ee 14.5(4) 


Mid-Continent Lubes At Gulf 


(In packages FAS New Orleans, in bu 
FOB terminals) 
Prices in Effect May 2 
Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 


150 vis., 0-10 p.p.(1)32.5-36.5(1) (1)20-26.8 


Neutral Oil Col. 


200 vis. 3. see6 17.8(1) 


Pacific Coast 


Prices in Effect May 2 
(In Ships’ Bunkers, Diesel Fuel Bunker C Fue 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 
Calif. one 
San Francisco 
Portland, Ore, 


$3.35(4) (3)$1.75—-1.95(1) 


3.56(4) (3)1.80-2.00(1 


3.77(4) (3)2.05-2.25 
Seattle, Wash. 3.77(4) (3)2.05-2.25 


Mexican Bunker Prices 


Prices in Effect May 2 


Mexican Gulf Ports 
U. 8. Dollars per Bbl. 


Bunker C Diese! 
(Ships’ (Ships* 
Bunkers) Bunkers) 
Tampico $1.45 $3.7 
Veracruz $1.45 
Minatitlan $1.45 


Pacific Coast 


GUAFEBAS ccccecccecoce $3.16 $3 .¢ 
pO eee 3.16 3.¢ 
Salina Crugz ..ccccccce 3.16 3.¢ 





BAYONNE BARREL & DRUM C a 


Complete Container Service Buyinc 
Selling Reconditioning Pick-up Storag¢ 
Delivery Electromatic Leak Detecting 
154 Raymond Blvd. MARKET 2-011! 
NEWARK 5, N. J. 
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Tank Wagon Prices Oil Price Section 





Commercial or consumer tank car, tank wagon, dealer and service Inspection fees per gal., included in both gasoline and kerosine prices, 
station prices for gasoline do not include taxes, they do, however, in- unless otherwise specified, are as follows: 
clude inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 1.5c federal, and state taxes; also city and Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 
county taxes as indicated in footnotes. Kerosine tank wagon prices aiso Kans. 1/50c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. C. 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/4c; N. D. 1/20c; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; Tenn. 2/5c; 
notes. Dealer discounts are shown in footnotes. These prices in effect and Wisc. 3/100c. 
Vay 2, 1949, as posted by principal marketing companies at their 
headquarters offices, but subject to later correction. Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


ATLANTIC wer ey HUMBLE Bemis California Standard (Cont.) 


/ ? (Regular) Gaso- 
REFINING Gaso- Gaso- Kero- Qj Tank Ke- page ia 
line line sine Wagon tail Taxes p+ ee of 1% to resellers, 2.5% to con- 
T.W. Taxes T.W. palies, Ten. coves 33.8 38.8 5.5 
*niladelphia, Pa. 14.2 5.5 12.7 Houston .........- 13.0 18.0 5.5 2 "ee ar roe an —— en i “& 
Pittsburgt la.l 5.5 13.58 : ae ee . "2 2c above evron (regular), excep ah & 
: renee ey 14s 5 133 San Antonio ..... 13.0 18.0 2.0 Alaska 1.5c above Chevron (regular) Prices 
Erie cece 15.1 3.3 13.5 for Chevron Aviation 91 are 2c above Chevron 
Scranton 15.1 5.5 13.6 Kerosine tn 2. “: ; = meeeee Aviation 100, 5e 
Alte ‘ " 15.1 § 13.5 , ove evron \Viation SO; for hevron Avi- 
A <= +4 4 = 138 Tank Wagon Retail ation 115, Sc above Chevron Aviation 80 
indiana 15.1 5.5 13.8 Dallas, Tex. ..... 12.5 17.0 
niontown 15.1 5.5 13.8 i SO asoenee 12.5 17.0 
{arrisburg 14.8 5.5 13.3 Houston cannes 12.5 17.0 ESSO Esso Gasoline 
Williamsport 15.1 5.5 13.6 San Antonio ..... 12.5 17.0 (Regular Grade) Kero- 
Dover, Del. 13.8 5.5 13.0 STANDARD Gasoline Gasoline sine 
stereo» + . : 5 12.7 Notes: T.W. Taxes T.W. 
Bos Mass 4. beue , 
Springteld ; 14.8 5 ae T.W. prices are to all classes of dealers and Atlantic City, N. J. .. 13.7 1.5 12.3 
Vorcester 14.3 4.5 Consumers. rs 4.5 12.3 
Fall River eee 14.1 1.5 . > 2 4 . fs 9 * 
jartford, Conn. 14.4 55 Sanimere, a éscees 13.6 6 5 12 3 
New Haven 14.3 5 5 Cumberland ......... 14.8 6.5 13.6 
rovidence, R. I. . 14.1 5.5 ‘ Washington, D. C. .. 14.0 5.5 12.7 
tle . . y 2 7 9 5 
were mon City, N. J + . ; , + 5 : . Daevilte. Va. ccccecee 214.8 7.5 13.6 
Trenton .. 13.7 1.5 12 3 IMPERIAL hy 7 I Petersburg .......... 14.1 7.5 13.2 
saltimore. Md 13.6 6.5 12.3 OIL - es Norfolk .........+.+. 13.4 7.5 12.6 
on i Va ; ; . 12 3 Gasoline Gasoline sine Richmond ...... son See 7.5 12.9 
Vilmington, N. C 14.1 7.5 12.6 T.W. Taxes T.W. Roanoke .. TeTTry 15.4 7.5 14.5 
srunsw = . oe 6 7.5 ae, Get, sees 21.0 11.0 2 .0 Charleston, W. Va. 15.4 6.5 15.2 
ksonville a 4 8.5 FOTO ccocccccceccs 2 , 23. *s 5 : mF 
Branden, Man. .... 37.2 3:0 39:2 wairmont ee 15.3 -— 15.5 
Mineral Spirits V.M.&P. Winaipes a z a ad: 9.0 27.4 PRSMOCEE 3s ccccsece 15.3 6.5 13.8 
, , egina, OR. ccoce Beee ° . Theeling 6.5 5 
T.W. T.W. Saakessen cexkaeGes 36 5 10 0 38 5 a a a ae a gp 
Philadelphia, Per 15.00 16.5 Edmonton, Alta. .. 20.7 9.0 22.7 Charlotte, N. C. ..... 15.0 1.5 13.3 
Pittsburgh, Pa, .... 17.5 18.5 CEE Cina aeiese Stee 9.0 22.7 Hickory peenoeeke 15.2 7.5 13.5 
Vancouver, B. C... 19.5 10.0 24.0 De ccc cescscass BS 7.5 13.8 
Fuel Oils—T.W. Montreal, Que. .... 21 0 11.0 23 0 ¥ es 
: . . ‘ St. John, N. B. .... 18.5 13.0 22.0 Raleigh «.--+++-++++: 15.2 7.5 14.0 
la Pa 27 10.4 7 05 5 99 Halifax, N. S. .... 18.5 13.0 22.0 Salisbury ........e.+. 14.8 7.5 13.0 
tsburgh 12 4 ow Charleston, 8. C. .. 13.9 7.5 
entown 13.3 11. - Columpia ...... ere 5.3 7.5 
mington, Del. 12.7 10.4 Gasoline taxes are provincial taxes. se A a Po 
er 10.7 ope < i: ee 7) ‘.o ese 
mony Mass a1 f Notes: : New Orleans, La. .... 13.8 10.5 12.1 
ceste t 3% } ouge 2 5 7 
rtford, Conn 11. _Prices are per imperial gal. which is 1.2 baton Rouge ........ 13.5 10 Be 
U. S. gals. T.W. prices are to divided & un- Alexandria .....+.+-. 14.8 10.5 13.2 
Taxes: divided dealers. Lal Charle 26 0 9 : 
ee ? é sake Charles ........ 13.6 1 ) 12.5 
+ ~ a cconl — rosine price does not in- Shreveport .......... 15.0 10.5 12.2 
Notes: HOW ERGOT cccseesese 13.8 10.5 12.1 
Kerosine—Thru Penna, & Del., add 2c per Knoxville, Tenn, ..... 14.8 8.5 13.0 
gal gh i deliveries of less than 25 gals. Memphis 14.7 8.5 12.9 
t an Ginn. , : rere Terr a { 2.5 
: ™ , TEXAS — ~~4 Gasoline Chattanooga vousence Dest 8.5 13.0 
lank Wagon prices are to Dealers & Con- (Regular Grade) Kerosine "ae : “¥ ; 
sumers. co. Dealer Gasoline Dealer Nashville ......+ee+e02 15.2 8.5 13.5 
Mineral Spirits prices also apply to Stoddard 5. sanee T.W. Little Rock, Ark. .... 15.1 5.0 14.3 
solvent, Dallas, Tex, .... 13.0 5.5 12.50 
Effective April 27 Fort Worth .... 13.0 5.5 12.50 : , 
Wichita Falls .. 13.0 5.5 12.50 Mineral Spirits V.M.&P. 
ee eoccecce 13.0 5.5 12.50 T.W. T.W. 
Mr ddvandunns 13.0 5.5 12.50 . a 
CONT’L .N. B. Prices are Continental’s El Paso .....++- 15.0 5.5 13.85 rowarn. I. 2 pte Be + 16.5 
‘*normal’’ prices. Current sell- San Angelo .... 13.0 5.5 12.50 Washineton, D. C... 17/5 cece 
OIL ing prices may be lower than GS “nas ceavedu 13.0 5.5 12.50 om, Se eee ‘8 
‘‘normal’’ because of local com- — teeeeeeee 2 0 ss 12.50 
et ‘ OUStON ....66+. 3.0 ; 2.50 , y 
apaenennund San Antonio ... 13.0 5.5 12 50 Fud O8—T.W. 
Conoco Demand Port Arthur .... 13.0 5.5 12.50 No.1 No.2 No.5 No.6 
N-tane (3rd Gaso- Kero- N , Atlantic City, N.J. 12.3 10.8 
(regular) Grade) line sine Notes: Newark 2.3 10.4 §$3.578 $2.676 
Tank Wagon Taxes T.W. Dealer t.w. prices apply also to all classes co ee 2 Ee RPT TO 2.716 
enver, Colo. ... 14.8 13.8 7.5 16.1 of consumers with minimum delivery of 50 gals een we ga 39 aedle ‘3 ¢ +4 ae — 
rand Junc, .... 17.2 16.2 7.5 17.5 Petersburg — 13.2 10. 
a ee 15.8 14.8 7.5 15.6 MenMOnG .+..-++ 13.9 13.0 
asper, Wyo. 15.7 14.7 6.5 14.9 aoe SR Oe 
heyenne ...... 15.8 14.8 6.5 16.4 CALIFORNIA CHEVRON Raleigh ......... 14.0 12.6 
: . age (Reg- Av. Gaso- Kero- Charilest s. Cc 
jillings, Mont, . 17.0 16.0 6.5 16.2 narieston, 5S. ©.. ...- 1-1 
STANDARD ular) 80 line sine Columbia 122 
BULL see eeeeees 18.0 17.0 6.5 17.9 T.T. T.T. Taxes T.T. Spartanburg ..... 11.6 . 
reat Falls 17.0 16.0 6.5 17.9 San Fran., Cal. .. 14.1 17.6 6.0 15.6 
MOM, ccccesces 17.5 16.5 6.5 17.9 — Angeles ....+.+ os + Bs rH Te Taxes: Louisiana kerosine prices do not in- 
Sali Lake, U. .. ° 5 5.5 e ‘TESNO ..++e0% eeee 5. : ° 16.9 . 
“igs ~ U =e 34 5S 6S Phvenix, Ariz. ... 16.9 20.4 6.5 18.4 clude 1c state tax. 
‘wn Falls, Ida. 19.2 18.2 7.5 19.3 Reno, Nev. ...... 16.8 20.3 7.0 18.3 Neshthe—Mewark ¢.w 
lbuquer., N. M. 15.6 14.6 7.0 15.0 Portland, Ore. .... 14.7 18.2 6.5 11.7 — . -w. prices are for de- 
R , ” Seattle, Wash, ... 14.7 18.2 8.0 17.7 liveries of 200 gals. or more; less than 200 
os well coos 14.8 13.8 7.0 14.3 Spokane : 176 211 80 216 gals.. 0.50 over ted t : Ss 
3 es bola a ; ANC seseeeeeee . wi. ° ai. e be \ .W. . 
Santa Fe ..... .15.9 14.9 7.5 15.3 Tacoma .....----- 14:7 18.2 8.0 17.7 lima ge prtees; atest Barrel 
Muskogee, Okla. 14.0 13.0 7.0 12.9 Boise, Idaho ..... 19.3 22.8 7.5 22.6 re, ae ae oe, a lee 
0) pa Salt Lake, U. .... 16.4 19.4 5.5 16.5 more & Washington prices are for t.w, de- 
Kiahoma City . 14.0 13.0 7.0 12.9 5 . 7 
i . Honolulu, T. H. . 15.1 18.6 7.5 16.6 liveries of 25-99 gals., no discounts 
ee SS 7.0 12.9 Fairbanks, Alaska. 26.4 29.9 3.5 33.9 - - 
Taxes: UNORU coccsccccese 16.3 19.6 3.5 19.1 Notes: 
Casoline tax column includes these city Taxes: Gasoline T.W. prices are to consumers & 
‘ax s: Albuquerque & Roswell, 0.5c; Santa Fe, Boise 7.5¢ a. apeties A ay fuel only; dealers. 
le; Cheyenne, 1c; C : avgas taxes are 1.5c eral, 2.5c state. Reno 
7 aaper, 6 7¢ tax includes 1.5c county tax. Honolulu 7.5c Effective 4-6-49, minimum retail resal 
Notas: tax applies to motor fuel only; avgas taxes os we Le ge 5 ray —- 
wr are 1.5c federal, 5¢ territorial: Honolulu TT price of 17.7c (ex tax) for Esso Gasoline 
W, prices are to consumers & dealers. prices also do not include Hawaiian gross in- posted throughout New Jersey. 
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Oil Price Section 
. . 
Tank Wagon Prices (Continued) Pennsy! 
SOCONY (Comp 
Mobiigas Aircraft 8/V 8/V 
Grade Grade Grade Mobilgas — — MOBILHEAT No.5 No. 6 Napht! 
Gasoline 380 91 100 = (Regular Grade) Mobil Kerosine Dies (Ne. 2 Fuel) Fuel Fue! (1) St 
Taxes T.W. T.W. T.W. T.C. =.W. a Yard T.W T.C. T. Ww. T.C. Yard T.W. T.W. T.W. fo: 
New York City: - ee . —— (2) Nz 
Manh ; 5.5 14.1 12.8 12.2 10.5 5.5 2.9 or 
Bronx 5.5 14.1 9.5 12.8 12.2 10.6 8.5 2 . 
Kings 5.5 14.1 9.5 12.8 12.2 8.2 7.7 10.5 8.8 9 ve 
Queens 5.5 ae 14.1 . 12.8 12.2 . 10.5 5.5 aad , lea 
Richmond 5.5 . 19.4 sain 14.2 9.3 y.! 13.2 12.2 5.1 é.5 10.9 5.8 4 (3) Be 
Albany, N 55 21.8 ms 28 12.8 13.8 1.5 9.7 12.8 8.! 11.6 8.0 5.2 10.7 — ab 
Binghamton 5.5 14.4 15.5 11.3 11.5 14.4 es 13.0 10.0 10.2 12.5 o* eee (4) 65 
Buffalo 5.5 0.5 21.5 24.2 13.8 14.8 11.2 11.4 14.5 10.5 13.4 10.0 10.2 12.9 - 9.4 To. Salabl 
Jamestown ».D 21 14.3 15.4 11.5 . 15.0 14.3 11.2 13.8 .s (does 
Mt. Vernon 5.5 ep 14:3 9.8 13.0 12.2 ss 2 fe Keros 
Plattsburg 5.5 é te 15.3 10.6 10.6 ; 9.4 9.6 12.1 a 
Rochester 5.5 20.4 21.4 23.4 14.1 15.2 10.9 11.1 4.2 12.9 9.8 10.0 12.4 1. 36/40 
Syracuse .. 5.5 22.0 23.0 25.0 13.8 14.8 10.6 10.8 3.9 9.9 12.5 1.4 9.6 12.0 Fuel ¢ 
Bridgeport, Conr 5.5 ; , 14.3 9.5 9.5 8.2 S.2 10.9 Oils hi 
Danbury 5.5 14.5 — 11.5 : ‘ . 9.3 11.6 7. Nonvis 
Hartford 5.5 13.1 14.4 10.1 10.1 9.5 12.2 5.9 5-9 11.6 Wax « 
New Haven 5.5 20.3 13.0 14.3 9.4 9.4 , 8.8 11.5 §.2 8.2 10.9 Crude 
Bangor Me 7.5 24.8 . 13.4 14.8 10.3 14.3 9.6 12.7 9.1 12.2 Wax 
Portland 7.5 22.4 23.4 12.9 14.1 9.6 13.4 8.8 11.8 S.0 11.0 ’ ax { 
Bostor Mas 1.5 19.0 20.0 22.0 12.9 14.1 9.6 13.7 S.S 11.9 5.0 11 1 
Concord. N. H 5.5 15.1 5 iZ.2 1.6 11.7 
Lancaster ... 5.5 16.4 12 15.7 13.5 10.7 13.0 
Manchester 5 14.6 11.2 14.¢ 12.3 9.5 11.8 
Providence, } I 5.5 18.9 19.9 21 12.9 14.1 9.6 10.2 13.5 8.8 12.1 S.0 8.4 11.2 
surlington, Vt 6.0 13.9 14.9 10.5 10.5 10.0 12.8 9.4 9.4 12.0 
Rutland 6.0 15.5 10.8 13.2 ‘ 10.1 12.5 Pen: 
Tank Wagon Prices Buffalo Y. City Rochester Syracuse Boston Hartford Providence Compiled 
Mineral Spirits coe vecccesecscccseecocce 16.5 15.0 18.0 19.0 16.0 17.5 16.5 ning Pen 
V.M.&P. Naphtha COeceveceesseoeoseseecer 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Discounts: Diesel—0.5c per gal for single delivery of 800 gals. or more. 
Kerosine—Mt. Vernon, t.w. less 0.3c for deliveries of 300 gals. or more. 
Notes: Gasoline T. W. prices are to Consumers & Dealers. Raw L 
Notes: Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals OO ste 
Yo. 5 fuel prices at Boston & Providence are for 15-60 p.t. oil; at other points, for 0-10 p.t. oil } 
ffective April 27 Effective April 28 Effective April 22 
OHIO ut 
STANDARD Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline scous 
Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T. w. ”) ar 
Avia. Avia, Esso Esso Con- Re- S.R. D.C, -M.&P, Sohio 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno-_ Sol- Kerosine No, 1 No. 3 
Taxes Clear Clear 91 100 T.W. ers S.S. vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat 
Akron 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 3.25 
Canton » Os 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 3.25 
Cincinnati . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 3.50 13.5 12.75 
Cleveland 5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Columbus 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 ad 
BG seses 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 
Marion 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 a 
Portsmouth 5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 al 
Toledo . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.00 lefied 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 ne 
Zanesville 5.5 20.0 22.0 23-0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 14.00 14.0 13.25 itil 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax : oan 
Exemption Form A-10 to supplier. . 4 
Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w — os 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for “Geltveries of less than 50 gals. are 0.5c¢ higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 ‘gals., 0.50c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢ 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations. 
Blue Crown (3rd Grade) Oleum V.M.&P. Stani- Crown Gaso- Kero 
INDIANA Red Crown (Reg. Grade) Spirits Naphtha sol Taxes STANDARD Net line sine 
STANDARD ~~ ~~ (Prices are base prices before discounts) KENTUCKY Dealer Taxes T.W 
Cr’n, Cr’n, Cr’n, Gaso- Kero- Chicago 19.7 20.4 20.2 an 
Cons. Dir. Dir, line sine = > a ** 
T.W. T.W. T.W. Taxes T.W Detroit ....0.6 21.4 22.4 21.9 4.5 Covinet Ky 13.8 & 14.8 
eee eee ews _— . Tin Mien  « 18.2 19.2 18.7 1.5 : a 
Chicago, Ill 17.9 15.9 4.5 15.6 St. Louis .. 19.0 20.0 19.5 1.5 Lexington 16.3 8.5 14. Coa 
Decatur 17.6 14.4 4.5 15.3 Milwaukee . 19.9 20.9 20.4 5.5 Louisville 15.5 8.5 13.8 New 
Jolie 17.9 16.4 . 4.5 15.6 Minneap’ls. 19.7 20.7 20.2 1.5 Paducah 15.4 g5 13.5 Penr 
-eoria . ' : 6.2 5.7 4.5 15.4 . eat e 
Soaett seas Sees gee Se oe ae Fuel Oils T, W. Jackson, Miss 15.4 7.5 13.4 Vir 
Indianapol 18.0 16.5 5.5 15.7 Chicago Vicksburg 14.9 7.5 12.9 
South Bend 18.5 17.0 5.5 16.2 Standard Stanolex Birmingham. Ala 15.4 8.5 13.7 : 
Detroit, Mict 16.9 15.4 4.5 14.9 Heater Oil Furnace Oil pasate ‘igh age . ky 
Grand ‘Rapids 16.9 15.4 4.5 14.9 $500 GAle, .ccccccse 36.2 14.1 Mobile niclgbe oe wa gan 
on ~ ‘' ‘i 16.9 15.4 4.5 14.9 100-149 gals. Beatie: 14.1 13.1 Montgomery 15.5 Qq 13.8 is 
Green Bay, Wisc. 18.3 16.8 .. 5.5 16.0 150 gals. & over 13.6 a cae 4 7 ym 
Pee 18.1 16.6 16.1 5.5 15.8 150-409 aaa spd 13.1 Atlanta, Ga - ee - “ 
Li ( : 18.0 16.5 5.5 15.7 400 gals. & over 12.6 Augusta 16.1 7.5 14.2 ‘ 

9 Dulut h Mint 18.1 16.6 5.5 15.8 Macor 15.6 7.5 13 .6 4 
Mpls. - Pau 17.9 16.4 .. 5.5 15.6 Stanolex Stanolex at 49 ge 12.2 st 7 
~ arte oe = 17.9 16.4 15.9 5.5 15.6 Fuel A Fuel C savannan stipes ~ nar 
Des Moines, Ia i7.3 15.8 15.3 5.5 15.0 1-749 gals er ere 9.9 8.75 Jacksonville, Fla 14.9 8 13.2 e! 
Mason City oe 16.2 i5.7 8.8 15.4 75 als & over 9.15 8.0 Miami 15.2 g 5 12.5 SAS 
St. Louis, M 17.2 15.7 15.2 4.5 14.9 : nee , , rig ‘ - 
Kansa City 15.4 °13.9 14.4 5.0 14.1 Stanolex Furnace Oil Pensacola 14.9 r.5 13.1 : 

St. Joseph 16.4 14.9 4.5 14.1 100 gals. Tampa 14.9 8.5 13.2 
Fargo, N. D 18.9 17.4 16.9 5.5 16.6 oo) om & over _ 
Huron, S. D 18.4 16.9 16.4 5.5 16.1 Indianapolis = 3 Taxes: Ssip] 
wiehi Ke n 14 9 14.1 13.6 5.5 13.3 ott seecces 14: 3 .3's Gasoline tax column includes these city & Me) 
a oe oes 6.5 14.9 Minneapolis 13.5 12.4 county taxes: Mobile, 2c city; Birmingham, 1¢ ao 
St. Louis 13.3 12.3 . ° ° » ina 
Stanavo Aviation Number 80 nes City 126 11 6 county; Montgomery, lc city & 1c county; Pen 
Cons. T.W Taxes eee ‘ . sacola, 1c city. Other taxes not included 1 ng 
Detroit, Mich. ....... 22.6 4.5 Gasoline tax column includes these city prices: Georgia, kerosjne, 1¢; Montgomery, ni 
Fargo, N. D 21.9 . £ taxes: Kansas City, 1.5c; St. Joseph, & St. kerosine & diesel, 1c; Mississippi, kerosine & 

: 2 il nal es — Louis, lc. Naphtha tax column includes 1.5c diesel, 0.5¢ il 
pee, TM. awe cecc 21.4 5.5 federal & state taxes, Iowa kerosine prices do ee ly 
Indianapolis, Ind. 21.0 5.5 no: include 4c state tax. State sales, occupa- Notes: 

Ka: Cit M - tion, consumer & use taxes to be added where " : 
nsas y, 0. ‘ 19.4 5.0 applicable Consumer t.w. prices are same as net deal@ @*\ olor 
(Cont’d in next column) Effective 
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Pennsylvania Oil Other Than Lubes at Refineries 
(Compiled by National Petroleum Assn, from report of all region 
refiners. Figures in bbls.) 
February January 
1949 1949 
4 Naphthas & Gasoline 
. (1) Straight run, unblended and/or unleaded, 
fe for sales as motor fuel. oedeoeas 2,036 1,931 
(2) Naphtha and gasoline, for sale for blending 
or further refining or held at refinery for 
further distillation, reforming, blending or 
leading ks wares ‘ rnane ice ‘ 222,426 206,244 
(3) Below 65 octane, not included in (1) or (2) 
above hiwthwekeens 2,412 13,808 
(4) 65 octane and above ... ‘ ‘ . ‘ , 369,351 341,874 
2. Salable naphthas other than motor fuel material 
(does not include refinery process naphthas)... 16,292 15,065 
Kerosine AGie des ake mer’ , 62,914 65,384 
+. 36/40 gas oil (include furnace oil). 104,074 101,672 
Fuel Oil (not reported above) ‘ bes 37,837 33,926 
6. Oils held as cracking plant charging stock.... 226,950 197,729 
7. Nonviscous neutral - 31,368 19,766 
8. Wax distillate 105,270 115,509 
». Crude Petroleum 41,677 48,539 
) Wax (lbs.) 6,240,050 7,847,427 
Pennsylvania Lubricating Oils at Refineries 
Compiled by National Petroleum Assn, from reports of companies re- 
ning Pennsylvania Grade crude oil. Figures in bbls. of 42 U. 8S. gals.) 
Pro- In- Pro- In- 
duction ventory duction ventory 
February February January January 
1949 1949 1948 1948 
Raw Long residuum 12,286 7,361 11,631 11,456 
600 steam refined stock 236,431 224,477 243,708 231,043 
Other steam refined stock ) 654 88,907 49,960 93,071 
Finished dewaxed long residuun 12,333 14,938 7,219 35,740 
Bright stock 154,426 160,475 175,326 $34,996 
Viscous neutral, below 180 
yut not below 142 vis r 100 6,462 231,850 7,154 292,551 
scous neutral, 180 vis 
100 and above 139,968 249,349 105,356 226,036 
eat 
| District Five Demand 
(Bureau of Mines figures in thousands of bbls. daily) 
Feb. 1949 Jan. 1949 Feb. 1948 
| ne & Naphtha Dist ites 316 313 313 
efied Petroleum Gases 1 30 27 
| ne & Kerosine Distillate 11 14 14 
) cating Oils & Dist tes 1 17 17 
e O & Diesel O 10 236 204 
sad © 10S 394 
ilt & Road Oil 17 15 22 
le 
5e 
Production of Natural Gasoline 
rro 
4 (Bureau of Mines figures in gals., 000 omitted) 
January December 
:.5 1949 1948 
} ( ist ° . 
8 New York 2 2 
5 Pennsylvania 1,100 1,112 
2 4 Virginia 13,773 14,073 
> 06 512 499 
— S 12,177 12,416 
: icky 6,353 6,878 
4 gar 138 140 
& is 9,401 9,670 
ma 43,739 46,034 
2 s 260,825 276,528 
6 ft 72,172 73,311 
. st Texa 30,419 29,401 
- handle 50,770 66,633 
. er 107,464 107,183 
5 nsas 8,680 8,776 
1 iar 68,539 64,876 
4 f 31,052 28,750 
4 ind 37,487 36,126 
ssipp +,350 »293 
& Mexico 11,928 12,985 
Je ido ° ° 
Pen- ina 1,095 1,042 
i i ng 1,646 *5,341 
jery, nia 98,196 100,146 
& ang aoa 
il A — 545,454 564,812 
ly average 17,595 18,220 
pale? colorado and Utah drip gasoline included with Wyoming 


Dealer and Service Station Prices for Regular- 
Grade Gasoline in 50 Representative Cities! 


Dealer’s 

Net Price Dealer 

City (Ex. Tax) Margin 
Average United States.. 14.92 5.19 
Portland, Me. ‘ 13.50 9, 00 
Manchester, N. H 14.10 5.00 
Burlington, Vt 14.30 5.20 
Boston, Mass. 13.50 ».10 
Providence, R. I. 13.50 4.90 
Hartford, Conn 13.90 4.90 
Buffalo, N. Y. - 14.30 5.00 
pee See, Be Bescccse SOD 6.40 
Newark, N. J. .. 13.10 5.60 
Philadelphia, Pa 13.70 4.80 
Dover, Del . 13.20 5.80 
3altimore, Md 13.00 41.80 
Washington, D. C... 13.40 5.60 
Charleston, W, Va 14.70 6.20 
Norfolk, Va 12.90 6.10 
Charlotte, N. C 14.50 5.50 
Charleston, 8S. C 13.40 5.90 
\tlanta, Ga, 15.10 5.40 
Jacksonville, Fla 14.40 4.60 
3irmingham, Ala 14.90 5.60 
Vicksburg, Miss. 14.40 6.10 
Memphis, Tenn. 14.00 5.50 
Lexington, Ky 16.00 4.00 
Youngstown, Ohio 15.00 1.00 
South Bend, Ind 17.00 5.50 
Chicago, Ill. . 15.90 4.41 
Detroit, Mich 15.40 5.03 
Milwaukee, Wisc 16.60 5.50 
Twin Cities, Minr 16.40 5.60 
Fargo, N. Dak 17.40 1.50 
Huron, 8. Dak 16.90 1.80 
Omaha, Neb 15.70 4.00 
Des Moines, Ia 15.80 1.70 
St. Louis, Mo 15.70 5.40 
Wichita, Kans 14.10 3.90 
Tulsa, Okla 14.00 5.50 
Little Rock, Ark 14.60 5.40 
New Orleans, La 13.20 6.20 
Houston, Texas 13.00 5.00 
Albuquerque, N Mex 15.60 5.40 
Denver, Colo 14.80 4.70 
Casper, Wyo 15.70 6.80 
Butte, Mont 16.00 1.50 
Boise Ida 19.30 4.70 
Salt Lake City, Utah 16.40 5.10 
Reno Nev 16.80 5.00 
Phoenix Ariz 16.90 0.00 
San Francisco, Calif 14.10 2.00 
Portland, Ore 14.70 5.80 
Spokane, Wash 17.60 5.00 

Includes City Tax of §$.0100 per gallon 
Includes City Tax of §.0050 per gallor 

Includes County Tax of §$.0150 per gallor 

\PI figures as reported by The Texas Co 


April 1, 1949 


———_—_——“Cents Per Gallon 
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(Ine. 1.5¢ 
Federal Tax) 


41 


50 


”) 


50 
50 


vo 


”) 


vV 


ot 


50 
50 


vV 


50 
50 
50 
50 


v0 
50 
50 
50 
50 


ov 
vw 


50 


0 


50 


0 


50 


oo 


50 


0 


50 


{ 


oo 


0 


& OO 





Net Stocks of Pennsylvania Crude Oil 


(Compiled by 


National 


Petroleum Assn, 


Figures 





Feb. 28, Jan. 31, Feb. 29, 
1949 1949 1948 
refineries $25,537 $21,12 216,442 
Pipe line and tank farm 1,945,676 1,977,716 1,616,232 
Total 2,371,213 2,398,8 1,832,674 
Midwestern Lubricating Oils 
(Compiled by Western Petroleum Refiners Assn. from figures of 13 
reporting companies; figures in bbls, of 42 gals.) 
FEBRUARY 1949 
Steam 
Total Solvent Total Solvent Par- Re- 
Bright Bright Viscous Viscous affin fined Blended 
Stock Stock Neutrals Neutrals Oils Stock Oils 
Production 158,538 117,258 323,831 165,401 79,999 20,836 75 
Shipments 
Domestik 145,514 66,650 276,372 148,726 85,889 17,605 392,345 
Export 8,018 1,751 2,334 2,334 165 10,644 
TOTAL .. 153.532 71,401 278,706 151,060 85,889 17,770 402,98 
Inventory 
Feb, 28 540.513 316.126 689,142 430,781 68.095 89 654 64.368 
Days Supply 69 97 is 58 
FEBRUARY 1948 
Production: ... 279,899 106,534 497,572 254,721 122,683 21,180 522,386 
Shipinents: 
Domestic ... 236,57: 79.0384 454,990 236,000 115,994 19,761 483,657 
Export TT 1,534 15,670 11,197 178 756 26,376 
TOTAL 61,03 80,568 470,660 247,197 116,172 20,517 510,033 
Inventory 
Feb. 29 ....... 297,292 142,620 605,989 314,808 80,512 88,015 340,714 
Days Supply .. 3 45 37 42 





in bbls.) 











































Statistics 


Service 
Station 
(Ine. Tax) 
26.52 
26 


24 








CRUDE 
PRODUCTION 


RUNS 
TO STILLS 





Statistics 









































American Petroleum Institute figures in 
housands of barrels of 42 galions each. Gasoline 
‘igures include reported totals plus esti- Production at Gas Oli & 
mate of unreported amounts and are Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol! 
therefore on a Bureau of Mines basis.) Daily Average % Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Apr. 23 Apr. 16 Apr. 23 Apr. 16 Apr. 23 Apr. 16 Apr. 23 Apr. 23 Apr. 16 
TA NS, © 6.6 06.00 9005 00 ce csccccctacses 730 708 77.7 75.4 2.128 2 210 287 1,036 879 
SD GE, "SP ccvoneoesccvscess 98 95 &3.1 80.4 268 312 50 87 83 
Se Ges EP ecb ease ceenasneevas 70 57 93.3 76.0 231 218 39 52 38 
ie Mii. Mi wpspeteeceeseecnes 916 S46 84.8 78.3 2 308 3.006 392 165 755 
Okla., Kans., Mo. ° 398 407 79.6 81.4 1.515 1,514 130 928 38 
Inland Texas 211 210 71.3 70.9 883 818 79 133 149 
Se TE GPUS 6 05 on 00 on 000s ce ceeses 1,215 1,286 77.9 82.4 4,294 4,220 166 1,558 1,545 
Louisiana Gulf Coast 160 162 100.4 100.9 1,596 1,514 325 703 716 
Gs Oe MED gp cdoncecssenedcevsces 64 61 66.7 63.5 18S 190 42 i »2 17 
Rocky Mt. New Mexico (Dist. 3) ...... 2 13 80.0 86.7 52 53 12 12 
Other Rocky Mt. (Dist. 4) beens sean 145 154 73.2 77.8 104 140 85 35 190 208 
EAE. «Chek 6be ee sede hedebecdesevacess S69 S44 82.6 80.2 2,638 ».424 70 117 771 1,01 
Teens UG. Bed, OF TE, TRGB. ccccccccveces », ISS 5,143 81.2 80.5 17,595 16,919 1,915 2,065 6,087 », 98 
U. & B. of M. Basis, E. of Calif. ... 4,319 4,299 $1.0 S0.6 14,957 14,495 1,845 1,948 16 1,970 
tal E. of Calif., April 24, 1948 1,679 97.5 14,075 2,422 795 
Includes 328,000 barrels of foreign crude runs 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reporteé 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Apr. 23. Apr. 16 Apr. 23 Apr.16 Apr. 23 Apr.16 Apr. 23 Apr. 16 Apr. 23 Apr. 16 Apr. 23 
East Coast TUTTE TCCETCTOTTLR LTTE 1,340 1,221 7,930 7,671 17,129 16,769 10,351 9,756 26,867 27,027 100.0 
ne eee ‘ 77 90 386 35S 632 624 149 151 2,823 2.879 0.4 
PE SEE, GP scdsiccowisawsrsees 122 103 29 131 229 226 282 275 1,257 1,230 7 
= = Serer rr 1,050 1,061 2,636 2,662 7,314 7,308 1.866 4.837 28,329 28,798 10.8 
ee Ms ME Secesanccvccccedesees 441 169 849 S5S 3,094 3,045 2,157 2,176 13,139 13,492 SL 
Inland Texas se0t e000 060 329 325 115 377 649 623 995 969 5,074 044 82.4 
Texas Gulf Coast .... 1,510 1,691 2,732 2,72: 8,645 8,600 8,402 8,814 18,502 19,029 97.1 
Louisiana Gulf Coast 104 445 2,162 2,155 2,984 2,712 2,077 2,302 6.101 5,969 98.1 
No. La. & Arkansas ..... ahaa 91 96 8 371 90S 954 175 195 2,389 2,357 72.9 
Rocky Mt. New Mexico (Dist. 3) 28 27 25 25 37 5 36 _39 _80 78 1 
Other Rocky Mt. (Dist. 4) eecccceve 262 277 129 21% 1,12 1,107 Sod ie 3,733 3, NOG > 
DE Stet kteesde sexed abect seuss Kees 2,592 2,477 5SO 632 6,894 7,156 29,560 29,182 16,455 16,156 
wees &. Gime. GF TE, DOG. 0c cc cacescens 8,246 8,282 18,361 18,187 49,64 19,169 60,207 59,758 F124,749 125,922 2.7 
U. 8 B. of M. Basis. E. of Calif 5,654 5,805 17,781 17,555 12,74 $2,013 30,647 30,606 108,204 109, 76¢ 
| Total E, of Calif., April 24, 1948 6,651 11,361 23,890 21,052 92,938 
Unfinished gasoline stocks ir ided are S.167,0€C0 barrels 
U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
i 4 MILLIONS OF BARRELS 
(American Petroleum Institute figures 
WEEK ENDED 
Apr. 23 Apr. 16 
ge Barrels Barrels 
m (Daily Average) 
16 ew York-Penna 14,550 413,550 
é Florida 1.400 1.400 
7 est Virginia 7,600 7,650 
22 rginia 50 50 
Southeast 5.400 5.700 
i4 Oo Other $450 1.000 
17 liana 22,750 21,450 
7 nois 176.000 176.850 
Kentucky 23.400 23. 000 
9 ) higar 15.050 10,600 
- ebraska 300 300 
aa Kansas 296,600 299,700 
89 ( ahoma 108.800 100,650 
ocala Texas 
7 District 1 25,200 25,200 
Loe District 2 120,950 120,950 
WV District 3 363,100 363,100 
District 4 185,250 185,250 
bk District 5 35,550 35,550 
12 Hast Texas 253,600 253,600 
17 Other District 6 84,550 84,550 JISFSMANMIJIJIAS OND 2 9 16 2330 7 1421 284 }t! 18 25 
District 7-B 58,600 58,600 APRIL MAY JUNE 
41 District 7-C 12,550 12.550 
00 District § 535,750 535,750 ; 
34 District 9 118,500 118,500 
ak District 10 87.700 87.700 GASOLINE STOCKS (Dist. 5 Not Included) 
Total Texas 1,911,300 1,911,300 (MILLIONS OF BARRELS 
rth Louisiana 117,100 118,000 
Southern Louisiana 377,000 377,000 
20 Total Louisiana 194,100 495,000 
kansas 81,300 81,750 
ssissippi 108,250 108,950 
‘ ibama 1,200 1,200 
Ww Mexico—Southeast 130,000 130,000 
w Mexico—Other 350 300 
oming 119,850 123,550 
ntana 24,150 24,700 j 
orado 67,450 65,600 } 
ih : 450 250 
ane ( fornia 942,200 944,100 i 
Total U. S $.915,950 4,911,600 
Penna, Grade crude incl 57,600 56,950 | 
i mated daily production in barrels of lease | 
lensate mixed with crude and moved in | 
le pipe lines (not included in above crude : 
oleum tabulation) week ended April 23 | 
“ insas 4.850 Texas Inland. 12,000 | 
th La, . 3,500 Texas Gulf 18,000 
Gulf 12,450 Wyoming S50 
led M ssissippi 2,200 California 3,450 
145 ’ 
Total U. S. 57,300 
14 21 
Okla Kansas, Neb. figures are for week MAY 
— e ted 7 a.m., April 21, 1949 
vs Liaw 
) ay 4, 1949 55 
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GASOLINE CONSUMPTION BY STATES, JANUARY 1949 Jersey Standard 
Jan. ‘a 
Tax Ratet Month of 48-49 R f d P d 
January December, 1948 January, 1949 January, 1948 : % e ine ro ucts DISPL. 
Cents Gallons Gallons Gallons Change 
Alabama ae $2,271,000 38,809,000 35,739,000 4. 8.59 S l S R d UNDIS 
Arizona a 5 19,361,000 16,023,000 16,648,000 — 3.75 a es et ecor 
Arkansas 7 . 6% 30,121,000 24,939,000 23,129,000 1. 7.83 tions : 
California ...... oe 349,825,000 297,451,000 273,064,000 8.93 charge 
Colorado s 7 28,081,000 23,925,000 23,525,000 1.70 Oil company annual reports show 
Connecticut 1 37,497,000 32,357,000 30,793,000 - 5.08 increased earnings during 1948 but 
Delaware , t 1 6,787,000 6,303,000 5,727,000 10.05 . , : 
Dist. of Columbia .. 4 14,909,000 13,725,000 12,996,000 + 5.61 many add a note of ow smat 
Florida 7 68,089,000 66,522,000 64,358,000 _ 3.36 1949 profits will decline. Summaries — 
ENE ca Sk eikceaaes 6 55,212,000 53,703,000 49,370,000 L. 8.78 of companies follow: 
Idaho tease 6 10,942,000 9,349,000 9,909,000 - 5.65 te } 
Illinois 3 159,052,000 133,416,000 133,033,000 L 0.29 Jersey Standard affiliates sold over 
Indiana : 54,050,000 74,637,000 42,336,000 + $63 521 million bbls. of refined products 
Iowa : : 4 56,396,000 47,978,000 52,217,000 8.12 : “ 
< > y . y roe 
tg ‘ 49.208.000 37,108,000 13.141.000 13.98 in 1948, a new record, company re 
Kentucky 7 41,793,000 38,027,000 35,470,000 + 7.21 ports. Earnings were over $365 mil- |} 2- 
Louisiana 9 39,368,000 33,881,000 31,216,000 + 8.54 lion, while volume of refined products 
Maine 6 16,030,000 13,287,000 13,357,000 0.52 sold was up 8 5% from 1947. - 
Maryland Ff 36,739,000 33,551,000 30,913,000 8.53 : 0 
Massachusetts : 3 74,816,000 61,845,000 ,157,000 4.54 ‘ , , 
Michigan 3 141,751,000 125,024,000 , 703,000 2.10 Capital expenditures by consoli- 
Minnesota 54,554,000 19,572,000 50,380,000 1.60 dated companies totaled $529,415,000 1 
Mississippi 6 31,234,000 27,181,000 25,373,000 . 7.43 ; autne ua SRS e he 
Missouri 2 January 1949 not available at time of publication a gain of 24% over 1947. They were 
Montana . ° 12,449,000 10,244,000 10,498,000 - 2.42 divided as follows: production $272,- 
Nebraska 5 27,197,000 20,302,000 26,775,000 24.18 158,000; refining $137,074,000; trans- 
Nevada 1 January 1949 not available at time of publication hee hag aa ad epg : eg ra 
New Hampshire j 9.449.000 7.773.000 8.152.000 - 4.65 portation $72,700,000; marketing 542,- 0 
New Jersey 3 97,878,000 75,952,000 4.11.05 055 000: and other $5 428 000 
New Mexico 5 16,542,000 13,672,000 10.70 ° ’ ’ ‘ 
New York t 186,939,000 151,807,000 9.05 ” , 
North Carolina 6 64,763,000 59,655,000 1 8.28 Many of these expenditures are 
North Dakota 1 12,997,000 9,271,000 - 9.88 now bearing fruit,’ Chairman Abrams 
Caro “* . 162,366,000 136,693,000 + 7.81 and President Holman said in report, 
Oklahoma > 50,105,000 36,412,000 | 3.64 : ‘ 
Oregon ) 35,821,000 29,876,000 - 6.47 pointing out that net crude produc- 
Pennsylvania i 164,947,000 144,874,000 33,000 5.41 tion of affiliates was up 8%, refinery 
Rhode Island 1 13,115,000 10,913,000 11,753,000 4.40 runs increased 6° O, pipe line move- 
South Carolina 6 3,221,000 32,388,000 29,082,000 11.37 . a fi ,7 @ tute 90 s 
South Dakota 17,125,000 13 019 V00 13 716 000 + ments in the U . S. were up 12% and 
Tennessee 7 19,984,000 43,643,000 39,260,000 $11.16 product sales increased 8%. 
Texas 1 228. 674,000 194,145,000 183,397,000 ».86 
Utah { 11,986,000 12,546,000 12,115,000 3.56 Net income was up 36% from the 
Vermont ... : i 6,794,000 5,730,000 5,878,000 2.52 previous annual high, and total in 
Virginia «a% 6 57,557,000 53,051,000 46,659,000 1.13.70 come for the corporation rose 41% 
Washingtor ) 17,805,000 38,464,000 40,174,000 1.26 
West Virginia 5 25,093,000 27,486,000 24,431,000 12.50 a - Dinan on . - , 
Wisconsin . ; " 63,104,000 55,499,000 55,227,000 L 0.49 Looking forw ard, company told y 
Wyoming ; i 9,572,000 6,705,000 6,979,000 3.93 stockholders in report: 
Total 2,853,208, 000 2, 483,492,000 2.383,421.000 1.20 “In the company’s view, requir: ; 
aily Average 92,062,000 80,113,000 76.885.000 L 4.20 ments for petroleum products will 
Change from previous year probably be slightly higher in 1949 I 
Total Change ; : 1.100,071,.000 Ss . a ig = 
Percentage change in Daily Average + 4.20% than in 1948. This outlook is based P 
on, among other factors, anticipated h 
These are state tax rates per gallon. In addition there is a federal tax of 1.5c per gal higher demand by motorists for gas 
In general, these figures include all gasoline sold or consumed within the confines of the oline, by home-owners for heating oil, 
state, regardless of whether it was for a taxable or nontaxable purpose. and by railroads for Diesel fuel 3 
Despite the prospect for a higher 
Standard Oil Co. (N. J.) Gulf Oil Corp lu 
9 947 pes 
1948 1947 penn oe ar 
— ty ; : = ae er cree Net earnings $15 39,2 s .540.( 14 
4 Bat ne $3,.332.18S7,000 $2,386,667, 000 Earnings per share S 13.53 < 10 e 
. ne { t dated s 365,605,000 S$ 268,627,000 Cast lividend 1 ene 4 . P od 
Net ne pa t company) s 923.448 $§ 128.680.718 ash dividends paid . $ 32,.333.964 § 24 9 
Net pe ', ss , pita au,© chen Dividends per share s 00 s 2 O7 
C h dividend ; , : > 12 14 5 9.Se Capital expenditures $239 ,550,825 $180,956 
Net pe veges “ ae > > «UU > 4.00 Net sales, other operating revenue $1.068.876.539 $797.211.4 
ve ai b {8 Total Assets $1,.191,.004,087 $929.168,8 
ed state 128.000 398.000 Working capit i] < 156.46 $129 541.( 
Othe Western Hemisphere - 647.000 594.000 Total taxes . < 220 625 004 $185 549 H 
de refinery runs (b/d): pot 
nited States 746.000 703.000 Taxes per share > 19.45 > 2 
Othe Western Hemisphere 644.000 603 000 Gross crude pt duced (bblis.) 193,323 167 8,4 
i , - ’ Net crude produced (Average b/d) 154 S n 
I 1 sales (b/d) omee ‘ 1.424.000 1.314.000 . : 
eating age . ; eign Crude processed at refineries fro 
Capital expenditures ie s 929.415,000 § 425.667.000 om sisi sata = . n 
Property plant equipment less reserves $1,858,675,000 $1.52 122 000 Total bbls 2 140,558,250 134,S97,4 t 
: _ : , Sateen 91,024,122, 0OC \verage b/d 384,039 369 
Sales refined products bbls 146,964,411 143,096,1 S \ 
Company also paid stock dividend during year of two shares for 
eact 10 
’ Humble Oil & Refining Co. t 
Imperial Oil prot 
a 1948 1947 , 
- 1948 1947 Net production of all petroleum liquid ul 
vet income $22,832,070 $20,464,381 (bbls. ) ‘ 140.800.000 130,700 that 
Income per share S4.18c 75.54¢ Crude oil refined (bbls.) 91.300.000 83.000 
Net from Canadian operations $16,873,163 $15.903.865 Trunk line deliveries ‘(bbls 277.600.0000 253.300 a 
Capital expenditures $36,591,937 $27,220,004 Gross operating income . $1.050.570.000 S$ 724.560 ) 
Net income . eres $ 186,069,000 §$ 124,107 ) 
Dividends $ 71,903,000 § 3,927 H 
Crown Central Net income a share s 10.35 § f 
Dividends a share . s 100 § : 
, és Capital expenditures $ 138,302,000 § 96,134 ir 
. = Z 1948 1947 Net investment in fixed assets end of ul 
elgh 38 perating income $33,780,266.74 $17,803,759.50 year eae a c B , S$ 560.664.0000 $ 481.691 ) 
Net profit $ 3,219,066.38 § 744,221.12 Stockholders investment end of year... $ 673,546,000 § 559,380, 00 H 
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DISPLAYED: Advertisements set 
$10.00 per column inch. 
UNDISPLAYED: “For Sale”, 


charge, $6.25 per insertion. 


in special type or with border— 


7 . “Wanted to Buy”, “Help Wanted”, 
Business Opportunities’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


“Position Wanted’’—1l0 cents a word. Minimum charge §2 per insertion. 
Box number counts 3 words. Copy must reach us by Wednesday 
preceding date of issue. 

All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 





FOR SALE 


STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


20—10000-Gallon, Tank Car Tanks, 
Coiled and Non-Coiled 


1—-5500-Barrel, Vertical, Bolted Type 
OTHER TANKS TOO! 

Also Complete Tank Cars! 
IRON & STEEL PRODUCTS 
INC. 

Founded 1930 
13456A S, Brainard Ave., 
Chicago 33, Illinois 


“ANYTHING containing IRON 
or STEEL’ 


For Sale 


FOR SALE: 1947-K5 International with 725 
gal., 4 compt., streamlined tank. Complete 
with manifold, pump, meter, and hose reel 
Write for details. HAWKEYE OIL Co., Cedar 
Rapids, lowa 


BULK PLANT: Over 800,000 gallons storage 
capacity. R.R. siding, two acres, five build- 
ings, two high pressure boilers, 10 mixing 
kettles. Petroleum oils, vegetable oils, indus- 
trial oils, alcohol, greases and potash soaps. 
Million dollar annual sales. Located in De- 
troit, Michigan, 25 years For complete par- 
ticulars write BOX 177, National Petroleum 
News. 











STEEL DRUMS 


We can furnish you with bung 
type and full open head steel 
drums and pails suitable for 
lubricating oils, greases, fuel 
oils, etc. At any point. Let us 
have your inquiries. 

BUCKEYE COOPERAGE COMPANY 


3800 Orange Ave. Cleveland 15, Ohio 
Phone EXpress 3383 














BARGAIN 
200 GASOLINE PUMPS 


Approximately 200 new government sur- 
plus Erie Model 135M hand operated 
gas pumps complete with continuous 
meter, hose, brass nozzle and foot 
valve Perfect for farm and contrac- 
tor installation Original cases Photo 
on request 


$15.00 each lots of 10-25 f.o.b L.I 
City, N. Y 


$12.50 each lots of 50-100 f.o.b. L.I 
City, N. Y 
Make offer for all 
MYTRON A, MARX 
84-42—126th STREET 
KEW GARDENS 15, N. Y. 











Wanted to Buy 


WANTED TO BUY: Jobber owned bulk plant 
operating with Major oil contract Desire two 
or three service stations, owned or under long 
term lease, Location, preferably in North 
Carolina or Virginia. BOX 186. 


Position Wanted 


CONTROLLER-TREASURER, experience with 
independent oil company in preduction, refin- 
ing and marketing accounting, taxes and fi- 
nance; presently employed; desire change. 
BOX 185 


Positions Open 


SALES MANAGER: successful experience sell- 
ing complete line petroleum products to oil 
jobbing trade, age under 40, must travel, sal- 
ary open. PENN-O-TEX OIL CORPORA"‘ION, 
Minneapolis 4, Minn. 


GREASE AND POTASH SOAP manufacturer 
has opening for man with several years kettle 
experience Company 25 years in petroleum 
products in Detroit, Michigan State age, ex- 
perience and qualifications. BOX 178. 


WANTED—Construction Engineer or Contrac- 
tor with wide experience in building filling 
stations, to make estimates and let contracts. 
Extensive travel required. Write ‘‘President’’, 
Spur Distributing Co., Inc., P.O. Pox 941, 
Nashville, Tennessee. 


SALESMAN— Experienced bulk fuel oil repre- 
sentative to call on large wholesale and retail 
dealer accounts in New York and lower New 
England for independent § primary supplier 
Give complete’ personal history experience 


qualifications, and salary desired (Our pres- 
ent organization Knows of this ad.) Reply 
BOX 183 


SALESMAN: Large independent oil refiner has 
several openings in Mid-West ind Eastern 
States for aggressive representative Previous 
experience in petroleum industry or extensive 
mechanical Knowledge desirable Applicant 
selected will contact oil jobbers, fleet opera- 
tors contractors and political subdivisions 
Give complete history in first letter Interview 
will be arranged BOX 154 


Business Opportunities 


CASH AVAILABLE, $50,000 to $10,000, for 
purchase or investment in Petroleum Jobbing 
and Distributing business, by Petroleum en- 
gineer, age 41, married Prefer connection 
with Nationally known Company Location 
South or Southwest, but will consider others 
Box 151 


OPERATOR WANTED: Small independent job- 
ber in western Pennsylvania, handling unbrand- 
ed gasoline and other petroleum products, is 
seeking a capable operator who can invest 
some $20,000 in the business, assume full 
charge of it and make it grow into a BIG 
business The opportunities in this industrial 
area are tremendous. Owner is tied up in 
other merchandise lines and cannot give the 
oil department necessary attention \ profit 
sharing plan can be worked out plus salary, 
or a salary & bonus plus interest on invest 
ment Give full details about yourself in 
first letter Replies held confidential BOX 
182 





lume of business, however, it ap- 
ears that earnings will be lower in 
449, principally because of lower 
roduct prices. 

Operating data shown on p. 56. 


Humble Oil & Refining 


Humble Oil & Refining Co. became 
second largest marketer of gas- 
ne in Texas during 1948, rising 
m fourth position during course of 
year, company’s annual report 
WS. 


t 


‘The volume of gasoline sold by 
average station handling Humble 
ducts was more than 10% higher 
in in 1947,” report stated, adding 
it Humble currently is engaged 
a program of further expansion of 
es facilities. 


t 


Humble reports present plans call 
“slightly greater” capital expend- 
tires in 1949 than in 1948. Company 
ubled output of LP-gas in 1948. 
Humble’s President Hines H. Baker 


ay 4, 1949 


and Board Chairman L. T. Barrow 
told stockholders that current down- 
ward adjustment of oil production 
and refinery runs to correct the im- 
mediate situation of supply exceed- 
ing demand is expected to be tempor- 
ary. 

President Baker said Humble Oil 
& Refining Co.’s investment program 
for 1949 would achieve a new high of 
$155 million, topping 1948 figure of 
$138,300,000. 

Highlights of Humble’s operations 


are shown on p. 56 
Gulf Oil 


Both assets and sales of Gulf Oil 
Corp. topped the billion dollar mark 
during 1948 for the first time in the 
company’s history, according to an- 
nual report just published. 

Record levels likewise were reached 
in earnings—which showed a 60% 
increase over 1947—capital expendi- 
tures and all branches of company’s 
operations. 


Calling attention to fact Gulf’s 
capital expenditures in 1948 were 
$58,600,000 greater than in preceding 
year, Chairman J. F. Drake and 
President Sidney A. Swensrud told 
stockholders: 

“To accomplish this and to prov:de 
required working capital, it was nec- 
essary for the company, in addition 
to utilizing funds represented by 
depreciation and depletion, to reinvest 
all earnings after dividends and to se- 
cure large additional sums from out- 
side sources. 

Last year’s earnings, they said, 
“were not out of line with those of 
prewar years when measured in terms 
of what the 1948 dollar would buy as 
compared with those of earlier years.” 

On the supply-demand picture, they 
said: 

“While the present fuel oil surplus 
clearly is related to unusual weather 
conditions, the underlying fact re- 
mains that the basic supply position 
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HANDLE 


‘*SPLIT-LOADS”’ 


SAFELY 


BLACKMER DUAL TRUCK PUMPS 


Easy to mount — Eliminate need for dual 

power take-off. Blackmer Duals operate as single pumps assembled 
in tandem. They handle split loads quietly, quickly and safely. 
Blackmer Duals provide two completely separate fluid systems, yet 
occupy little more space than a single pump. Pumping elements 
are self-adjusting for wear. No shaft leakage. Built-in relief valve 
provides positive pressure control. Easy to operate. Inexpensive 
to install. Compact. Lightweight. Write for information. 





BLACKMER TRUCK PUMPS ARE QUIET! 
Single or dual, Blackmer truck 
pumps give quiet, dependable 
service. Thousands in use... per- 
formance proved on the job. 
Models for every application. 
Blackmer gives today’s top value. 
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MODEL B353 
900 Watt Unit 
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Gives up to 7 times more 
light than ordinary open 
1000 watt reflector. 
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to the moor: 


Its still there — just not visibl 


BLACKMER 
PUMP COMPANY 


1809 CENTURY AVE., S.W. 
GRAND RAPIDS 9, MICH. 





eo 


7 


at times. 


Is your station — like the moon — 


only partially visible, too? Ston- 
co equipment—with its exclusive 
troug design and wider light 
spread area will give you the 
kind of sales illumination that 
makes a man drive in and say 
“Fill her up please.” 


BETTER LIGHT means BETTER BUSINESS 
Stonco equipment is sold exclu- 
— through qualified whole- 
salers. 





STONE MANUFACTURING COMPANY 
489 Henry Street 







Elizabeth 4, N. J. 


of the industry, in relation to prob- 
able demands, has so greatly im- 
proved that a return to recent high 
price levels for fuel oil seems hardly 
likely in the near future. 


“On the other hand, given reason- 
ably high levels of employment and 
national income, there seems every 
reason to expect further increases in 
the over-all consumption of petroleum 
products, as the number of automo- 
biles, trucks and buses, oil burners, 
Diesel locomotives, tractors and the 
like continue to increase; and the 
lower prices on some oil products 
may also add to sales volume. 

Operating data is shown on p. 56. 

Imperial Oil 

Lack of refinery capacity to meet 
record demand caused Imperial Oil 
to import 17% of the product it sold 
during 1948, company says in its 
annual report. Sales in Canada and 
Newfoundland reached a new high 
of 1,819,000,000 imperial gals. 

During the year company increased 
its refinery capacity 14.5% and pro- 
cessed an average of 135,027 b/d, re 
port shows. 

Imperial made $36,591,937 of cap- 
ital expenditures during 1948, about 
$14,000,000 more than the year’s net 
income, to help meet increasing de- 
mand. 

Financial data is shown compara- 
tively on p. 56. 

Crown Central 

Crown Central Petroleum Corp.'s 
1948 net profit was about 333% ove! 
1947 profit, but was exceeded by 1948 
capital expenditure of approximately 
$4,000,000, annual report’ shows 
Gross operating income last year al- 
most doubled the 1947 total. 

Crown Central in 1948 acquired 
75% of capital stock of James River 
Oil Co., Inc., Virginia marketer and 
bulk plant and ocean terminal oper- 
ator. 

Financial data is compared on p. 56 

’49 Earnings May Drop 

Oil company earnings for 1949 may 
be 20% to 25% below those of 1948, 
Joseph E. Pogue, Chase National 
Bank, states, adding “the high earn- 
ings of 1948 are not an economic ne- 
cessity now that shortages have been 
surmounted and urgent construction 
requirements have been met.” 

Mr. Pogue told Investment AssI 
of New York that if capital expendi 
tures are less by 20% in 1949 than i: 
1948, a decline in earnings of 25‘ 
could be absorbed without impairin 
the funds needed to maintain recen! 
dividend rates. Such a rate would 
result in reducing the percentages « 
earnings retained in business fro 
73% to 64%, he said. 

Meanwhile, first quarter financi 
reports of most oil companies w! 
have released statements thus f 
show a sharp drop in many cas 
Reports follow: 

Net income of Lion Oil Co. fr 
first quarter of 1949 was $2,222,777) 
down $766,069 from same quarter 
1948. 

T. H. Barton, Lion Oil board cha 


] 


NATIONAL PETROLEUM NE\S 





man, 
leclit 
about 
(1) 
tate: 
ion; 
ined 
ng c 
recas 
f ck 
while 
sion 
prese 
He 
we h 
in oil 
ducti 
pany 
offset 
ables 
bring 
pany 


Ph: 
the f 
29.49 
last } 
713,2 
incre 
gross 
over 

Stc 
ing \ 
chars 
high 
and 1 
cause 


Shi 


last : 
774,1 
Fir 
Refin 
lropy 
$8.18 
perio 
$2 73 
respe 
Chi 
for fj 
111, 
CoO re 
Boar 
said 
ho 
in 


earni 





man, told stockholders that expected 


lecline in earnings was brought 
about by: 
(1) Reduced allowables in some 


states where Lion has crude produc- 
ion; (2) lower prices for most re- 
fined oil products, particularly burn- 
ng oils; and (3) loss of production 
rccasioned by temporary shutdown 
f chemical plant in part of March 
while tying in some of current expan- 
sion and construction projects with 
present facilities. 

He stated, “In my opinion, unless 
we have substantial additional cuts 
in oil production allowables, new pro- 
duction being developed by the com- 
pany should, before the close of 1949, 
offset effect of reduction in allow- 
ables already experienced and again 
bring total daily production of com- 
pany to new peak.” 


Income Down 29.4% 


Phillips Petroleum net income for 
the first quarter of 1949 was down 
29.4% from the corresponding period 
last year. Earnings dropped to $12,- 
713,254 from $18,154,148, despite an 
increase of 24.4%, or $25,000,000, in 
gross income during 1949 quarter 
over the 1948 first period. 

Stockholders at the annual meet- 
ing were told that higher operating 
charges caused by increased wages, 
high cost of materials and supplies 
and larger volume of crude purchased 
caused the fall in net. 

Shell Union first quarter earnings 
this year were off 26% from last 
year, falling to $21,422,000 from 
record high of $28,980,000, stock- 
holders were told at company’s an- 
nual meeting. 

Total income from sales of prod- 
ucts and other revenue during quar- 
ter was $205,204,046 compared with 
last year’s quarterly figure of $207,- 
774,110. 

First quarter earnings of Atlantic 
Refining were off slightly this year, 
dropping to $7,729,000 compared to 
$8,180,000 for the corresponding 1948 
period. Per share earnings were 
$2.73 and $2.80 for 1949 and 1948 
respectively. 

[he Texas Co. reports net income 
for first quarter of 1949 at $28,870,- 
111, compared with $27,974,839 for 
corresponding quarter of last year. 
Board Chairman W. S. S. Rodgers 
said 1948 first quarter earnings, 
however, were after setting aside an 
inventory reserve of $6 million, which 
reserve was restored to 1948 earnings 
later in year when premium payments 
for. erude began to disappear and the 
price was stabilized. “On this basis 
earnings for the first quarter of 1949 
were $5,104,728, or 15%, less than in 
th same period of 1948,” he stated. 


Comments on Gasoline Prices 


n his statement to stockholders 
Rodgers commented on current 
ésoline prices: 
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Gasoline prices, excluding tax, 
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compared with levels of 1926 are still 
low and have been for many years, 
when contrasted with the price of 
crude oil or the U. S. Department 
of Labor Indexes for other commodi- 
ties. At the same time, particularly 
in the last few years, there has been 
a marked improvement in the quality 
of gasoline which has substantially in- 
creased the cost of manufacture. 
These (increased costs) are such 
that should present crude prices and 
other costs continue at the current 
levels, a higher price to the public 
for premium gasoline will be neces- 


na 
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sary. The resulting increased econo- 
mies (from improved premium) 
should be sufficient to more than off- 
set the increased price of the higher 
quality premium required. A similar 
situation will exist with house-brand 
gasoline, if the present trend of in- 
creasing its octane rating continues. 

“While there have been some re- 
cent upward adjustments in gasoline 
prices, these have been more than 
offset by reductions in prices of fuel 
oil and distillates. At the same time 
there is no declining tendency in the 
industry’s over-all costs.” 
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TANK PUMP DRIVE 
INSTALLATIONS 


TRUCK OPERATORS: 


STOW Flexible Shafting saves you plenty of money by eliminat- 
ing many of your pump drive installation, operation and mainte- 


nance headaches. 


Here’s how: 


> Location of pump in accessible places permits ease of service. 


2) Requires less piping—cuts piping costs—fewer joints result in less leakage. 


© The smooth working of the STOW Flexible Shaft minimizes wear. 


0 STOW Flexible Shaft 


automatically compen- 





sates for relative move- 
ment between the pump 





and power take-off re- 
sulting from distortion 
of the chassis frame 
caused by uneven 
roads. 


See how STOW Flexible Shaft- 
ing will solve your pump drive 
problems. Send today for bulletin 
showing how to: mount shaft for 
any pump location . . . determine 
shaft capacity . . . measure shaft 
length . . . layout new or con- 
version jobs. 


STOW Flexible Shafting per- 
mits a@ tank pump to 
located at side or rear po- 
sitions, for greater accessi- 
bility. 

Also meets all the require- 
ments tank pump drive 





on Tractor-Trailers. 























MANUFACTURING CO., INC. 


21 Shear St. 
BINGHAMTON, N. Y. 
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Young Jobbers 


Thirty-five-year-old John M. (Milt) 
Fleming is general manager of 
Checker Oil Co., wholesale and re- 
tail distributor of ‘Checker’ prod- 
ucts in Columbus, Ohio. 

Milt has been in the oil business 
for almost 15 years—since taking 
over a service station dealership in 
1934 after finishing college. He was 
born at Willard, Ky., but grew up 
and completed public schooling in 
Ashland, Ky. Milt attended More- 
head State College, Morehead, Ky., 
and was graduated as a major in 
business administration. 

He was a station dealer for Stand- 
ard Oil Co. (Kentucky) for more 
than a year. He sold his outlet in 
1935 to join Ashland Oil & Refin- 
ing Co. Milt was manager of Ash- 
land’s Crooksville, Ohio, territory 
when he left Ashland in 1940 to go 
with Checker Oil as assistant man- 
ager in charge of retail sales. With- 
in two years, he was made general 
manager in charge of all operations. 

Checker Oil, which is now putting 
into effect plans for completely re- 
modeling its main Columbus bulk 
plant and doubling storage capacity 
there, operates a chain of company 
stations doing more than 3,000,000 
gals. annually. Checker Oil’s most 
recent outlet is a “complete one-stop 
service” center on VU. S. Route 40 
in Columbus. Milt says this new out- 
let is one of the most modern motel- 
service station-restaurant combina- 
tions in operation in the U. S. 

Four truck units and four pas- 





Mr. Fleming 


senger cars comprise the Checker Oil 
fleet, and contract carriers are also 
used to make the refinery to service 
station deliveries. 

Milt lives in Columbus with wife 
and family. He has been married for 
15 years and is the father of a 12- 
year-old son and_ seven-year-old 
daughter. 





Bruce H. Clary, in addition to head- 
ing refinery sales of wax for Bareco 
Oil Co., has been named vice presi- 
dent and director of the company. 
During World War II, Mr. Clary 
served for two years with PAW in 
Washington helping in the allocation 
of all microcrystalline waxes in this 
country and abroad. 

* * * 

C. B. Myers, who operates as Myers 
Oil Co., Statesvillee N. C., has 
equipped his bulk plant with three- 
inch loading assemblies capable of 
handling 1,400 gals. in 12 minutes. 
He plans to sell and service tires 
through a new tire repair and recap 
shop now being built, and further 
plans for 1949 call for construction 
of three new service stations. An 
oil marketer for 27 years, Mr. Myers 
is active in civic affairs as president 


of the Rotary Club and chairman of 


the Civil Service Board. 
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Stanley W. Duhig, vice president 
and treasurer of Shell Union Oil Corp. 
since 1938, was one of four new di- 
rectors recently elected to the board. 
The others are: Cason J. Callaway, 
director of U. S. Steel Corp., Chem- 
ical Bank & Trust Co., and Trust Co. 
of Georgia; H. Bloemgartin, manag- 
ing director of both Royal Dutch Pe- 
troleum Co. and Batavian Petroleum 
Co. and director of Shell Caribbean 
Petroleum Co.; and J. W. Boyle, di- 
rector of Shell Transport & Co. and 
of Shell Caribbean Petroleum Co. 

Dr. Duhig has been with Shell 
companies since 1910. After a num- 
ber of years in oil field work, he 
became co-ordinator of Shell’s treas- 
ury department work in Los Angeles, 


then general auditor. In 1930 he 
transferred to New York as secre- 


tary and treasurer of Shell Union and 
held that position until becoming 
vice president. 


Two new vice presidents were elect- 
ed and other officers were re-elected 
at Great Lakes Pipe Line Co. New 
vice presidents are J. B. Lawson (i! 
charge of operations), former gen 
eral superintendent, and R. L. Wag- 
ner who retains his position as gen 
eral counsel. Mr. Lawson has been 
with Great Lakes since the early 
days of its organization. Mr. Wag 
ner joined Great Lakes in February, 
1949, coming from Shell Oil Co. where 
he had been assistant manager of th: 
legal department. Re-elected of- 
ficers are: Harry Moreland, presi- 
dent; C. A. L. Walker, vice presi- 
dent for traffic; R. A. Kroenert, sec- 
retary-treasurer; G. A. Welsh, assist- 
ant secretary and assistant treasurer, 
and J. T. Robb, controller. ... Re- 
elected directors are: A. W. Ambrose, 
Cities Service Oil; J. J. Cosgrove, 
Continental Oil; R. D. Cottingham, 
The Texas Co.; Jacob France, Mid- 
Continent Petroleum; D. D. Irwin, 
Pure Oil; L. F. MeCollum, Continen- 
tal Oil; C. R. Musgrave, Phillips Pe- 
troleum; H. L. Phillips, Sinclair Re- 
fining; W. G. Skelly, Skelly Oil, and 
Mr. Moreland. 


* * + 


Calvin D. Johnson has been made 
Washington, D. C., representative for 
Pruitt Petroleum Co. His headquar- 
ters are at 4610 16th Street, N.W. 

* * * 

Ralph C. Glacel has moved up from 
assistant to the traffic manager to 
assistant traffic manager, The Texas 
Co., New York. He first joined Tex- 
aco in 1924 as a rate clerk... . His 
successor is Herbert Adams who was 
promoted from chief clerk in the 
traffic division. 

J. T. Deane, vice president, Oro- 
nite Chemical Co., subsidiary of 
Standard Oil Co. of California, will 
move to San Francisco from New 
Orleans in the near future to ta 
charge of all Oronite manufacturing 
operations. T. I. Clausen, acting 
assistant to the manager, chemicals 
division, California Research Ci 
(another California Standard subs 
iary), is transferring to Oronite 1 
will make his headquarters in New 
Orleans as general superintendent in 
charge of manufacturing operaticns 
at Oronite’s Oak Point plant. 

A new oil storage warehouse AS 
recently constructed by Robert C, «ne 
Erwin J. Sieling, partner operators 
of Sieling Oil Co., Alexandria, Minn 
These jobbers will mark their 2th 
anniversary on Oct. 1, 1949. 
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WITH HI-V-I, THE TWIN ACTION OIL 


Selling quality is one sure way of boosting motor oil 
sales . . . of doing repeat business! HI-V-I is the oil 
you need to do this . . . it is a twin-action oil that 
cleans as it lubricates! High resistance to formation of 
Sludge and carbons . . . the cleansing action that re- 
moves gum and varnish deposits . . . the high-viscosity 
index that makes it adaptable to extreme changes in 
temperature . . . these are the things that spell 
quality in Hi-V-I. Refined from 100% paraffin- 
base Mid Continent Crude in a refinery devoted exclu- 
sively to its processing, HI-V-I is the quality oil that 
pits more profit in the till for the independent Jobber 
ard Dealer. Stock HI-V-I.. the quality oil! 


6 PRODUCT OF THE CHAMPLIN REFINING COMPANY ENID, OKLAHOMA 
roducers, Refiners, Distributors of Quality Petroleum Products Since 1916 
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John Wieland, advertising manager, Standard Oil Co. (Ohio), asked for industry 
co-operation with the Oil Industry Information Committee during a luncheon 
sponsored by the Cleveland Petroleum Club for members and guests of the Nation- 
al Petroleum Assn. in Cleveland, April 14. Mr. Wieland was recently named chair- 
man of the Steering Committee in OIIC’s Ohio-Kentucky-Tennessee district 





Long-time recording secretary of the National Petroleum Assn., Herbert G. Eaton 
(center) of Warren, Pa., takes time out from convention proceedings in Cleveland 
to reminisce with two old friends: John R. Nelson (left) of Canfield Oil Co., Cleve- 
land, and O. G. Jakob of Continental Can Co., New York. Mr. Eaton was present at 
NPA’s organizational meeting in 1902 and has been recording secretary ever since 





Clevelander Frank Sargent (right) of Allied Oil Co. gets together with two out-of- 
town friends during the National Petroleum Assn. meeting in Cleveland, April 
13-15. Two Ohio Oil Co. men from Findlay, Ohio, are: M. W. Nicholas (left) assis- 
tant manager, refining, and N. T. Stover, general sales manager 
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Recently named Steering Commit 
tee of Oil Industry Information Com 
mittee’s Kansas-Oklahoma district in 
cludes: R. N. Cooper, Derby Oil; J 
T. Groene, Golden Rule Oil; C. F 
Holmes, Kansas Oil Men’s Assn.; (¢ 
R. McPherson, Sovereign Service; J 
B. Smith, Vickers Petroleum; R. i 
Pielsticker, Skelly Oil; W. A. Alex 
ander, Shell Oil; G. G. Bish, Ohio Oil 
W. H. Garbade, Deep Rock Oil; Rush 
Greenslade, Gulf Oil; M. J. Heald 
The Texas Co.; R. D. Karns, Stan 
lind Oil & Gas; C. C. MacKay, Cart« 
Oil; C. B. Mapes, Mid-Continent O 
& Gas Assn.; R. W. McDowell, Mid 
Continent Petroleum; Luther Wil- 
liams, Sunray Oil; Joseph La For- 
tune, Warren Petroleum; W. S. Nor- 
man, Magnolia Petroleum; R. V. 
Rodman, Anderson-Prichard Oil; M. 
L. Margenau, Cities Service Oil; C. 
R. Musgrave, Phillips Petroleum; E. 
A. Williford, Continental Oil; R. R. 
Irwin, Socony-Vacuum Oil; Jess 
Knowles, Skelly Oil, and H. E. Purdy, 
Standard Oil (Indiana). 

* * * 

New officers in three states of the 
New England District, Oil Industry 
Information Committee are: 

Vermont—vice chairmen: A. R. 
Douglas, Tide Water Associated; R. 
F. Peck, Shell Oil; E. J. Collins, Gulf 
Oil; R. H. Slocum, Socony-Vacuun 
area leaders: Harold Putnam, Bar- 
rows Coal; R. B. Baldwin, C. P 
Smith Inc.; P. R. Whitcomb, Texas 
Co.: J. E. Jacobs, Cities Service Oi 
C. D. Dezell, Socony; Thomas Shee- 
han, Socony. 

Connecticut—vice chairmen: J. W. 
Brown, Socony; T. J. Nagle, Shell 
E. W. Van Deventer, Socony; C. W. 
Blanchard, Wyatt, Inc.; E. R. Brad- 
ley, Sun; area leaders: W. D. Roth, 
Dahl Oil; M. J. Hoffman, M. Hoff- 
man Fuel; J. E. Devine, Texaco; 
Jack Simms, Socony; J. J. Gleason, 
American Oil; W. E. Wesson, Wil- 
liam E. Wesson Co.: E. E. Walsh, 
Tide Water; H. F. Dodd, Jr., M. B. 
Dodd Co. 

Rhode Island—vice chairmen: H. 
G. Thomas, Tide Water; D. Z. Blake- 
ney, Esso; R. T. Westmoreland, La 
son Oil; T. L. Walsh, Atlantic Re- 
fining; area leaders: L. E. Wilson, 
Atlantic; Jerome Kirby, Newport 01! 
M. D. Perry, Murphey Chevrolet C 
T. H. Pomfret, National Motor Salvs 
Inc. 


Management of the marine sales ‘i- 
vision, Sinclair Refining Co., has 
been placed under the direction of WV. 
Fletcher Farrell, manager of the ra- 
tional accounts division. 

L. T. White of Petroleum Advise’'s, 
Inc., New York, was named by §:c- 
retary of Commerce Sawyer to Co n- 
merce Department’s Small Busin ss 
Advisory Committee. Petroleum l- 
visers is a subsidiary of Cities Se v- 
ice. 
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Illustration below shows 
special Jack design for 
Offset Differentials. 


SINGLE OR MULTIPLE 
POST INSTALLATIONS 


Wayne Hoists are tailored 
to your own requirements. 
A Wayne representative 
will discuss your needs with 
you, and Wayne Hoist En- 
gineers will recommend the 
right equipment for you. 
There’s no obligation. 





















YOUR NEEDS 


WAYNE AUTOMOTIVE HOISTS are powerful, easily 
handled, and convenient. They permit complete access to all under 
parts of car. Special multiple post arrangements and superstruc- 
ture designs developed to suit your requirements and accommo- 
date longest trucks. You can increase your lube business, simplify 


tire and repair work with Wayne Hoists. 


ate xv pa s 
\;| THE WAYNE PUMP COMPANY znl> 
508 Tecumseh Street, Fort Wayne 4, Indiana |. ~~ = 


Please send [_] Bulletin on Wayne [] Two Post, [[] Single Post 
Hoists. [] Send Salesman. 
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Mr. Wartman Mr. Ball 


Charles H. Wart- 
man was’ made 
manager of the 
marketing depart- 
ment of General 
Petroleum  Corp., 
succeeding V. 
A. Bellman who 
was recently pro- 
moted to vice pres- 
ident in charge of 
marketing , 
Baxter F._ Ball, 
manager of the 
marketing depart- 
ment’s northern 
California division, replaced Mr. 
Wartman as assistant to the vice 
president in charge of marketing. 

Mr. Ball’s successor is Everett 
M. Gray who had been manager of 
white products sales the past year. 

Mr. Wartman has been selling 
GP products since leaving the Uni- 
versity of Arizona in 1924 to take 
over Valley Oil Co. The company 
was sold to GP in 1929, and Mr. 
Wartman joined GP as district man- 
ager, Phoenix, Ariz., area. He went 
to Los Angeles in 1930 and has held 
marketing administrative positions 
there since that time, having been 
assistant to the marketing vice pres- 
ident since 1948. ... Mr. Ball has 
been with GP for 18 years—six years 
as a salesman in Seattle, then in 
various administrative capacities at 
Portland and Seattle, before becom- 
ing northern California division man- 
ager. 
1928 and has remained in the mar- 
keting department since that time, 
save for service with the U. S. Navy 
during World War II. 


Mr. Gray 


Mr. Gray joined GP in' 





Contributions to “About Oil 
People” are always welcome. 
Everyone appreciates learning 
of what their friends and busi- 
ness associates are doing along 
business and social lines. Please 
address contributions about 
yourself or other oil people to: 
About Oil People Editor, Na- 
tional Petroleum News, 1213 
W. 3rd St., Cleveland 13, Ohio. 











Milton A. Dixon, manager of lu- 
bricating bulk sales, Standard Oil Co. 
(Indiana), has been promoted to 
manager of lubricating and industrial 
sales. John M. Gower, assistant 
manager of lubricating bulk sales, 
replaces Mr. Dixon. . . . With Indiana 
Standard since 1924, Mr. Dixon had 
been manager of lubricating bulk 
sales since 1948. He joined the com- 
pany’s lubricating sales department 
after periods at the sales engineer- 
ing school and as a service station 
attendant. Mr. Gower joined the 
company in 1929 at Detroit. He was 
a lubricating salesman there in 1936 
when he was transferred to the Chi- 
cago general office as assistant to 
the manager of lubricating bulk sales. 
He became assistant manager Jan. 1, 
1949. 


* * * 


Thomas B. Murphy of Minneapolis, 
recently appointed sales manager of 
Deep Rock Oil Corp. at Chicago, was 
honored at a testimonial dinner given 
for him before his departure in the 
St. Paul Town & Country Club by 
the Twin Cities Petroleum Club. Mr. 
Murphy was Minnesota chairman of 
the Oil Industry Information Com- 
mittee. 


* 


Floyd O. Norstrom, Division man- 
ager, Phillips Petroleum Co., Minne- 
apolis, is the newly elected Twin 
Cities chairman of the Oi] Industry 
Information Committee. 

* * * 


R. C. Miller, Independent oil job- 
ber in Bryan, Ohio, for the past 23 
years, recently purchased a new serv- 
ice station. Mr. Miller is county 
chairman of the Oil Industry Infor 
mation Committee. 


x 


Jack Cashell, Preston Oil Co., Co- 
lumbus, Ohio, was made a member 
of the Production Research Advisory 


Committee of Pennsylvania Grade 
Crude Oil Assn. He has been with 
Preston Oil since 1943, concerned 
chiefly with development of the com- 
pany’s secondary recovery oil proj- 
ects in Ohio, Pennsylvania, West Vir- 
ginia and Kentucky. He previously 
was with Stanolind Oil & Gas Co. and 
Carter Oil Co. 


* * * 


Phillip R. Phillips has been named 
to the board of Phillips Petroleum 
Co. Previously his uncle, Frank 
Phillips, had resigned as board chair- 
man and had been given the title of 
honorary director and honorary 
chairman (see NPN March 23, p. 14) 

Paul Endacott, vice president 
and assistant to the president at 
Phillips, was elected executive vice 
president S. S. Learned, chair- 
man of the operating committee, was 
elected a vice president H. W. 
Hinkle was elected assistant comp- 
troller. 


Robert L. Milli- 
gan, treasurer of 
Pure Oil Co., has 
also been elected a 
vice president of 
the company. Mr. 
Milligan has been 
in Pure Oil’s treas- 
ury department 
for 20 years. Be- 
fore his promotion 
to treasurer two 
years ago, he had 
been assistant sec- 
retary and assist- 
ant treasurer. 


Mr. Milligan 


* * 


Harold B. Brown, assistant in the 
general traffic department, Socony- 
Vacuum Oil Co., represented the 
Academy of Advanced Traffic, New 
York, in a program entitled ‘‘Opera- 
tion Success” which was sponsored 
by the Veterans Administration April 
21 over television stations in New 
York and New Haven, Conn. A vet- 
eran of World War II, Mr. Brown 
recently completed the academy's | 
two-year course in advanced trans- 
portation and traffic management 
with the aid of the G. I. Bill of 
Rights. 


J. W. Carlson and R. A. Halldin 
are partners in Pennock Oil Co., 
Pennock, Minn., where recent expan- 
sion includes: addition of 30,000 gals. 
to bulk plant storage, and construc- 
tion of a new service station at 
Kerkhoven, Minn., at a cost of 
$13,000. 
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Puts Fires Out Fast... and Keeps Them Out! 
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Service 
Station 
Air Hose 


with a 
capital 
SERVICE 


Takes’em ALL 
in Stride — 








KICKING AROUND 


Si ICE station air hose has 
h 


to take a beating—day in, 


day out. It gets scuffed, kicked 


around, run over. Careless 


motorists and busy attendants 


both bang it up generally. But | 


Goodyear Service Station Air 
Hose that 
months on end. 


stands gaff for 


Here’s why. It’s stronger from 
inside all the way out—from 
its super-tough tube that with- 
stands heavy flexing through 
reinforcing with twin braids of 
double-end yarn to tough red 


GOOD, 





SCUFFING 


cover stock that protects the 
carcass and gives long, trouble- 


free service. 


Goodyear Service Station Air 
Hose reels easily, is extremely 
flexible. It won’t kink, won't 
flatten permanently. No won- 
der the men who pay the bills 
go for it so strongly. And small 
wonder that you find Good- 
year Service Station Air Hose 
at work in a steadily growing 
list of stations. Try a couple of 


lengths yourself—and see to 


Super 





GOODYEAR INDUSTRIAL 
RUBBER PRODUCTS 


@ -Specified 


SPECIAL SERVICE STATION 
AIR HOSE 


A- Special stock withstands flexing 
without cracking 


B — Two braids of double-end yarn 
for maximum reinforcement against 


pulling and crushing 


C — Red stock, compounded for 
scuff-abrasion resistance 











what lengths air hose life can go. 
Order from your nearest dis- 
tributor of Goodyear Industrial 
Rubber Products. 


Cushion, All-Weather—T.M The Goodyear 


EAR 


THE GREATEST NAME IN RUBBER 





